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All  Miller  cylinder  presses  have  the 
^  same  automatic  feeder  —  and 
Millers  outnumber  other  contemporary 
automatic  cylinder  presses  in  some 
cases  by  as  much  as  three  or  four  or 
even  ten  to  one.  Thus,  the  Miller  feeder 
ranks  first  in  numbers  among  modern 
cylinder  feeders  and  also  in  the  follow¬ 
ing  practical  ways: 


Few  adjustments  —  no  balls,  wheels, 
rollers,  pulleys  or  tapes  to  adjust,  afiFect 
register  or  mark  sheets. 

ACCURACY — Patented  Miller  100%  suc¬ 
tion  positive  feeding  carries  sheets 
under  constant  control  from  pile  to 
grippers.  Automatic  sheet  slow-down 
(non-adjustable)  eases  sheets  to  front 
guides  at  handfed  speed  insuring 
accurate  feeding. 

VERSATILITY — Whether  it’s  .002  5  tissue, 
fine  No.  1  enamel  or  heavy  cardboard, 
a  competent  operator  can  adjust  a 
Miller  feeder  and  delivery  for  a  different 
sheet  size  and  stock  within  ten  or  twelve 
minutes. 


OPERATION — Know  one  Miller  cylinder 
feeder  and  the  operation  of  all  sizes 
from  the  13x20  up  to  the  40x52  is 
readily  understood.  Except  for  sheet 
size  and  a  few  minor  differences,  the 
smallest  or  oldest  Miller  cylinder  feed¬ 
er  is  fundamentally  the  same  as  the 
largest  or  newest. 

SIMPLICITY  —  Compact  design  —  pile, 
feedboard  and  all  parts  are  within  easy 
reach  and  view  of  even  a  small  man. 


DURABILITY — The  Miller  feeder  operates 
as  a  structural  unit  with  the  press, 
providing  rigidity  and  perfect  align¬ 
ment.  The  feedboard  is  made  of  rigid 
non-warping  aluminum  alloy,  heavily 
ribbed  underneath  and  smooth  as  a 
mirror  on  top.  It  costs  four  times  more 
than  a  wooden  board  but  is  more  than 
worth  it  —  another  example  of  the 
superb  value  built  into  all  modern 
Miller  Automatics. 


MILLER  PRINTING  MACHINERY  CO.,  PITTSBURGH,  PA.  { 


pip«nor  HwTt 

illone  black  that  can  be  used  on  all  grades 
of  coated  papers  and  many  other  stocks.  Has 
great  depth  of  tone  with  a  slight  bluish  cast. 
Also  excellent  as  a  process  black.  See  your 
Huber  Representative. 


When  there  were  no  printing  ink  manufacturers  as  we 
know  them  today,  Huber  specialized  in  the  manufacture 
of  dry  colors  for  printers  who  mulled  their  own  inks  by 
hand.  Today,  more  than  a  century  and  a  half  later, 
Huber  still  manufactures  its  own  dry  colors,  carbon 
black  and  other  raw  materials,  controlling  every  step  in 
the  production  of  its  inks  from  the  ground  up. 


HUBER  DEPETONE  BLACK-D-90 
LAVA  BROWN-D-70 


BThSw  HBBIR  OISTBIBBTORS 


ICUT 
t^erlin,  Inc. 


H.  Robinson  Company  .  Portland 

Iachusetts 

III  Brand  Papers,  Inc.  .  Springfield 
/  HAMPSHIRE 

.  H.  Robinson  Company  Manchester 

W  YORK 
J.  &  F.  B.  Garrett  Company  .  Syracuse 

OHIO 

Capitol  City  Ink  Co.  .  .  Columbus 

The  Ohio  &  Michigan  Paper  Co.  Toledo 

PENNSYLVANIA 

Arthur  H.  Held  .  .  .  Pittsburgh 

Donaldson  Paper  Co.  .  .  Harrisburg 

H.  A.  Whiteman  &  Co.,  Inc.  Wilkes-Barre 
H.  A. Whiteman  &  Co.,  Inc. Williamsport 

MIDDLE  WEST  and  WEST 

COLORADO 

A.  E.  Heinsohn . Denver 

ILLINOIS 

Economy  Printers  Products  Co.  Chicago 
Marvin  Envelope  &  Paper  Co.  Chicago 
Newhouse  Paper  Co.  .  •  .  Moline 

INDIANA 

Butler  Paper  Co.  .  .  .  Fort  Wayne 

Century  Paper  Co.  .  .  Indianapolis 

IOWA 

Newhouse  Paper  Co.  .  .  Des  Moines 
Newhouse  Paper  Co.  .  .  Dubuque 

MICHIGAN 

Universal  Sales  Co . Flint 


Kansas  City 


John  Boshart  Paper  Co.  .  .  Duluth 

MISSOURI 

Butler  Paper  Co.  .  .  .  Kansas  City 

WISCONSIN 

Steen-Macek  Paper  Co.  .  Green  Bay 

SOUTH  and  SOUTHWEST 

ALABAMA 

Strickland  Paper  Co.  .  Birmingham 
Strickland  Paper  Co.  .  .  .  Mobile 
ARKANSAS 

Arkansas  Paper  Co.  .  .  Little  Rock 
GEORGIA 

Vulcan  Paper  Corp.  .  .  .  Atlanta 
KENTUCKY 

Bush-Krebs  Co . Louisville 

LOUISIANA 

Louisiana  Paper  Co.  .  .  Shreveport 
MISSISSIPPI 

Mississippi  Engraving  Co.  .  Jackson 
NORTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Charlotte 
Dillard  Paper  Co. .  .  .  Greensboro 

OKLAHOMA 

Butler  Paper  Co . Tulsa 

SOUTH  CAROLINA 
Dillard  Paper  Co.  .  .  .  Greenville 

TENNESSEE 

S.  M.  Kieth  Paper  Co.  .  Chattanooga 
Southern  Paper  Co.  .  .  .  Knoxville 

TEXAS 

Natho-Ross  Paper  Co.  .  San  Antonio 
Southwestern  Paper  Co.  .  .  Dallas 

Southwestern  Paper  Co.  .  Fort  Worth 
VIRGINIA 

Roanoke  Paper  Co.  .  .  .  Roanoke 
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Read  What  Users  Say! 

“The  Earhart  Color  Plan  is  absolutely  the 
best  scheme  for  securing  effective  color 
combinations  we’ve  ever  seen.  It  is  simple 
and  applicable  to  the  every-day  kind  of 
business,  as  well  as  to  trick  jobs.” 

— A  St.  Louis  Printer. 

“Our  two  copies  of  your  Color  Plan  have 
replaced  all  other  ‘charts’  and  ‘books,’  and 
are  the  only  reference  we  use  when  we  need 
help  in  using  colors.’’ 

— Printer  in  Houston,  Texas. 

• 

“I  am  satisfied  that  your  Color  Plan  is  a 
valuable  adjunct  to  any  printing  establish¬ 
ment,  if  for  no  other  purpose  than  to  show 
customers.’’ 

— A  Chicago  Printer. 


New  and  Striking  Color  Combinations 
Sell  Profitable  Printing  Orders 

EARHART 
COLOR  PLAN 

Makes  Selection  Quick,  Easy 

★  Keep  pace  with  the  swing  to 
color!  Show  prospects  and  cus¬ 
tomers  that  you  can  select  distinc¬ 
tive  and  appealing  color  combina¬ 
tions,  and  you’ll  sell  more  color 
printing. 

Color  selection  is  easy  with  the 
EARHART  COLOR  PLAN. 
Hundreds  of  printers  and  artists 
agree  that  this  plan  is  the  most 
practical  method  ever  devised  of  se¬ 
curing  effective  color  combinations. 
Simple  and  very  easy  to  use,  the 
EARHART  COLOR  PLAN  vnll 
do  more  than  help  you  sell  printing. 
It  will  save  time  in  selecting  colors 
with  customers  .  .  .  and  actually 
save  money  on  many  jobs  by  elimi¬ 
nating  any  necessity  for  expensive 
press  proofs. 

Price  $3.00 

Order  your  EARHART  COLOR  PLAN 
today.  You’ll  find  it  worth  many  times  its 
small  cost. 


Mail  This  Coupon  Now! 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.,  Chicago,  III. 

Send  mean  EARHARTCOLORPLAN 

. Check  is  attached. 

Name . 

Address . 

City  and  State . 
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Save  Over  50%  on  Lock-up  Time 
with  CHALLENGE  HI-SPEED  Quoins 


e  TIME  is  precious  these  days. 
Every  second  saved  is  an  addition 
io  your  capacity  for  production  and 
a  source  of  extra  profits. 

With  Challenge  Hi -Speed  Quoins, 
you  can  save  more  than  50%  of  your 
lock-up  time  on  press  or  foundry 
forms.  The  reasons  are  obvious.  Only 
two  Hi-Speed  Quoins  are  needed  in 
place  of  four  to  eight  ordinary  quoins 
. . .  there  are  only  two  pieces  to 
handle,  instead  of  8  to  16  ...  no 

i  ' 

i  reglets  to  insert . . .  and  the  form  can 


be  locked  absolutely  tight  with  only 
two  to  four  turns  of  the  key,  instead 
of  24  to  48. 

Work-ups  are  reduced,  due  to  the 
direct  spread  and  even  pressure  of 
the  quoin  against  the  form  through¬ 
out  its  entire  length.  The  quoin  is 
always  parallel  with  the  form — can’t 
twist  or  squeegee  type  matter. 

Challenge  Hi-Speed  Quoins  are  made 
in  six  sizes — special  quality  tool  steel, 
rust-proof  plated.  Write  today  for 
prices  and  full  details. 


THE  CHALLENGE  MACHINERY  CO. 


MAIN  OFFICE  AND  FACTORY: 
6RAND  HAVEN,  MICHIGAN 


EASTERN  SALES  OFFICE: 

50  Church  Street,  NEW  YORK 


\ 


Miehle  and  the 
National  Defense  Prog; 


Only  a  strong  nation  is  a  safe  nation  in  lit 
world  today.  Thus,  the  need  for  the  moii| 
rapid  possible  completion  of  our  couatrjV 
National  Defense  Program  is  both  evidei 
and  urgent.  A  basic  mutual  interest  in  natioul 
security  demands  the  utmost  from  both  indi¬ 
viduals  and  industries  toward  the  speedy  furtherance  of  this  Progna 


We  of  the  Miehle  Printing  Press  and  Manufacturing  Company  h» 
taken  this  responsibility  most  seriously.  We  are  manufaauring  laip 
quantities  of  ordnance  for  the  United  States  Navy  and  many  madiiiii 
tools  so  sorely  needed  by  hundreds  of  other  manufacturers  anxioi 
and  waiting  to  increase  their  production  of  defense  materials.  I 


Through  early  participation  in  this  effort  and  by  virtue  of  long  a- 
perience  in  working  to  high  standards  of  mechanical  excellence,  oc 
production  is  well  under  way  . . .  even  ahead  of  schedule  in  a  numbtf 
of  items.  And  we  are  naturally  proud  that  Miehle  was  one  of  the  is 
fourteen  American  industrial  concerns  whose  management  andoal 
were  honored  with  the  U.  S.  Navy’s  famous  “E”  award  for  “outstud- 


ing  performance  in  the  production  of  naval  ordnance  material  for  the 
national  defense  program.” 

The  extent  of  our  participation  in  the  National  Defense  Program 
has  necessitated  a  considerable  reorganization  of  our  staff  and  equip¬ 
ment.  We  are  not  unmindful  of  our  obligation  to  the  many  users  of 
Miehle  Printing  Presses  and  to  the  graphic  arts  in  general.  Our  cus¬ 
tomer  relationships,  painstakingly  built  over  many  years,  are  invalu¬ 
able  to  our  company’s  present  and  future  .  .  .  probably  more  valuable 
than  all  our  physical  assets  combined.  And  so,  in  our  plans  we  have 
provided  for: 

1.  Repair  part  and  machinist  service  as  usual. 

12.  The  construction  of  new  machines  to  the 
maximum  extent  we  are  able  to  procure 
jl  necessary  materials. 

3.  Continuation  of  engineering  effort  to  the 
p  end  that  postwar  requirements  may  be  met 

by  improved  Miehle  products. 

The  extent  to  which  we  shall  be  successful  in  meeting  the  needs  of 
the  graphic  arts  industry  in  these  trying  times  is  certain  to  hinge  on 
many  factors  beyond  our  control.  We  are  sure  that  printers  will  recog¬ 
nize  and  appreciate  this  fact  and  we  are  both  proud  and  grateful  for 
the  splendid  spirit  of  sympathetic  understanding  which  has  already 
been  manifested  in  this  regard. 


MIEHLE  PRINTING  PRESS  &  MFG.  CO.,  Chicago,  Illinois 
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^he  Gentleman  Admires  Buckeye 

And  by  all  indications  the  members  of  his 
harem  also  do.  One  of  the  interesting  things 
about  Buckeye  Cover  is  the  universality  of  its 
appeal.  This  oldest,  most  famous  and  complete  line  of 
cover  papers  includes  colors  and  finishes  that  are  appro¬ 
priate  to  every  taste,  to  every  season  and  for  every  type 
of  merchandise.  Whatever  you  have  to  advertise  you  will 
give  it  prestige  and  allure  by  using  Buckeye  Cover.  It  is 
first  among  cover  stocks.  It  will  be  a  pleasure  to  send 
you  a  sample  book  free  and  let  you  see  for  yourself. 


THE  BECKETT  PAPER  COMPANY 


Makers  oj  Good  Paper  in  Hamilton,  Ohio,  Since  1848 


m 


AND  ASSURED  ACCURACY 


PAPER  CUTTER 


SETBOLO  SALES  AND  SERVICE: 


Latin  America  and  West  Indies : 

National  Paper  &  Type  Co., 
120  Walt  St.,  New  York,  N.  yI 


Enlisting  the  services  of  a  Seybold  ELECTRIC 
AUTO -SPACER  proved  to  be  a  wise  move 
on  the  part  of  The  Lassiter  Press  of  Charlotte, 
North  Carolina. 

Mr.  L.  W.  Weller,  Manager,  stated  recently 
in  the  very  brief  time  we  have  operated  this 
machine,  we  have  noticed  a  sizable  improvement  in 
production  efficiency.  This  point,  together  with  assured 
accuracy,  proves  to  us  satisfactorily  the  wisdom  of 
purchasing  a  Seybold  ELECTRIC  AUTO- SPACER  for  mul¬ 
tiple  cutting  and  trimming.” 

Deliveries  of  ELECTRIC  AUTO-SPACERS  and  other 
Seybold  products  are  being  made  as  fast  as  conditions 
permit.  Increasing  demands  for  Seybold  machines  prove 
that  more  and  more  companies  consider  Seybold  ad¬ 
vantages  a  wise,  long-term  investment.  Any  investment 
that  assures  a  higher  return  over  a  longer  period  of 
time  is  worth  having  and,  if  need  be,  worth  waiting  for. 

SEYBOLD  DIVISION,  Harris-Seybold-Potter  Company 

831  WASHINGTON  STREET  •  •  •  DAYTON,  OHIO 
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Hail  and  Farewell 

TWEVER  before  have  the  printers  of  the 
United  States  needed  a  strong  and  ac¬ 
tive  national  organization  as  badly  as  they 
need  it  today.  With  legislation  and  gov¬ 
ernmental  regulations  constantly  increasing 
in  complexity,  one  of  the  largest  industries 
of  the  country  needs — ^and  needs  urgently — 
a  watchful  eye  and  an  influential  voice. 
There  are  many  valuable  functions  which 
such  an  organization  can  and  should  per¬ 
form.  Legislative  proposals  under  consid¬ 
eration  by  Congress  can  be  watched  and  re¬ 


ported  to  printers  throughout  the  country,  ; 
who  can  then  bring  pressure  to  bear  on  rep. 
resentatives  and  senators  to  prevent  mani. 
festly  unfair  or  improper  action.  And  the 
head  of  an  association  known  to  represent 
one  of  the  great  industries  of  the  country  is 
listened  to  respectfully  by  committees  of 
Congp-ess  holding  hearings  on  pending  leg. 
islation.  i 

Still  more  important,  perhaps,  in  this  age  \ 
of  myriad  alphabetical  agencies,  which  have 
untold  power  to  help  or  hurt  individual  in. 
dustries  by  their  rulings,  is  the  need  for  a  ij 
representative  to  keep  in  touch  with  their  4 
activities,  insofar  as  they  affect  the  print.  I 
ing  and  allied  industries,  and  present  facts  | 
and  argruments  aimed  to  promote  fair  and  |j 
proper  decisions  on  questions  of  importance.  | 
And  there  are  a  multitude  of  other  ways  in  | 
which  a  strong  trade  association  can  prove  | 
of  specific  advantage  to  an  industry.  I 

Too  long  has  the  printing  industry  gone  | 
unrepresented  in  the  field  of  national  leg- 
islation  and  administration.  | 

A  federation  of  local  graphic  arts  associa-  I 
tions  which  have,  during  recent  years,  re-  i 
ceived  infusions  of  new  vigor,  is  about  ready  .] 
for  organization.  The  associations  of  print* 
ers  in  our  largest  cities  are  squarely  behind 
the  projected  federation. 

But  one  circumstance  delays  the  birth  and 
functioning  of  this  new  organization.  There 
is  still  in  existence  a  national  organization 
which  purports  to  represent  the  printing 
industry  of  the  country,  but  most  certainly 
does  not.  The  United  Typothetae  of 
America  used  to  be  an  active  and  influen* 
tial  organization.  For  the  past  ten  years, 
it  has  been  declining  steadily  in  member- 
ship,  resources,  and  activities.  At  its  meet* 
ing  in  Chicago  later  this  month,  its  direc¬ 
tors  should  face  the  facts,  and  ring  down 
the  curtain. 

And  as  the  U.T.A.  makes  a  graceful  bow, 
it  can  and  should  confer  its  blessing  on  a 
young,  vigorous,  and  well-backed  organiza¬ 
tion  which  will  then  be  free  to  step  onto  the 
stage. 

When  that  much-to-be-desired  end  is  ac¬ 
complished,  the  printing  industry  of  the 
United  States  will  be  in  position  to  safe¬ 
guard  its  interests,  campaign  for  new  ad¬ 
vantages,  and  promote  good  will  for  the 
men  and  organizations  engaged  in  produc¬ 
ing  the  most  essential  tools  of  enlighten- 
ment  and  progp-ess.  The  time  for  action  is 
now ! 
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Able  advertisers  are  creating  sales  liter¬ 
ature  that  displays  their  merchandise  so 
well  and  states  its  merits  so  forcibly,  that 
people  stand  tiptoe  to  survey  the  goods 
available,  and  then  eagerly  make  their 
choice.  As  the  use  of  good  printing  grows 
rapidly  because  it  does  the  best  selling 
job,  more  advertisers  and  printers  find 
extra  values  in  Champion  paper,  and 
flood  Champion  mills  with  business  on 
this  complete,  quality  line.  Their  grow¬ 
ing  preference  for  Champion  paper  in¬ 
dicates  that  users  are  on  their  toes,  too, 
reaching  for  better  groups  of  buyers. 


MILLS  AT  HAMILTON,  OHIO  .  .  .  CANTON,  N.  C.  .  .  .  HOUSTON,  TEXAS 

Manufacturers  of  Advertisers’  and  Publishers’  Coated  and  Uncoated  Papers,  Cardboards 
Bonds,  Envelope  and  Tablet  Writing  .  .  .  Over  1,500,000  Pounds  a  Day 

DISTRICT  SALES  OFFICES 

new  YORK,  CmCAGO,  PHILADELPHIA.  CLEVELAND,  BOSTON.  ST.  LOUIS,  CINCINNATI,  ATLANTA 


by  Edward  McSweeney 


★  Many  of  today’s  newer  industries 
came  into  existence  at  a  time  when  sci¬ 
entific  management  and  plant  engineer¬ 
ing  were  just  cutting  their  eye  teeth. 
The  automotive,  radio,  air  conditioning, 
electrical,  motion  picture,  chemical, 
airplane,  and  plastic  industries  have 
grown  as  the  result  of  fairly  recent  sci¬ 
entific  development.  Practically  all  of 
these  newer  industries  have  incorpo¬ 
rated  the  general  principles  of  scientific 
management  and  plant  engineering  as 
a  normal  part  of  their  growth  and 
development. 

But  Not  in  Printing 

Many  of  our  older  industries,  (print¬ 
ing  being  one  of  the  oldest)  have  a  far 
different  tradition.  As  a  result,  few  of 
our  printers  have  learned  to  talk  glibly 
about  production  controls,  standards, 
wage  incentives,  fatigue  elements,  time 
studies, routing,  dispatching,  slide  rules, 
precision  measurements,  interchange¬ 
able  small  parts,  mass  production,  em¬ 
ployee’s  relations,  and  the  rest  of  the 
jargon  that  is  now  commonplace  lan¬ 
guage  in  our  newer  industries. 


Recent  developments  indicate  that 
printers  are  going  to  be  forced  to  learn 
more  about  this  new  language.  Every 
day  we  are  hearing  more  and  more 
about  engineering,  in  its  many  phases. 
Our  trade  press,  our  speakers,  and  our 
leading  trade  associations,  are  all  try¬ 
ing  to  show  us  the  light. 

Very  Few  Printers  Have  Put  Plant 
Engineering  to  Work 
Printing,  as  an  industry,  has  done 
relatively  little  “repioneering”  in  any 
way  comparable  to  some  of  our  older 
industries,  like  textiles,  shoemaking,  or 
railroading.  In  spite  of  that  general 
condition,  there  is  a  very  clearly  de¬ 
fined  segment  of  the  printing  industry 
that  has  had  an  amazing  growth  dur¬ 
ing  the  depression  years.  A  good  part 
of  that  growth  can  be  traced  to  recent 
scientific  discoveries,  (for  example, 
cellophane  printing,  gravure,  and  the 
many  new  inks)  principally  in  the  form 
of  physical  or  chemical  “research.” 
This  newer,  more  aggressive,  group 
(plus  a  few  of  the  more  progressive 
old-line  printers)  were  the  first  in  the 
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Power  mitering  is  now  a  profitable 
operation  for  the  small  printer  as 
well  as  for  the  large.  Since  the  in¬ 
troduction  of  ■  the  LOW  PRICED 
Economy  Vertical  Miterer  every 
printer  can  increase  production 
with  a  small  investment. 

The  Rouse  Economy  Vertical  Mi¬ 
terer  will  accurately  cut  more  than 
800  miters  an  hour.  It  takes  strip 


material  from  hairline  to  24  points 
thick.  A  special  model  takes  strips 
up  to  36  points  thick. 

Power  mitering,  under  present 
competitive  conditions,  is  essential 
to  profitable,  quality  production. 

There  is  a  Rouse  Miterer  that  will 
exactly  meet  your  requirements, 
and  pay  its  way  as  it  works  for  you. 
See  your  dealer  or  return  coupon. 


MITERING  MACHINE  MADE  ESPECIALLY  POR 


BmcUL 


H.  B.  RpE  &  CO. 

2214  N^J^p^Ave.,  Chicago 


Please  send  complete  information 
on  the  Economy  Rouse  Miterer. 

Name - - — 

Address - — 


printing  industry  to  attempt  to  apply 
the  general  principles  of  scientific  man¬ 
agement  and  plant  engineering.  The 
success  of  many  of  these  installations 
has  conclusively  demonstrated  the  value 
of  practical  printing  plant  engineering. 
As  a  result,  many  of  our  printers,  both 
large  and  small,  are  now  studying  the 
practicability  of  applying  engineering 
principles  to  their  businesses. 

There  Are  Many  Kinds  of 
Engineers 

Perhaps  a  large  part  of  our  present 
confusion  is  traceable  to  a  lack  of  a 
clear  definition  of  the  word  “engineer¬ 
ing”  itself.  We  all  know  that  there  are 
many  highly  professional  branches  of 
engineering,  such  as  civil,  chemical, 
electrical,  and  mechanical.  Unfortun¬ 
ately,  we  also  know  that  in  recent  years 
there  has  developed  a  big,  brand-new 
school  of  so-called  “engineers”  using 
the  various  titles  of  “efficiency,”  “man¬ 
agement,”  “commercial,”  “industrial,” 
“sales,”  “cost,”  and  many  others. 

Most  of  the  services  offered  by  this 
new  school  of  engineers  are  still  far  from 
exact  sciences.  The  net  result  seems  to 
be  that  the  word  “engineering”  means 
almost  nothing,  simply  because  this  new 
group  has  endeavored  to  make  it  mean 
almost  everything.  So  for  the  moment, 
let’s  forget  all  about  any  other  type 
of  engineering,  and  let’s  confine  our 
thinking  to  printing  plant  engineering. 

Integrated  Printing  Plant  Is  Three 
Types  of  Businesses 

The  first  step  towards  applying  en¬ 
gineering  to  any  problem  should  be  an 
understanding  of  the  problem  itself. 

For  example,  the  composing  room, 
pressroom,  and  bindery  departments  of 
an  integrated  printing  plant  are  actu¬ 
ally  three  distinct  types  of  businesses. 
That  fact  is  perhaps  the  principle  rea¬ 
son  why  many  efforts  to  apply  general 
plant  engineering  principles  to  print¬ 
ing  establishments  have  not  been  com¬ 
pletely  successful. 


For  many  reasons,  a  pressroom  is  the 
easiest  department  in  which  to  apply 
practical  engineering  standards.  Most 
binderies  are  more  difficult  to  control 
than  pressrooms,  but  the  one  depart¬ 
ment  of  a  printing  plant  that  is  in  most 
need  of  control — the  composing  room— 
has  proven  the  most  difficult  to  engi¬ 
neer.  There  have,  however,  been  some 
recent  successful  applications  of  engi¬ 
neering  principles  to  various  sized 
composing  rooms. 

Definition  of  Printing  Plant 
Engineering 

It  would  seem  to  us  that  a  simple 
definition  of  printing  plant  engineering 
(or  for  that  matter,  any  type  of  plant 
engineering)  could  be  broken  down 
into  two  parts:  (1)  A  study  of  the  most 
efficient  way  of  performing  every  op¬ 
eration,  analyzing  it,  and  setting  up 
standards  for  it,  and  (2)  Then  engi¬ 
neering  becomes  a  continuous  function 
of  management,  to  insure  that  every 
operation  is  continuously  performed  in 
the  most  efficient  manner. 

Purpose  of  Printing  Plant 
Engineering 

The  principle  purpose  of  printing 
plant  engineering  (again  the  same  ap¬ 
plies  to  any  type  of  plant  engineering) 
is  to  increase  the  productivity  of  labor. 
Studies  to  determine  mechanical  effi¬ 
ciency,  human  aptitude,  elimination  of 
idle  time,  and  to  make  certain  that 
every  operation  is  performed  in  an 
efficient  manner,  are  a  few  of  the  steps 
that  can  be  taken  to  increase  the  pro¬ 
ductivity  of  labor.  In  short,  the  pri¬ 
mary  goal  of  printing  plant  engineering 
is  to  perform  each  and  every  operation 
in  the  smallest  number  of  man-hours. 
As  such,  printing  plant  engineering 
must  become  a  fundamental  tool  of 
printing  management. 

Its  Methods 

Printing  plant  engineering  must  em¬ 
ploy  scientific  methods  to  establish 
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Try  this  new  method  of  MOUNTING  ZINCS  or 
HALFTONES  TO  WOOD  or  METAL  BASES  with 


SCOTCH 


Address. 


The  illustration  above  shows  the  start  and  finish  of 
mountins  cuts  with  Scotch  Double  Coated  Tape. 

No  extra  equipment  is  necessary — no  heatins  re¬ 
quired,  just  opply  tape  directly  to  block  and  mount 
rour  zinc  or  halftone. 

lis  method  is  fast  and  economical  and  is  meeting 
with  wide  acceptance  by  the  trade. 

Why  not  try  a  sample  roll — it*s  yours  for  the  asking — 
just  use  the  coupon  below. 


SEND  FOR  SAMPLE  ROLL 

Company _ 


GAM  1041 


.State. 


Made  and  Patented  in  U.  S.  A.  by 


MINNESOTA  MINING  &  MANUFACTURING  COMPANY 


SAINT  PAUL 


Branches  in 


Canadian  Manufacturers  and  Distributors.  CANADIAN' 


MINNESOTA 

Principal  Cities 


DUREX  ABRASIVES.  LTD..  154  Pearl  St..  Toronto.  Can- 
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facts.  It  must  rule  out  guesees,  preju¬ 
dices,  preconceived  notions,  and  per¬ 
sonalities,  and  get  at  the  true  condi¬ 
tions. 

For  example,  a  press  may  be  capable 
of  producing  3000  net  good  impressions 
per  hour.  The  foreman  may  claim  that 
he  is  getting  about  2600.  A  study  of  the 
records  will  show  that  by  and  large 
the  press  is  producing  only  around  2200 
net,  or  73%  of  what  it  normally  should 
be  doing.  It  is  the  task  of  the  printing 
plant  engineer  to  find  out  why  this 
press  is  not  up  to  “standard”  and  to 
take  the  steps  necessary  to  increase 
production  to  as  near  3000  net  as 
possible. 

Function  of  Management 

Perhaps  before  we  go  into  any  fur¬ 
ther  analysis  of  printing  pl^nt  engineer¬ 
ing,  we  should  point  out  that  manage¬ 
ment,  or  ownership,  has:  (1)  The 
problem  of  providing  working  capital ; 
(2)  Providing  proper  mechanical  equip¬ 
ment  (which,  of  course,  is  part  of  the 
capital  investment) ;  (3)  Providing  the 
labor  necessary  to  run  the  machines  and 
perform  the  necessary  operations;  (4) 
Selling  the  product  of  the  men  and 
machines. 

Therefore,  printing  management’s 
fundamental  job  is  to  utilize  both  equip¬ 
ment  and  labor  as  advantageously  as 
poseible — which  is  just  another  way  of 
saying  that  printing  plant  management 
must  do  a  good  engineering  job. 

Engineering  and  Equipment 

Engineering,  of  course,  enters  into 
the  selection  of  the  proper  equipment. 
Mechanical  engineers  design  the  presses 
in  the  first  place,  and  their  objective 
is  to  devise  machines  that  will  increase 
the  productivity  of  the  men  who  will 
operate  the  machines.  This  may  be  ac¬ 
complished  by  having  the  machines  run 
faster,  or  by  increasing  the  size  of  the 
machines  without  increasing  the  com¬ 
plement  of  men,  and  by  various  other 
devices  to  shorten  the  time  required 


for  set-up  or  makeready,  and  the  elim¬ 
ination  of  machine  delays  in  operation. 

At  the  moment,  it  looks  certain  that 
our  machine  designers  and  builders 
will  be  busily  engaged  in  the  defense 
activities,  for  some  time  to  come,  so 
that  our  engineering  problem  will  be 
to  get  the  best  possible  productivity 
from  older,  and  in  many  cases,  ineffi¬ 
cient  equipment.  We  can,  however, 
still  engineer  improvements  in  the 
utilization  of  our  present  equipment  by 
better  arrangement  of  existing  machin¬ 
ery,  better  lighting  and  ventilation,  bet¬ 
ter  devices  for  handling  material,  and 
more  careful  selection  of  papers,  inks, 
plates,  rollers,  to  eliminate  unnecessary 
delays  and  stoppages. 

The  very  fact  that  we  are  going  to  be 
forced  to  get  the  maximum  production 
efficiency  from  old  or  obsolete  equip¬ 
ment  will  become  more  and  more  im¬ 
portant  as  we  get  further  and  further 
into  a  war  economy. 


Engineering  and  Labor 

Plant  engineering  also  enters  defi¬ 
nitely  into  another  problem  of  manage¬ 
ment — that  of  selecting  and  keeping 
labor.  The  best  opinion  available  in¬ 
dicates  that  while  the  printing  business 
has  suffered  relatively  little  from  a 
labor  standpoint  during  our  most  recent 
defense  activity,  it  will  feel  the  pinch 
before  our  new  war  economy  runs  its 
full  course.  That  is  just  another  rea¬ 
son  why  engineering,  as  applied  to  la¬ 
bor,  is  going  to  be  of  increasing  impor¬ 
tance  as  our  war  economy  further 
develops. 

In  areas  which  are  not  highly  union¬ 
ized,  engineering  may  include  time  and 
motion  studies,  resulting  in  the  payment 
of  labor  bonuses  to  further  increase 
labor  productivity.  The  more  highly 
unionized  the  plant  or  area  is,  the 
less  possibility  there  is  of  such  a  pro-  | 
cedure.  From  experience,  we  have  | 
learned  that  when  the  objectives  are  f 
fair  and  clearly  explained  to  organized  I 
( Continued  on  page  76)  \ 
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Atlanta 

Clavaland 


Daa  Moinas 

Oatroit 

Houston 


Infttaiiapolis 
Kalamazoo 
Kansas  CHgr 


Minnaapoils 
Naskidiia 
Okiaiioma  City 


Pittsburgh 
St.  Louis 
Sprhigfi^cItP 


ROLLERS 

Change  of  rollers  with  the  seasons  is  an 
economy  that  printers  cannot  afford  to 
overlook.  Proper  rollers  save  ink,  help 
maintain  running  speeds,  reduce  offset, 

•insure  higher  printing  quality —  and  con¬ 
sequently  reduce  costs. 

There  is  a  Bingham  Roller  for  every 
need.  For  newspaper  and  magazine  presses 
Bingham  Natural  or  Synthetic  Rubber  Rol¬ 
lers  have  beipiilll^  a  standard  %r  main¬ 
tained  accuracy  and  inking  qitalities. 

Bingham’s.^^mposition  Rollers 
years  of  experience  in  roller  iKking 
behind  them.  i 

Bingham’s  SAMSON  (Vulcanized  bil)  Off¬ 
set  Rdllers  offer  the  smoothest  and  tough¬ 
est  surface  available  in  Vulcanized  Oil  rol¬ 
lers.  They  give  excellent  §eg|lce  and  are 
priced  economically.  Wm 
Bingham  LITHO-PRINT  fpiber)  Offset 
Rollers  are  tough  and  long  wearing.  Their 
unexcelled  ink  distribution  has  made  them 
the  selection  of  leading  fine  lithographers 
throughout  the  country. 

One  of  the  16  modern  Bingham  plants 
is  near  you.  Depend  upon  Bingham  for  de¬ 
livery,  economy  and  quality.  Be  sure  your 
winter  rollers  are  Bingham  Rollers.  Call  or 
write  the  nearest  Bingham  representative. 

SAM’L  BINGHAM’S  SON  MFG.  CO 

CHICAGO 


Tke  VANCE  R  HOOD  Ca 

will  sell  at 

PRIVATE  SALE 

the  Complete  Book  Manufac¬ 
turing  Plant  of 

Braunworth  &  Co.,  Inc. 

now  located  at  60  Main  Street 
BRIDGEPORT,  CONN. 


Equipment  Consisting  of  the  Following: 


COMPOSING  ROOM 

5  Model  25  Linotypes. 

3  Model  8  Unotypes. 

64  Extra  Magazines. 

95  Fonts  of  Linotype  Mats. 

2  Monotype  Composition  Machines. 

1  Monotype  Lead  and  Rule  Machine. 

1  Combination  Lead.  Rule  and  Compo¬ 
sition  Machine. 

31  Molds  of  Assorted  Sizes. 

3  Vandercook  Proofing  Presses. 

4  Composing  Room  Saws. 

23  Blatchford  Bases. 

5200  Blatchford  Hooks. 


CUTTING  MACHINES 

1  Seybold  3-knife  Tumbler  Book  Trim 
mer. 

1  Seybold  3-knife  Trimmer. 

1 — 65"  Seybold  Cutter  with  Automatic 
spacing. 

1 — 36"  Seybold  Cutter. 

1 — 50"  Sheridan  Cutter. 

1  Seybold  Knife  Grinder. 

SEWING  MACHINES 

4  No.  12  Smythe  Sewing  Machines. 

1  No.  4  Smythe  Sewing  Machine. 

20  No.  3  Smythe  Sewing  Machines. 
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PRESSROOM 

3 _ 5/0  Miehle  Perfecting  Presses,  witii 

Cross  Feeders  and  C.E.D. 

8_5/0  Miehle  Single  Color  Presses, 
with  Cross  Feeders  and  C£J). 

3  No.  1  hCehle  Presses  with  Cross 
Feeders. 

2  Miehle  Verticals. 

2  Model  B  Kellys. 

1—14x22  Laureate. 

1 —  14x22  6C  John  Thomson. 

2 —  14x22  C  &  P  Automatics. 

FOLDING  MACHINES 

12  Dexter  Folders. 

1  Cleveland  Model  B  Folder  with  Cleve¬ 
land  Continuous  Feeder. 

GATHERING  DEPARTMENT 

1  Sheridan  Gathering  Machine,  with  37 
pockets. 

1  McCain  Stitching  Machine. 

1  Dexter  Gang  Stitcher. 

1  Seybold  Upping  Machine. 

1  Sheridan  Smashing  Machine. 

STAMPING  DEPARTMENT 

7  Upright  Embossing  Presses. 


BACKING  DEPARTMENT 

1  Smythe  Back  Lining  Machine. 

1  Sheridan  Back  Lining  Machine. 

2  Smythe  Rounding  and  Backing  Ma¬ 
chines. 

2  Crawley  Rounding  and  Bacldng  Ma¬ 
chines. 

CASING- IN  DEPARTMENT 

2  Smythe  Casing-In  Machines,  Large 
Style. 

1  Smythe  Casing-In  Machine,  Small 
Style. 

CASE-MAKING 

DEPARTMENT 

1  Sheridan  Ceuie  Making  Machine. 

3  Smythe  Case-Making  MacMnes. 

1  Cameron  Cloth  Cutter. 

1  Potdevin  Cover  Bender^ 

1  Sheridan  Board  Cutter. 

1  Robinson  Automatic  Board  Cutter. 

MISCELLANEOUS 

Cabinets,  Stones,  Mitering  Machines, 
Lead  Cutters,  Perforators,  Stitchers 
and  Many  Other  Items. 

100  Tons  of  linotype  Metal. 

50  Tons  of  Monotype  Metal. 


There  will  be  a  Representative  on  the  Premises  Daily 


The  Vance  R.  Hood  Co. 

225  Varick  Street  New  York^-N.  Y. 
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Peter  Schoeffer 

★  The  very  year  in  which  Gutenberg 
borrowed  800  guilders  (about  $350  in 
our  money)  from  Johann  Fust  in  order 
to  continue  his  experiments,  he  also 
hired  Peter  Schoeffer  as  his  apprentice. 
Two  years  later,  another  800  guilders 
was  borrowed.  By  1455,  five  years  after 
the  original  loan,  the  debt,  with  inter¬ 
est,  had  grown  to  over  2,0^  guilders. 
Fust,  the  goldsmith  and  money  lender, 
sued  to  recover  the  money.  At  the  trial, 
which  took  place  on  November  26, 1455, 
Peter  Schoeffer  testified  in  favor  of  the 
creditor.  The  decision  of  the  court  giv¬ 
ing  most  of  Gutenberg’s  equipment  to 
Fust,  resulted  in  the  establishment  of 
a  new  firm  with  Fust  and  Schoeffer  as 
partners. 

Fust  had  been  born  in  Gemsheim, 
Germany,  in  1425.  He  had  been  gradu¬ 
ated  from  the  University  of  Paris  and 
had  begun  his  career  as  a  copyist.  The 
demand  for  books  in  the  fifteenth  cen¬ 
tury  was  so  great  that  hand  copyists, 
block  printers  and  printers  from  mov¬ 
able  types  were  to  compete  for  at  least 
a  quarter  of  a  century  before  the  latter 
won  a  monopoly  of  the  book  trade.  In 
choosing  to  become,  at  the  age  of  25,  an 


Johann  Fust 

and 

Peter  Schoeffer 

By  David  S.  Edelstein 

iVetr  York  School  of  Printing 


apnrentice  of  the  new  art,  Schoeffer 
shrewdly  foresaw  the  future.  He  rap¬ 
idly  attained  a  skill  second  only  to  his 
master,  Gutenberg.  To  Fust,  who  was 
not  a  printer,  Schoeffer  must  have  been 
a  welcome  partner.  Their  relationship 
was  further  strengthened  when  Schoef¬ 
fer  married  Fust’s  daughter  Christine 
the  following  year. 

The  first  book  printed  by  the  new 
firm.  The  Psalter  (Choir  Book)  of  1457, 
immediately  established  their  reputa¬ 
tion.  It  was  the  first  book  ever  printed 
to  bear  the  name  of  the  printers,  the 
date,  and  the  city  of  publication.  To 
this  colophon.  Fust  and  Schoeffer  added 
their  famous  mark,  the  double  escutch¬ 
eon,  which  is  now  the  well-known  em¬ 
blem  of  the  clubs  of  The  International 
Association  of  Printing  House  Crafts¬ 
men.  The  Psalter  was  printed  through¬ 
out  in  missal  letters,  the  formal  Gothic 
then  used  for  religious  works.  The 
pages  were  7%  by  11%  inches  in  size; 
the  psalms  were  in  a  large  typeface  con¬ 
taining  twenty  lines  to  the  page  whereas 
the  directions  and  prayers  were  in  a 
smaller  type  containing  twenty-four 
lines  to  the  page.  The  text  was  printed 
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Search  where  you  may— compare  them 
all — and  you’ll  find  that  no  other  roller 
is  like  the  Dayco.  Only  Dayco,  the  original 
and  pioneer  synthetic  rubber  roller,  has 
proved  Its  all-season  performance  quali¬ 
ties  on  the  presses  of  America  for  8  years. 
Daycos  are  backed  by  26  years’  experience 
in  the  development  of  new  and  exclusive 
synthetic  rubber  materials.  That’s  not 
all.  Dayco  is  the  standout  roller  In  all¬ 
purpose  performance,  because: 

1.  It  has  Dayco’s  exclusive,  patented  re¬ 
newable  surface — tougher  than  any  other 
roller  substance.  It  is  not  affected  by  heat 
and  cold,  does  not  crack  and  chip. 


2.  Daycos  retain  perfect  symmetry  and 
tack  for  millions  of  impressions. 

3.  Daycos  are  “tailored”  to  the  exact 
plasticity  which  your  work  requires. 

Only  Dayco  can  give  you  Dayco  results. 
So  don’t  experiment.  Let  our  trained 
representative  show  you  how  unmatch- 
able  Dayco  Rollers  give  you  better  work, 
and  save  time,  trouble  and  money. 

THE  DAYTON  RUBBER  MFC.  CO. 
Dayton,  Ohio 

The  Originatore  and  Pioneers  of  Synthetic 
Rubber  Printing  and  Lithographic  Rollers 

CANADIAN  REPRESENTATIVES: 
Manton  Bros.,  Ltd.,  Elizabeth  Street,  Toronto 


i 

THE  ORIGINAL  ArlD  PIONEER  SYNTHHIC  RUBBER  PRINTING  ANO  LITHOGRAPHIC  ROLLERS 

THE  ALL  PURPOSE  ROLLER  FOR  BJLjlH  FORM.  DISTRIBUTOR.  DUCTOR.  ETC. 


DAYCO 

PATENTED  RENEWABLE  SURFACE 


I  Mnoa  twMii  IMS  c* 
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in  black  and  red  while  the  initial  letters 
also  contained  blue,  thus  making  the 
Psalter  the  first  multi-color  book  ever 
printed.  Modern  scholars  believe  that 
the  different  colored  inks  were  applied 
separately  directly  on  the  same  tyoe 
form.  The  intital  lettere,  of  which  there 
were  288,  were  cut  in  wood  with  a  deli¬ 
cacy  which  has  seldom  been  surpassed. 

The  firm  continued  to  print  religious 
works  for  the  use  of  churches  and  mon¬ 
asteries.  The  Psalter  was  reprinted  five 
times  with  the  same  type.  The  edition 
of  1459  is  the  one  most  prized  by  col¬ 
lectors.  It  has  been  called  “the  glory  of 
Fust  and  Schoeffer’s  Press.”  In  1462, 
they  printed  a  48  line  Bible  in  two  folio 
volumes. 

The  expansion  of  the  business  led 
Fust  to  undertake  a  trip  to  Paris  in 
1466  to  increase  the  sales  of  the  firm’s 
books.  The  visit  to  Paris,  during  which 
Fust  died,  gave  rise  to  a  curious  myth. 
Fust  is  supposed  to  have  tried  to  pass 
off  his  books  as  manuscripts.  He  was 
believed  to  have  called  in  the  aid  of  the 
Devil  in  his  work  as  it  was  considered 
otherwise  impossible  to  produce  many 
exact  duplicates  of  the  same  book.  He 
was  consequently  imprisoned  and  was 
not  released  until  he  revealed  the  secret 
of  their  production.  .  In  addition,  the 
similarity  of  Fust’s  name  to  that  of 
Faust,  a  character  in  German  folklore 
who  was  supposed  to  have  sold  his  soul 
to  the  devil,  gives  us  another  version 
of  the  origin  of  the  term  “Printer’s 
Devil.” 

Schoeffer  continued  to  extend  his  en¬ 
terprises.  The  first  book  to  contain  his 
name  alone  as  printer  was  an  edition  of 
Thomas  Aquinas,  the  great  scholastic 
philosopher,  in  1467.  Three  years  later 
he  issued  the  first  publisher’s  list  ever 
printed.  It  contained  the  titles  of  21 
books,  three  of  which  were  not  printed 
by  Schoeffer  but  probably  by  Guten¬ 
berg.  Space  was  left  at  the  bottom  for 
the  name  of  the  local  agent.  As  it  con¬ 
tained  a  line  in  large  type  bearing  the 
words,  “This  is  the  letter  of  the 


Psalter,”  it  became  the  first  type  speci¬ 
men  sheet  ever  issued. 

In  1467  the  firm  reached  the  highest 
point  of  prosperity  with  the  publication 
of  four  large  volumes.  Agencies  were 
established  for  the  sale  of  Schoeffer’s 
books  in  the  then  important  cities  of 
Lubeck  and  Basle.  In  1479,  he  paid  a 
sum  of  money  to  become  a  citizen  of 
Frankfort-am-Main,  probably  to  enable 
him  to  establish  himself  there.  As 
Frankfort  had  become  the  publishing 
center  of  Germany,  Schoeffer  moved  his 
headquarters  there  although  he  con¬ 
tinued  to  print  books  at  Mainz.  After 
Fust’s  death,  Schoeffer  continued  his 
business  dealings  in  Paris,  one  of  the 
chief  intellectual  centers  in  Europe. 
Through  an  associate,  Guimier,  a  mem¬ 
ber  of  the  Paris  guild,  he  seems  to  have 
acted  as  a  purchasing  agent  for  the 
University  of  Paris.  When  an  agent  of 
Schoeffer’s  died  without  leaving  a  legal 
will  and  his  property  was  seized  by  the 
government  with  the  prospect  of  con¬ 
siderable  loss  to  him,  the  King,  Louis 
XI,  intervened  personally  and  made 
restitution  for  the  confiscated  property 
from  his  own  purse. 

In  addition  to  becoming  the  first  large 
scale  bookseller,  Schoeffer  prided  him¬ 
self  on  his  ability  as  a  typefounder.  In 
the  colophon  of  his  Institutes  of  Jus¬ 
tinian,  he  added,  “Every  nation  can  now 
procure  its  own  kind  of  letters,  for  he 
(Schoeffer)  excels  with  the  all-prevail¬ 
ing  pencil.”  Many  innovations  were  in¬ 
troduced  by  him.  The  introduction  of 
the  use  of  colophons  and  printing  in 
colors  have  already  been  mentioned. 
He  was  the  first  printer  to  number  the 
pages  of  his  books,  to  space  with  leads 
between  the  lines,  and  to  use  marginal 
notes.  When  other  printers  found 
Greek  quotations  in  the  manuscripts 
they  were  setting  in  type,  they  used  to 
leave  space  to  write  them  in  later  by 
hand;  Schoeffer  was  the  first  to  use 
Greek  type. 

The  quality  of  Schoeffer’s  work  has 
placed  him  in  the  ranks  of  the  foremost 
( Continued  on  page  68) 
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(Plesse  attach  coupon  to  your 
butinast  letterhead) 


mill  Bond. 


r  the  mone 


^  Even  on  a  single  order 
you  can  make  money 
when  you  use  Hammer- 
mill  Bond.  In  the  first 
place,  it’s  easier  to  sell. 
Your  prospect  knows  the 
Hammermill  name.  So 
quoting  a  job  on  Ham¬ 
mermill  Bond  gives  you 
a  head  start  on  landing 
the  business.  And  in  your 
shop,  this  paper  prints 
sharp  and  clean,  cuts 
waste,  does  all  a  paper  can 
do  to  help  you  make  a 
clean  profit  on  the  job. 


IVIO  for  th 


^  But  it’s  the  second  job 
— and  the  second  profit 
which  really  count.  Ham¬ 
mermill  Bond  helps  you 
land  them.  Because  it 
backs  up  good  printing  in 
your  shop  with  good  per¬ 
formance  in  your  custom¬ 
er’s  business.  It’s  easy  to 
write  on.  Erases  neatly. 

Gives  your  customer  a 
printed  job  that  he  can  be 
proud  of  .  .  .  that  makes 
the  right  impression  on 
his  customers.  In  a  word, 
Hammermill  Bond  pleases 
him.  That  means  profit — 
and  repeat  profits — for  you. 

Every  prospect  has  his  own  printing  problem.  Help  him  solve  it  with  the 
Working  Kit  of  Hammermill  Bond.  The  kit  suggests  ideas  for  letterheads, 
matched  stationery,  envelopes  .  .  .  tells  how  to  set  up  a  color  signal  system, 
design  up-to-date  printed  forms.  Send  for  your  free  copy  today. 


tMtl  FM  THS  ...  IT  IS  OF  IMMI8*  TO  TWE  FOBttC 


w§ 


HOW'S  yowi  AOOSVtlSJHS 

/  _ 


pmms  WHO  Avvinnsp 

should  send  specimens  for  re> 
view,  comment  and  constructive 
criticism  in  this  space  direct  to 
Harold  Marshall.  Readers  writ¬ 
ing  to  printers  for  specimens  of 
pieces  mentioned  should  en¬ 
close  adequate  postage. 


★  RANDOM  LAKE,  Wisconsin,  sounds  like  the  name  of  one  of  those  | 
small  towns  you’d  mention  when  you  want  to  tell  a  Main  Street  story. 
And  that’s  the  kind  of  a  town  it  probably  is:  pleasant,  peaceful,  far  from 
big  cities,  a  wonderful  place  for  your  vacation,  but  hardly  the  kind  of  a 
place  you’d  expect  to  produce  the  kind  of  promotion  Roy  Scholler  does 
for  The  Times  Publishing  Co.  Roy  says  his  job  is  not  easy;  no  profes¬ 
sional  assistance  at  Random  Lake;  we  modestly  bow  to  Roy’s  acknowl¬ 
edgment  of  this  column’s  help  in  shaping  up  his  very  business-like  mail-  \ 
ings:  a  blotter  promoting  business  cards  at  a  “special”  price,  on  which  a 
sample  blotter  is  pasted;  a  blotter  calling  attention  to  this  shop’s  ruled 
form  work;  two  institutional  blotters  along  general  copy  lines  .  .  .  and 
each  mailing  carries  its  own  order  blank  and  postage-paid  reply  envelope! 

Ad  Ratings:  A. 


WILDER  &  WILDER,  115J4  North  Main 
Street,  Decatur,  Illinois.  This  shop  pro¬ 
motes  an  interesting  collection  of  stationery 
and  printing  specialties  which  are  designed 
primarily  to  develop  prospects.  Among  them 
are  scratch  pads  (5  sizes),  and  Telephone 
Call  memo  pads.  Ad  Rating:  B. 

WATTS  SPECIALTY  SHOPS,  1204 
West  California  Street,  Urbana,  Illinois. 
An  early  bid  for  Christmas  Card  business 
is  made  by  this  shop  on  a  little  six-page 
folder  that  sports  a  *42  calendar  pad,  and 
an  interesting  die-cut  “porthole.”  Ad  Rat¬ 
ing:  B. 

CENTRAL  PRINTERS,  727  West  69th 
Street,  Chicago.  A  timely  and  exciting¬ 
looking  blotter  (printed  in  red  and  blue, 
on  white  stock)  tells  over-sold  firms  why 
they  shouldn’t  stop  advertising.  Good  punch 
line:  “There’s  Bound  to  Be  Another  Ar¬ 
mistice!”  Ad  Rating:  A. 

DOWNING  CO.,  9  Miu-ray  Street,  New 
York,  N.  Y.  This  shop  has  developed  a 
die-cut,  self-addressed  self  mailer  broadside, 
printed  in  two  colors.  Promoted  as  a  spe¬ 


cialty,  it  should  be  productive  of  a  good 
volume  of  new  inquiries.  Believe  your  re¬ 
turns  would  be  better  if  you  established  a 
standard  price  list  for  the  self-mailer.  Ad 
Rating:  B. 

TRANSCRIPT  PRINTING  CO.,  Peter¬ 
borough,  New  Hampshire.  This  firm  sends 
out  a  monthly  “Transcript  Prints”  with 
ritual-like  regularity.  September’s  mailing, 
to  emphasize  their  busy  time,  went  out  on 
a  blotter  with  about  a  dozen  words  of  in¬ 
teresting  telegraphic  copy.  Ad  Rating:  B. 

HUFF  PRINTING  CO.,  Coal  &  Coke 
Building,  Bluefield,  W.  Va.  “Hear  Ye” 
copy  on  your  blotter  is  much  too  general. 
In  order  to  sell  advertising  it  is  often  nec¬ 
essary  to  put  ideas  into  the  heads  of  your 
prospects — make  real  and  useable  sugges¬ 
tions,  printed  pieces  that  a  man,  in  his 
mind’s  eye,  fits  right  into  his  own  needs.  Ad 
Rating :  B. 

THE  DESHLER  FLAG,  Deshler,  Ohio 
Earl  Clark,  The  Flag’s  editor,  helps  cus¬ 
tomers  plan  their  jobs  by  sending  them  a 
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EXCEPTIONAL  VALUE 
IN  CHRISTMAS  CARDS 


1941  "Wonder  Box” 
21 -Card  Assortment 

YOUR  COST  40e 
^1^  RETAILS  FOR  $1.25 

w/ff/  (With  Name  Imprinted ) 


Here's  an  unusual  value  in  a  21 -card 
all  one  gauge  Christmas  Box  Assort¬ 
ment  that  can  be  imprinted  with  the 
customer's  name.  Every  design  is  an 
exclusive  artistic  creation,  each  card 
having  one  or  more  inserts  and  repro¬ 
duced  on  a  variety  of  fine  paper 
stocks.  "Wonder  Box"  Christmas 
Assortments  are  opened  and  packed 
flat  for  imprinting.  Your  cost,  40c 
per  box  f.o.b.  Rochester,  New  York. 


5  OUTSTANDING  NEW  PERSONAL 
CHRISTMAS  CARD  SELECTIONS 

CLEVER  LINE  TRU-ART  LINE  We  proudly  present  the 

50  for  $1  Retail  25  for  $1.95  Retail  year's  most  distinctive 

Brown  Book  Series  100  Green  Book  Series  400  jines  of  Personal  Greet- 

ETCHING  LINE  ARTISTIC  LINE  n"am'e'riliiiS2d*®BSlil! 

25  for  $1.35  Retail  25  for  $1  Retail  JJ™.® 

Grey  Book  Series  200  Blue  Book  Series  500  6 

SUPER-VALUE  LINE  DE  LUXE  LINE  sive  lines  sent  to  you  no 

50  for  $1  Retail  44  Exclusive  Designs  charge  on  request.  Ask 

Red  Book  Series  300  Retail  up  to  $18  per  100  for  them  by  name. 

100  SMART  EXCLUSIVE  DESIGNS 


RODNEY  B.  JANES  A  COMPANY 

333  EAST  AVE.  DEPT.  23 


ROCHESTER,  N.  Y 
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iicat  little  specimen  book  of  typefaces  avail¬ 
able  at  the  shop.  Ad  Rating:  B. 

POGUE  PRINTING  CO.,  107  West  Hen¬ 
derson  Street,  Cleburne,  Texas.  Oscar  sets 
a  bright  style  with  his  good-looking  blotters, 
and  their  copy  is  written  in  an  alert,  friendly 
style.  Ad  Rating:  A. 

EXHIBITORS  PRINTING  SERVICE, 
614  South  Sth  Street,  Milwaukee.  This  shop 
plugs  a  letterhead  special  on  a  business-like 
looking  little  double  postcard.  A  postage 
paid  return  card  should  bring  home  the 
bacon.  Ad  Rating:  B. 

E.  O.  HODGE  PRINTING  CO.,  71st 
Euclid  Building,  Cleveland.  Mr.  Hodge 
continues  his  sound  and  well-planned  post¬ 
card  potshots.  Ad  Rating:  A. 

THE  HAAG  PRESS,  311  Bellinger 
Street,  Eau  Claire,  Wisconsin.  Mr.  Haag 
believes  in  blotters,  and  plenty  of  them.  He 
sends  ’em  out  often — and  good-looking.  Ad 
Rating:  A. 

MAILOGRAPH  COMPANY,  Inc.,  39 
Water  Street,  New  York,  N.  Y.  This  shop, 
one  of  the  town’s  smartest,  now  makes  de¬ 
liveries  via  a  motorcycle  that  sports  a  huge 
replica  of  your  corner  mailbox.  Excellent 
way  of  emphasizing  its  first  love,  direct 
mail.  Too  bad  it  doesn’t  have  a  windshield, 
eh  Arnold  ?  Ad  Rating :  A. 
SCHNEIDEREITH  &  SONS,  206  South 
Sharp  Street,  Baltimore.  This  plant  seems 
to  have  taken  on  a  sideline  that  has  inter¬ 
esting  possibilities.  It  has  undertaken  to 
sell  a  syndicated  series  of  stock  scratchboard 
drawings  and  cuts.  Ad  Rating:  B. 

ACME  MULTIGRAPH  CO.,  693  Mission 
Street,  San  Francisco.  If  a  man  has  to  blot 
something  in  a  hurry  and  yours  is  the  first 
blotter  he  can  find,  mebbe  he’ll  be  grateful 
to  you.  But  look  around  you,  friends,  and 
see  the  swell  blotters  your  competitors  are 
putting  out.  You’ve  got  to  start  beating 
your  competition  right  on  your  prospects’ 
desks.  Get  yourself  a  well-designed  blotter 
— you’re  in  a  big  live  city.  Find  a  compe¬ 
tent  layout  man,  and  go  to  town !  Ad  Rat¬ 
ing:  C. 

ECLIPSE  PRINTERY,  807  Oak  Street, 
Sand  point,  Idaho.  Your  oversize  blotter  is 
unusual  for  its  size,  but  its  layout  lacks  in¬ 
terest.  Ad  Rating :  B. 

ALLIED  PRINTING  CORP.,  720  South 
Dearborn  Street,  Chicago.  Allied  goes  after 
“Printing  that  Attracts”  hammer-and- tongs 
with  an  exciting  two-color  broadside  that 


uses  “the  Anti-wastebasket  Campaign”  as 
its  theme.  In  order  to  show  graphically  how 
little  more  an  extra  color  costs  on  a  typical 
job.  Allied  has  set  up  a  comparative  cost 
chart.  Ad  Rating:  A. 

M.  F.  McGREW,  133  Noble  Avenue, 
Crafton,  Pennsylvania.  “QUICK — a  Blot¬ 
ter  I”  and  Mac  is  right  there  with  a  swell 
one  that  uses  that  headline  and  quotes  a 
few  statistics  about  the  use  and  usefulness 
of  blotters.  Ad  Rating:  A. 

PHILLIPS  PRINTING  CO.,  316  Steven- 
son,  Lafayette,  Louisiana.  Your  blotter  is 
nicely  laid  out,  but  why  not  add  an  extra 
color  or  two?  Since  you’re  just  getting 
started,  an  advertising  piece  promoting 
standard  items  at  “special”  prices  might 
be  a  good  idea.  Ad  Rating:  B. 

HIGGINS-LAMARE  PRINTERS  INC., 
307  North  Peters  Street,  New  Orleans, 

Louisiana.  Your  “V  .  .  . - ”  blotter 

is  dramatic  and  newsworthy.  Ad  Rating :  A. 

JAGGARS  -  CHILES  -  STOVALL,  Inc., 
522  Broder  Street,  Dallas,  Texas.  J  C  S 
opened  up  a  new  plant  and  invited  the 
neighbors  to  come  in  and  look,  via  a  beau¬ 
tifully  printed  announcement,  done  in  white 
ink  on  dark  maroon  stock.  Ad  Rating;  A. 
SERVICE  PRINTERS -LAS  VEGAS 
AGE,  411  Fremont  Street,  Las  Vegras, 
Nevada.  Even  if  you  pinned  ten  dollar 
bills  to  your  promotional  pieces,  they’d  lose 
much  of  their  effect  if  your  mailing  list  is 
carelessly  maintained. 

AMES  PRINT  SHOP,  Trust  &  Savings 
Bank  Bldg.,  Ames,  Iowa.  Cancer  the 
Crab,  Bob,  seems  to  me  a  bit  of  a  drab.  I 
may  be  wrong,  but  I’m  wondering  if  those 
horoscope  blotters  of  yours  are  bringing  any 
business.  How  about  letting  a  feller  know? 
LABELCRAFT  PRESS,  4th  &  Spruce 
Sts.,  Perkasie,  Pennsylvania.  A  good  look¬ 
ing  and  colorful  little  blotter,  plus  a  handy 
memo  pad  (it  features  a  printed  rule  at  top) 
indicate  that  this  little  shop  is  headed  in 
the  right  advertising  direction.  Its  fore¬ 
man,  S.  Raymond  High,  knows  how  to  de¬ 
sign  attractive  letterheads,  too.  Ad  Rat¬ 
ings:  B. 

ACME  PRINTING  CO.,  1114  22nd  St., 
Sacramento,  California.  How  about  telling 
the  public  something  about  yourself,  youi 
shop,  your  services,  when  you  send  out 
advertising?  They  know  all  about  Benjamin 
Franklin;  if  they  don’t,  let  ’em  go  to  the 
public  library.  Sell  yourself  first  1 
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•  •  •  stands  for  Savings 
The  Printers*  desire 
Specify  KIMBLES 
And  sayings  are  higher. 


Motors /?y 

Distributed  by  AMERICAN  TYPE  FOUNDERS  ' 

Branches  and  Sales  Agents  in  25  Cities 
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Stephen  Henry  Horgan 

A  Biographical  Sketch 


by  J.  S.  Mertle,  A.R.P.S. 


★  A  chapter  in  the  history  of  Anierican 
photomechanics  has  been  closed  by  the 
death  of  Stephen  Henry  Horgan,  who 
passed  away  (August  30,  1941)  at 
Orange,  New  Jersey,  at  the  ripe  age  of 
87  years. 

Horgan,  of  Irish  descent,  was  bom 
February  2,  1854,  on  a  sugar  plantation 
near  Norfolk,  Virginia,  his  father  be¬ 
ing  overseer  of  the  plantation.  Follow¬ 
ing  the  yellow  fever  epidemic  which 
raged  in  Norfolk  in  1856,  Horgan  was 
taken  (1858)  to  Durham,  England  to 
visit  his  maternal  grandmother;  on  the 
advice  of  a  physician,  Horgan’s  father 
then  took  his  family  to  Cork,  Ireland, 
where  Horgan  spent  five  years  and  be¬ 
gan  his  primary  education. 

The  family  returned  to  the  United 
States  in  1863  and  settled  in  Nyack 
on  the  Hudson,  Horgan  continuing 
his  education  by  attendance  at  public 
school,  afterwards  spending  nearly  two 
years  (1868-1869)  at  St.  Francis  Xa¬ 
vier’s  College,  New  York  City. 

At  the  age  of  16  years,  Horgan  was 
inducted  into  photography  by  a  Meth¬ 
odist  minister  at  Nyack,  who  taught 
him  how  to  make  ferrotypes,  more 
familiarly  known  at  “tintypes.”  The 
clergyman  passed  away  within  two 
years,  whereupon  Horgan  purchased  the 
studio  from  his  widow  and  set  himself 
up  in  business.  The  financial  panic  of 
1873  wiped  out  his  resources,  but  Hor¬ 


gan  soon  secured  a  position  in  the 
studio  of  the  New  York  portrait  pho¬ 
tographer,  Abraham  Bogardus. 

In  1874  Horgan  applied  for  a  position 


Stephen  Henry  Horgan 

Pioneer  in  Photography  and 
Photomechanics 
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HARRIS  IIIHO  CHEMICALS 

Through  research,  Harris  has  developed  and  standard¬ 
ized  new  chemicals  for  both  deep  etch  and  surface 
plate  making  processes.  Full  details  upon  request. 
W rite  us  with  reference  to  your  lithographic  problems. 


Production  economies  are  not 
linked  solely  to  the  printing 
operations  of  a  job.  To  an 
even  greater  degree,  econom¬ 
ical  production  is  determined 
by  whether  each  job  is  pro¬ 
duced  by  the  method  to  which 
it  is  best  suited.  •  With  the 
advantages  of  Harris  Offset 
Presses  added  to  your  letter- 
press  equipment,  you  command 
ALL  jobs,  including  those  that 
are  by  reason  of  their  charac¬ 
ter,  a  challenge  to  production. 


POTTER  -  COMPANY 


as  photographer  with  the  New  York 
Dcdly  Graphic^  which  position  he  se¬ 
cured — being  placed  under  $5,000  bond 
not  to  divulge  the  photomechanical  se¬ 
crets  of  the  Graphic.  Since  this  posi¬ 
tion  had  an  important  bearing  on 
Morgan’s  career  as  well  as  his  later 
claims  concerning  the  halftone  process, 
it  might  be  well  to  place  on  record  a 
few  facts  on  this  journal. 

Digressing  for  the  moment,  it  should 
be  mentioned  that  William  A.  Leggo 
and  George  E.  Desbarats  were  granted 
a  patent  (B.P.  1,409)  in  1871  for  a 
halftone  process  in  which  a  ruled  screen 
was  placed  in  contact  with  a  photo¬ 
graphic  negative,  a  “halftone”  positive 
made  from  this  combination,  and  a 
negative  made  from  the  positive  im¬ 
age.  Desbarats  had  previously  (1869) 
founded  the  Canadian  Illustrated  News, 
Montreal. 

The  Leggo-Desbarats  process  was 
known  as  “Leggotype,”  obviously  named 
after  Leggo,  with  Desbarats  assuming 
the  financing  of  the  method.  In  the 
October  30, 1869  issue  of  the  Illustrated 
News  appeared  a  leggotype  (120-line) 
halftone  illustration  of  Prince  Arthur, 
the  illustration  executed  by  photolithog¬ 
raphy. 

On  March  14,  1873,  the  New  York 
Daily  Graphic  was  established  by  Des¬ 
barats  and  several  other  capitalists,  the 
publication  intended  as  an  illustrated 
daily  paper,  with  William  A.  Leggo  in 
charge  of  the  photomechanical  depart¬ 
ment.  In  the  December  2,  1873  issue 
of  the  Daily  Graphic  appeared  a  pho¬ 
tolithographic  halftone  illustration  of 
Steinway  Hall,  together  with  a  descrip¬ 
tion  of  the  process,  called  “granulated 
photographs.” 

Leggo’s  contract  with  the  Daily 
Graphic  expired  on  January  1,  1875 — 
Horgan  was  hired  December  1,  1874: 
he  thus  spent  one  month  under  Leggo’s 
direct  tutelage,  but  the  Leggo  influence 
went  further  than  that.  Horgan  knew 


of  the  halftone  activity  of  Leggo  (and 
his  brothers)  and  had  access  to  certain 
equipment  which  Leggo  left  behind  in 
the  Daily  Graphic  plant,  among  which 
were  several  single-line  halftone  screens 
of  Leggo  manufacture. 

The  presence  of  these  screens  in¬ 
duced  Horgan  to  conduct  his  own  half¬ 
tone  experiments  (1875),  which  work 
was  continued  after  Horgan  was  ap¬ 
pointed  superintendent  (1877)  of  the 
photomechanical  department  of  the 
Daily  Graphic,  a  position  formerly  filled 
by  Leggo.  We  have  referred  to  the 
Leggo  influence  on  Morgan’s  halftone 
work:  by  Morgan’s  own  admission 
{Photo-Engravers  Bulletin,  April,  1927, 
12),  his  much  publicized  halftone  re¬ 
sult,  “Shantytown,”  was  produced  with 
one  of  William  Leggo’s  screens. 

The  “Shantytown”  illustration,  pub¬ 
lished  in  the  Daily  Graphic  on  March  4, 
1880,  has  since  frequently  been  termed 
as  “the  first  dated  halftone,”  and  was 
instrumental  in  having  Horgan  credited 
with  “the  invention  of  the  halftone 
process.”  The  plain  fact  is  that  neither 
of  these  distinctions  can  be  given  to 
Horgan:  the  “Shantytown”  result  was 
not  the  “first  dated  halftone,”  since  re¬ 
sults  of  a  halftone  character  had  ap¬ 
peared  ten  years  before  (1869)  in  the 
Canadian  Illustrated  News,  to  say  noth¬ 
ing  of  the  “Steinway  Hall”  illustration 
(1873)  in  the  same  journal  in  which 
“Shantytown”  appeared. 

As  for  “invention  of  the  halftone 
process,”  this  honor,  like  the  invention 
of  photography,  cannot  justifiably  be 
credited  to  any  one  individual — both 
were  the  result  of  a  long  series  of  in¬ 
ventions  and  discoveries  by  experi¬ 
menters  in  Europe  and  America. 

Previous  to  the  appearance  of  the 
“Shantytown”  result,  Horgan  invented 
(1879)  a  phototelegraphic  method  of 
transmitting  line  drawings,  which  meth¬ 
od  was  afterwards  obtained  by  the  New 
York  Herald.  The  Horgan  interest  in 
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phototelegraphy  was  later  revived  in 
the  transmission  of  color  photographs, 
a  subject  for  a  later  paragraph. 

Morgan  resigned  from  the  Daily 
Graphic  in  1881  and  took  a  position  as 
manager  of  the  Hagotype  Company,  a 
New  York  photoengraving  firm.  His 
association  with  the  Hagotype  concern 
was  of  short  duration:  an  entry  (Febru¬ 
ary  5,  1882)  in  his  notebook  of  the 
time  shows  that  he  contacted  the  firm 
of  Crosscup  and  West  (Philadelphia), 
perhaps  with  the  idea  of  obtaining  em¬ 
ployment  with  this  concern,  which  had 
on  its  roster  an  individual  later  to  be¬ 
come  famous  in  photomechanics — Fred¬ 
eric  E.  Ives. 

If  Morgan  had  hopes  for  a  position, 
they  were  not  realized  (his  demand  for 
a  salary  of  $1,500  a  year  was  consid¬ 
ered  excessive) ,  but  the  conference  did 
result  in  a  meeting  with  Ives,  of  whom 
Morgan  noted — “he  looked  like  a  col¬ 
lege  boy.”  According  to  Morgan’s  notes 
anent  this  meeting,  he  (Morgan) 
showed  Ives  some  of  his  halftone  proofs, 
but  “Ives  could  not  quite  understand 
how  I  got  such  results.” 

So  far  as  is  known  to  the  writer,  this 
was  the  only  early  contact  between 
Morgan  and  Ives ;  the  two  men  followed 
independent  courses  of  activity  and 
had  no  common  effort,  as  has  sometimes 
been  supposed.  A  rather  bitter  contro¬ 
versy  arose  between  the  two  in  their 
later  years  as  to  the  honor  of  being  con¬ 
sidered  “the  inventor  of  halftone.” 
Since  the  controversy  really  was  noth¬ 
ing  more  than  a  personal  quarrel  be¬ 
tween  two  aged  men,  the  limited  space 
at  our  disposal  prompts  us  to  ignore 
the  disagreeable  affair. 

In  1882  Morgan  returned  to  the  Daily 
Graphic^  where  he  remained  until  1884, 
when  he  joined  the  American  Press 
Syndicate  as  art  manager. 

F ollowing  this,  he  was  engaged  ( 1891 ) 
as  art  director  and  engraving  superin¬ 
tendent  by  the  New  York  Recorder. 


After  a  short  stay,  he  joined  (1892) 
the  New  York  Herald  through  an  offer 
from  James  Gordon  Bennett.  A  year 
later  (1893)  he  broached  the  idea  to 
Bennett  that  a  letterpress  halftone 
could  be  printed  in  the  Herald'.  Bennett 
relayed  the  idea  to  John  Mayes  (press¬ 
room  superintendent),  whose  profane 
condemnation  of  the  thought  induced 
Bennett  to  order  Morgan’s  discharge. 
Morgan  thereupon  assumed  the  art  edi¬ 
torship  of  the  Morning  Journal ;  about 
this  time  (1894)  he  began  his 
contributions  on  process  matters  to 
a  contemporary  printing  publication, 
graduating  to  the  position  of  Photo¬ 
mechanical  Editor,  in  which  capacity 
he  conducted  a  column  in  that  journal 
for  many  years. 

This  literary  activity  was  Morgan’s 
greatest  service  and  contribution  to  the 
graphic  arts  and  photomechanics:  in 
halftone,  photoengraving,  photolithog¬ 
raphy  and  phototelegraphy  he  was 
merely  one  of  many  early  workers— 
nothing  he  did  in  any  way  affected  the 
principle  of  those  processes,  nor  did 
he  introduce  any  radical  changes.  No 
one,  however,  can  or  should  detract 
from  the  credit  due  Morgan  for  his  long 
service  in  keeping  American  photo¬ 
mechanics  in  contact  with  the  develop¬ 
ments  of  their  craft.  The  column  in  the 
publication  was  his  medium  for  dis¬ 
seminating  information  on  process  mat¬ 
ters  (plus  frequent  contributions  to 
trade  journals)  — this  activity  is  his  real 
memorial ! 

We  now  arrive  at  the  year  1896,  when 
Morgan  approached  Whitelaw  Reid, 
publisher  of  the  New  York  Tribune, 
and  gained  his  permission  to  run  a 
letterpress  halftone  in  that  publica¬ 
tion  :  the  illustration,  a  portrait  of  Sen¬ 
ator  Thomas  C.  Platt,  appeared  on 
January  21,  1897,  and  was  supposed  to 
have  been  the  first  stereotyped  halftone 
ever  run  on  a  high-speed  web  press. 
The  assertion  is  definitely  questionable: 
the  Youngstown  (Ohio)  Vindicator 
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claimed  to  have  run  a  halftone  portrait 
(Chauncey  Andrews)  on  December  26, 
1893,  and  the  Minneapolis  T imes  is  said 
to  have  printed  halftones  (stereotypes) 
on  newspaper  presses  as  early  as  1895. 

After  ten  years  of  service  with  the 
Tribune^  Horgan  joined  the  staff  of  the 
Newark  Star  and  later  served  for  a 
short  time  as  editor  of  the  Catholic 
Monitor. 

In  1924  Horgan  again  became  inter¬ 
ested  in  phototelegraphy.  At  that  time 
he  was  connected  with  the  Powers  Re¬ 
production  Company  and  joined  his 
efforts  with  those  of  the  American  Tele¬ 
phone  and  Telegraph  Company  in  trans¬ 
mitting  three-color  separation  negatives 
from  Chicago  to  New  York,  using  as  an 
original  a  color  photograph  of  the  late 
cinema  idol,  Rudolph  Valentino,  in  the 
brilliant  costume  of  Monsieur  Beau- 
caire.  This  original  had  been  chosen  by 
A.  J.  Powers,  whose  firm  had  made  the 
color  shot,  and  which  had  been  used 
for  color  advertising  purposes. 

Horgan  was  honored  by  several  or¬ 
ganizations:  in  1919  he  was  elected  the 
first  Honorary  Member  of  the  Interna¬ 
tional  Photo-Engravers’  Union.  On  No¬ 
vember  25, 1924,  he  was  awarded  a  gold 
medal  by  the  American  Institute  of 
Graphic  Arts  in  recognition  of  “Fifty 
Years  Achievement  (1874-1924)  in 
Photomechanical  Methods,**  and  on 
March  4, 1930  he  was  presented  with  a 
medal  by  the  Royal  Photographic  So¬ 
ciety  (London)  in  honor  of  his  early 
halftone  work. 

The  pen  of  Horgan  was  not  confined 
to  technical  periodicals:  he  was  the 
author  of  several  textbooks,  the  most 
important  being  Halftone  and  Photo¬ 
mechanical  Processes  (1913) ;  Photoen¬ 
graving  Primer  ( 1921 )  ;  Photoengraving 
in  Black  and  Color  (1938). 

In  common  with  certain  other  pho¬ 
tographic  and  photomechanical  pio¬ 
neers,  Horgan’s  last  years  were  spent 

( Continued  on  page  70) 
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G.  P.,  Toronto,  Can.,  asks:  “What  is 
the  Amalfium  Code?” 

A  collection  of  maritime  laws  com¬ 
piled  in  the  eleventh  century  at  Amalfi, 
a  seaport  in  Italy ;  said  to  comprise  the 
oldest  admiralty  code  in  existence. 

J.  A.,  Detroit,  Mich.,  writes:  “Can 
you  tell  me  the  origin  of  the  expres¬ 
sion,  apple-pie  order?” 

While  the  origin  is  doubtful,  one 
source  suggests  apple  pie  as  a  corrup¬ 
tion  of  the  French  cap-a-pie  (a  knight 
in  complete  armor) ;  hence,  nicety, 
exactness,  preciseness. 

»  « 

S.  B.,  Charlottesville,  Va.,  writes: 
“Will  you  please  give  me  the  pronunci¬ 
ation  of  the  following  italicized  words: 
Amherst  (College),  ‘Rise  of  Silas  Lap- 
ham*  ‘Jane  Eyre*  Eire.** 

Am'erst;  lap'am;  air;  air'e  (e  as  in 
silent) . 

»  « 

T.  H.,  Adrian,  Mich. :  “Is  the  correct 
spelling  Barbara  Frietchie  or  (as  usu¬ 
ally  pronounced)  Fritchie?” 

While  Whittier  in  his  famous  poem 
made  it  Frietchie,  a  spelling  followed 
by  all  the  American  dictionaries  and 
encyclopedias  we  have  consulted,  the 
family  name  as  spelled  on  “Dame  Bar¬ 
bara’s”  headstone  in  the  cemetery  at 
Frederick,  Md.,  is  Fritchie. 

»  u 


0.  D.  B.,  Ansonia,  Conn.:  “Will  you 
list  some  nouns  that  are  used  in  the 
plural  only?” 

Annals;  goods;  scissors;  shears; 
wages.  (A  list  of  others  appeared  in 
this  column  recently.) 
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COMMIIIVICATIONS 


I  received  my  first  copy  of  your  valuable 
magazine  in  April  of  this  year;  now  I 
ofttimes  wonder  how  I  got  along  before 
that  date. 

My  trade  is  100%  repeat  business,  and 
while  my  orders  for  stock  are  not  large, 
they  are  steady,  and  anything  I  need,  well, 
you  guessed  it,  just  thumb  through  GAM 
and  there  is  the  source  of  supply.  Don't 
mind  telling  you  those  five  copies  of  The 
Graphic  Arts  Monthly  have  saved  me  con¬ 
siderable  money  and  at  the  same  time 
have  been  an  education. 

I  read  every  issue  of  The  Graphic  Arts 
Monthly  from  cover. to  cover  and  then  file 
it  for  future  reference,  and  sincerely  hope 
I  shall  never  miss  a  single  issue. 

Walter  L.  Porter 
Warren,  Ohio 

s::  *  o 

May  I  take  this  opportuni^  to  thank  you 
for  your  generosity  in  sending  The  Graphic 
Arts  Monthly.  I  subscribe  to  other  trade 
magazines,  but  if  I  had  to  make  a  choice 
of  only  one  of  them,  I  would  unhesitat¬ 
ingly  choose  your  publication  for  its  com¬ 
plete  range  and  wealth  of  practical  infor- 
matioi  it  offers  printers. 

Victor  W.  Richards 
Waterville  Daily  News 
Waterville,  Maine 

«  «  o 

This  is  to  acknowledge  receipt  of  your 
magazine — July  issue — which  has  been  of 
great  use  to  us,  as  we  have  communicated 
with  some  of  the  firms  advertising  in  same. 
We  wish  to  thank  you  for  having  sent  us 
the  magazine,  which  we  hope  we  may  re¬ 
ceive  regularly. 

Imprenta  Modelo 
Guatemala,  C.  A. 


I  want  to  take  the  occasion  to  tell  you 
that  we  enjoy  getting  The  Graphic  Arts 
Monthly  and  we  value  it  highly.  It  has 
been  fascinating,  and  the  shop  foreman 
and  I  often  vie  for  the  opfjortunity  of 
reading  it. 

We  get  many  helpful  leads  through  your 
classified  advertising,  too.  But  please  tell 
your  display  advertisers,  especially,  to 
quote  prices.  We  have  learned  the  pulling 
power  of  price  advertising  in  retail'  busi¬ 
ness.  and  believe  that  it  would  be  just  as 
strong  in  the  line  of  printing  equipment. 

Owen  Welch,  Publisher 
The  Republican 
Weeping  Water,  Nebr. 

*  ♦  #  » 

Please  accept  our  sincere  thanks  for  mak¬ 
ing  it  possible  for  us  to  receive  your 
monthly  publication.  It  has  become,  since 
first  receiving  it,  a  monthly  treasure  of 
helpful  hints,  interesting  articles  and  in 
general,  tremendous  help  to  all  of  us  in 
the  plant.  It  goes  without  saying  that  we 
have  taken  advantages  by  ordering  through 
your  advertisers.  We  look  forward  to  its 
coming  every  month. 

Henry  McKinney 
Trejer  Printing  Co. 
Bronx.  N.  Y. 

«  «  « 

The  Graphic  Arts  Monthly  is  always  wel¬ 
comed  here  each  month  and  I  usually  find 
several  interesting  articles  which  help  me 
with  my  work.  The  "Tricks  of  the  Trade" 
is  about  the  handiest  type  of  information 
to  be  found  In  a  printing  publication,  and 
should  be  of  service  to  anyone,  even  the 
"old  timers." 

Amos  I.  Sanford 

Sanford  Printing  Co. 

Des  Moines,  Iowa 
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unless  otherwise  ordered. 


SIZES — S3  inch;  40  inch; 
45  inch;  50  inch;  60  inch; 
72  inch. 


J^rite  far  CataloK  md  Prieaa 


JOHN  JACQUES  &  SON 

Established  in  1850 

93  Webster  Street  Worcester,  Mass. 
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Craftsman  Line-Up  and 
Register  Table  In  the  Bas- 
sette  Company  plant  In 
Springfield,  Massachusetts. 


Arid  that's  putting  it  conservatively!  A  recent  survey  among  large  and 
small  printing  plants  proves  that  many  printers  save  as  much  as  75% 
of  the  time  formerly  spent  on  line-up  and  register  by  old-time  methods 
— plus  up  to  90%  of  press-waiting  time  and  press-shifts  due  to  faulty 
line-up  and  register! 

does  the  work  of  two  or  three  men — 
with  hair-line  precision  —  and  more 
quickly  than  three  expert  stone  men 
could  possibly  accomplish  by  ordinary 
line-up  and  register  methods. 

A  Craftsman  Line-Up  and  Register 
Table  has  proved  a  priceless  invest¬ 
ment  in  every  shop  in  which  it  has 
been  installed.  It  pays  for  itself  quick¬ 
ly — and  lasts  a  lifetime. 

For  complete  detail*  and  specifications,  write  to 


How  do  they — and  how  can  you — save 
this  valuable  time?  How  can  you  cut 
time-and-labor  costs? 

With  a  Craftsman  Line-Up  and  Regis¬ 
ter  Table.  Accurate  to  a  hair-line,  pre¬ 
cise  as  a  micrometer,  the  Craftsman  is 
easy  and  simple  to  use.  An  inexperi¬ 
enced  man  quickly  learns  to  do  expert 
work  with  the  Craftsman  Table. 

If  labor  shortage  is  a  threat  to  your 
production,  here  is  equipment  that 


CRAFTSMAN  LINE-UP  TABLE  CORP. 

49  River  Street  •  Waltham,  Mass 
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WllU  H 

NOB -BESET 

'f 


The  last 

jountinjf  i 
A  twist  o 
like  knob 
numbers  ( 
sero.  Th 
wheels  ht 
»asy-to-rei 
sis  on  I 
can’t  wea 
place  anc 
ters  with 
ern.  crac 
Redinston 
is  nomina 


New  Redington 

KNOB-RESET 

COUNTERS 

for  Chandler  &  Price  and  Kluge 
presses.  Model  DR,  $8.25  . . .  for 
other  machines.  Model  AR,  $7.75 


F.  B.  REDINGTON  CO. 


1 10  S.  Sangamon  St.  Chicago,  III. 


SILH  SCRttn 
OOfSIlOOS 


answered  by 
J.  I.  BIEGELEISEN 

Transfer  Photo-film  Method 

QOur  regular  lettering  artist  has 
m  tried  his  hand  cutting  silk  screen 
stencils  in  Blufilm.  His  efforts  at  best 
produce  work  that  is  choppy  and  dis¬ 
torted.  This  is  to  be  expected  in  a  way 
as  he  is  accustomed  to  lettering  with 
brush  and  paint  and  can't  seem  to  trans¬ 
fer  his  skill  to  film  cutting.  Is  there  any 
way  where  his  original  brush  lettering 
can  be  reproduced  photographically? 

R.  S.y  Portland,  Ore. 

A  The  answer  to  your  problem  is  the 
■  transfer  photo-film  method  of  pre¬ 
paring  silk  screen  stencils. 

This  method  has  several  times  been 
mentioned  in  these  columns  and  space 
does  not  permit  going  into  details  at 
present.  However,  this  is  how  it  will 
help  you  in  your  problems. 

Let  your  lettering  artist  do  his  brush 
lettering  on  transparent  trace-o-line  in¬ 
stead  of  on  cardboard  or  opaque  paper. 
He  is  to  make  sure  that  his  lettering 
paint  is  opaque.  (Photoengraver’s 
opaquing  medium  is  recommended.) 
This  painted  transparency  acts  as  a 
positive  for  the  sensitized  photo-film. 
I  shall  communicate  with  you  by  letter 
giving  you  detailed  information  as  to 
the  procedure  and  the  many  applica¬ 
tions  of  this  short  cut  of  making  photo 
stencils. 

»  « 

Silk  Screen  Book 

QJTe  are  contemplating  the  in- 
m  stallation  of  a  department  to  take 
care  of  the  class  of  printing  that  can  be 
reproduced  at  less  cost  by  silk  screen 
than  by  standard  printing  and  offset 
( Continued  on  page  70) 
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VlRKO  GOLD  INK 

At  last  you  can  take  advan> 
tage  of  the  extra  profit  in 
gold  ink  jobs  without  any 
of  the  usual  **headache.’* 

How? — with  Virko  Gold 
Ink  in  the  Quick>mix  Du-, 
plex  Can.  It  assures  the 
correct  mixture  everytime 
. .  •  gives  greater  lustre  and 
density  .  .  .  can't  dry  out  on 
rollers  and  plates  .  .  .  elimi¬ 
nates  offset. 

Virko  Gold  Ink  comes  in 
two  convenient  size*  —  ^4 
lb.  $1.25;  1  lb.  $2.00.  Or¬ 
der  a  can  today,  the  results 
will  amaze  you! 


1/2  lb.,  $1.25 


1  lb.,  $2.00 


Wood,  Nathan  &  Yirkus  Co. 

INCORPORATED 
112  Charlton  Street 
New  York,  N.  Y. 


WOOD,  NATHAN  &  YIRKUS 
CO.,  Inc. 

112  Charlton  St.  New  York,  N.  Y. 
Gentlemen :-^Please  rush  to  ns: 
D  Vz  lb.  can  Virko  Gold  Ink  SI. 25 
G  1  lb.  can  Virko  Gold  Ink  $2.00 
G  Free  Informative  Booklet 

Name _ _ _ _ _ _ _ 

Company . . . . 

Address _ _ _ _ _ 


BLACK  &  WHITE 

MATRIX  CONTRAST 

greatly  reduces  errors  in  Linotype  and 
intertype  composition  .  .  .  prevents  eye 
strain  and  effects  substantial  savings 

For  large  plants  in  all  parts  of  the  East  and 
Middle  West,  and  for  all  plants  in  principal 
printing  centers,  Matrix  Contrast  service 
oflFers  important  advantages.  When  writ¬ 
ing,  please  state  how  many  line  composing 
machines  you  are  using. 

Matrix  Contrast  Corporation 

Empire  State  Building  New  York  City 

LINOTYPE  -  INTERTYPE 

FONTS  WANTED 

Send  proofs  if  available,  with  full  de* 
scriptions,  mentioning  how  matrices 
run  in  machine,  condition  of  lugs,  teeth, 
side  walls.  We  buy,  sell,  trade  in  all 
kinds  of  Linotype-Tntertype  equipment. 
Send  for  free  catalog  new  material. 

MONTGOMERY  &  COMPANY 

(Formerly  Montgomery  &  Bacon) 

Towanda  Pennsylvania 

A  Practical  Touch  System 
for  Operating  the  Linotype 
by  E.  B.  Harding 

Send  check  for  $2,27  to 

GRAPHIC  ARTS  MONTHLY 
608  South  Dearborn  Street 
Chicago,  III. 


Customer's  Plant 

Qlf  possible,  we  wish  you  would 
•  give  us  the  formula  for  convert¬ 
ing  stereo  metal  into  Linotype  metal. 

A  man  and  his  tvife  came  through 
here  on  two  different  occasions  and 
made  a  lot  of  this  metal  and  it  was 
O.K.,  but  we  did  not  get  their  formula, 
and  probably  they  would  not  have  given 
or  sold  it  to  us.  It  seemed  to  be  a  very 
simple  matter  with  them.  They  just 
skimmed  off  the  foreign  matter  and  put 
a  certain  amount  of  the  solution  to  each 
pot  of  metal. 

C.  E.  R.,  Humboldt,  Tenn. 

A  Metal — its  composition  and  use— 

is  too  big  a  subject  to  cover  in  a 
short  letter,  but  will  try  to  answer  your 
inquiry.  I  am  not  a  metal  analyst  or 
chemist,  but  have  used  and  studied  it 
for  35  years. 

Linotype  metal  is  (approximately) 
4%  tin,  12%  antimony,  84%  lead. 

Stereotype  metal  (approximately) 
6%  tin,  14%  antimony,  80%  lead.  More 
antimony  makes  it  harder  than  Lino¬ 
type,  consequently  it  requires  more  tin 
(6%)  to  fuse  the  antimony  and  the 
softer  lead  base  into  a  free  flowing, 
smooth  face,  that  stands  more  wear  than 
the  Linotype  formula.  But  this  excess 
tin  and  antimony  in  stereo  will  slag  or 
adhere  and  All  up  the  small  holes  in  a 
Linotype  mouthpiece,  and  cannot  be  so 
used.  You  desire  to  use  it  if  it  can  be 
converted  in  your  plant,  I  presume. 

Only  the  refiner  with  tonnage  facili¬ 
ties  and  chemical  analysts  can  produce 
metal  of  uniform  formula  content,  and 
in  long  experience  they  all  advise  trad- 
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WRITE  FOR 
FREE  FOLDERS 


At.^^  ^  * 


m I  Rift 

Wf'  Mffttra'ft 


Step  Up  Production  Eificienoy 
the  Economical  Monomelt  Way! 


With  metal  prices  rising,  tin  supplies  harder  to  get,  it 
is  more  necessary  than  ever  to  cut  tin  emd  antimony 
losses  to  a  minimum.  Under  today's 
nHHnH  emergency,  it  is  important  also  to  keep 
fuel  consumption  down.  Meet  defense 
needs  and  your  own  needs,  too!  Install 
Monomelt,  the  direct  melting  system! 
Monomelt  simplifies  metal  handling,  pre- 
serves  type  metal,  lowers  fuel  require- 
ments.  Get  full  details,  prices,  without 
delays!  Write  today! 


161 1  PolkSt.N.E.,Minneapolis,Minii 
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Extra  business-extra  profits. ..yours  under 
Ever  Ready  Printer's  Profit  Plan.  Earn  25% 
to  40%  clear  profit  on  business  that 
averages  $50.00  per  customer  yearly. 
Write  now  for  Ever  Ready's  Profit  Plan 
and  48-page  catalog! 

EVER  READY  LABEL  CORPORATION 

US  lAST  2Sth  STIliT  •  NEW  YORK.  N.  Y. 


TWO  FAMOUS 

MANNING  HOTELS 

INVITE  YOU 


EASTMAN 


HOTEL  AND  BATHS 

HOT  SPRINGS 

NATIONAL  PARK,  ARK. 

Truly  the  most  glorious  resort 
spot  in  America  I  All  sports  and 
recreations.  Government  super* 
vised  baths.  Write  for  booklet. 


MAJESTIC 


HOTEL 

APARTMENTS  AND  BATHS 


ing  out  “off  condition”  metal  for  new 
at  a  differential  cost,  and  they  analyze 
free  of  cost.  If  tin  only  is  required  it 
is  easily  added  a  little  at  a  time  in  the 
remelting  pot  in  the  customer’s  plant; 
but  if  copper,  arsenic,  zinc,  dirt  (all 
slagging  factors  that  prevent  a  free- 
flowing  face)  are  combined  with  excess 
tin  and  antimony  for  your  use,  they 
will  undoubtedly  advise  exchange  for 
a  pure  formula,  suitable  to  your  re¬ 
quirement. 

All  foundry  and  case  type  for  hand 
composition  contain  a  copper  per¬ 
centage  for  hardening  that  becomes  a 
slag  interfering  with  a  free-flowing  face. 
The  same  is  true  of  all  cuts  or  base 
bodies  containing  zinc.  Dirt  is  ever¬ 
present,  even  when  the  mix  is  thor¬ 
oughly  agitated  and  fluxed  with  a  dirt 
separator  or  solvent.  To  correct  the 
formula  percentage  by  adding  lead,  in 
your  case,  may  be  figured  to  a  fraction, 
but  only  the  refiner  can  eliminate  the 
slags.  This  work  in  your  plant  cannot 
be  other  than  experimental,  but  it  can 
be  successful  if  a  preliminary  analysis 
of  your  base  shows  it  free  of  slagging 
impurities.  Melt,  mix,  lay  aside,  ana¬ 
lyze;  repeat  the  process  until  analysis 
shows  the  Linotype  formula  above.  This 
takes  time  and  patience. 

Tin  is  volatile  (vaporizes  when  hot), 
also  lighter  in  specific  gravity  and  is 
skimmed  off  with  your  dross,  conse¬ 
quently  your  formula  is  ever-changing 
with  use.  Tin  must  be  replaced  to  main¬ 
tain  about  3V^  to  4%  for  best  quality 
free-flowing  face. 

The  elimination  of  basic  slags,  as 
copper,  zinc,  arsenic,  excess  dirt,  etc., 
is  just  as  important,  if  not  more  so, 
than  a  true  formula,  for  they  defeat  the 
proper  working  of  a  true  formula.  It 
is  this  fundamental  fact  behind  the 
formula  itself  that  impels  the  refiner  to 
advise  the  exchange  for  new  metal. 

Stereotype  pots  in  large  newspaper 
plants  are  never  cold — the  tin  loss  is 
constant  and  heavy  from  high  tempera- 
( Continued  on  page  90) 
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Aristocrat  .  .  .  scion  of  a  long-honored 
line,  the  HAMMOND  EASYKASTER 
inherits  all  the  best  features  of  its 
forebearers  .  .  .  combines  them  with 
last-minute  improvements  to  lay  claim, 
without  question,  to  title  of  "the 
world's  finest  automatic  flat  caster." 
The  EASYKASTER  is,  in  truth,  all  the 
casting  equipment  you  need,  it  elimi¬ 
nates  stooping  .  .  .  ladling  of  metal 
.  .  .  banishes  forever  the  trouble  that 
results  from  slow,  inadequate  casting 
facilities.  Check  and  mail  coupon  below. 


Gentlemen: 

Please  send  Easy 
Raster  information 
on  size  .  .  . 

□  5  col.  X  18" 
n  5  col.  X  24" 

□  6  col.  X  24" 

□  Full  Poge 
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^  1  ^  Mp  to  incrtoM  prodwcHoa  in  tlit  nidit* 

up,  lodtHp  ond  moktrtody  optroNons 

Compo  Rule  and  other  strip  materials 
are  accurate  to  highest  possible  degree. 

Now  available  at  only 

17c  per  lb. 

tor  HANDFINISHED  RULE 
LEADS  JlVie  SLUGS 

Prices  subject  to  change  without  notice 

All  rule  faces  in  stock.  2  to  36  pt.  100  lbs. 
minimum.  Order  can  be  assorted  rules  and 
spacing  materials.  Immediate  shipment. 
These  low  prices  compel  us  to  request  check 
with  order  to  eliminate  bookkeeping.  Wall 
chart  sent  on  request. 


COMPO  RULE  CO. 

55  E.  Wacker  Drive  Chicago,  III. 


SAVE  TUio- 

■  ipl  ^  ON  YOU 

rnkM  on 


THIRDS 


ON  YOUR  RULED  FORM 
COMPOSITION  COSTS!’ 


WITH  THE 

UHIVEISAL 

MONO-TAIULAR 

I  R  0  A  C  H 


ACCURATE! 

ECONOMICAL! 


Mott  OMtttan4in| 

•  n4  Vtriitllt 
M  •  t  k  •  d  of 

RULED  FORM 
PRODUCTION 


WRITE  FOR  FULL 
PARTICULARS 


PATENT  No: 


UNIVERSAL  MONO-TABULAR  CORP. 


1905  BRYAN  ST. 


DALLAS,  TEXAS 


COdlPOSldG 

QUtsiions 


answered  by 
HAYWOOD  H.  HUNT 


Re  Tilting  Display  Lines 

★  I  noted  in  the  current  issue  of  G.A.M. 
Composing  Questions  an  inquiry  re¬ 
garding  tilting  Display  Lines,  for  which 
I  want  to  offer  a  much  easier  method 
than  that  suggested,  and  if  it  is  not  gen¬ 
erally  known,  same  might  be  of  interest 
to  your  Tricks  of  the  Trade  Column. 

Display  lines  of  any  size  may  be  set 
in  a  type  form  at  any  angle,  by  setting 
the  line  or  lines,  with,  or  without  a  lead 
at  the  foot  to  hold  them  more  firmly,  by 
winding  a  strip  of  2  inch  gummed  paper 
or  package  tape  about  the  line  of  hand¬ 
set  type,  just  as  it  would  be  tied  up 
with  string  or  Scotch  Tape.  Then  set 
the  line  at  the  corner  of  a  galley  at  the 
angle  desired,  and  make  a  square  frame 
by  laying  pieces  of  iron  furniture  at  the 
other  comers.  Machine  set  slugs  may 
be  stood  at  any  distance  and  at  any 
angle  to  the  tilted  line,  and  should  also 
be  protected  with  the  sealing  tape; 
composing  machine  metal  then  should 
be  poured  between  the  slugs,  or  type 
lines  and  the  metal  furniture  which  was 
placed  to  confine  it.  The  gummed  tape 
will  prevent  the  type  or  slugs  from  melt¬ 
ing  or  fusing,  and  the  part  which  will 
extend  above  the  type  will  prevent  dam¬ 
age  which  would  otherwise  occur  if  hot 
lead  should  strike  the  face  of  the  print¬ 
ing  surfaces.  When  cool  the  form  with 
angle  lines  can  be  sawed  up  square  and 
put  into  the  printing  form  same  as  a 
cut  or  stereo. 

Carl  W.  Heinrici 

Eureka^  California 

»  « 

★  A  question  from  A.  R.  T.,  Toledo, 
asks  about  tilted  type  in  forms  and  how 
to  achieve  the  effect.  You  suggest  en- 
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knife. 


Firm 


No.  A-8 


No.  153 — Perpetual  Calendar  Memo  Case.  Com¬ 
bines  perpetual  calendar  and  handy  pack  of 
3"  X  5"  memo  sheets.  Walnut  color  case. 

NOTE:  On  Nos.  155  and  153  you 
can  follow  up  with  extra  memo 
sheets  cut  from  scrap  and  printed 
with  your  ad. 

No.  52GS — De  luxe  Autopoint  pencil.  Famous 
“Grip-Tite”  tip — lead  can’t  wobble,  twist  or  fall 
out.  Streamlined  clip,  graceful  in¬ 
laid  crowns  on  cap  and  tip — choice 
of  six  beautiful  colors. 

No.  SI  IOC — Combination  set  in¬ 
cluding  Autopoint  pencil  for 
\**ReaI  Thin”  lead,  extra  leads, 

^  extra  erasers.  Pencil  has  “Grip- 
Tite”  tip. 

No.  261 — “Calendaire.”  Stream¬ 
lined  triple-use  desk  piece.  Pre¬ 
cision-made  thermometer,  humid¬ 
ity  indicator  and  perpetual 
calendar.  Walnut  color  case. 


No.  A-8 — Gift  set  in¬ 
cludes  No.  52GS 
black  de  luxe  Auto- 
poin  t  pencil  and  No. 
187  black  de  luxe  pen 


No.  167 — Heavy-duty 
jack-knife  with  white 
essence  of  pearl  handle. 
Two  blades  of  high  car¬ 
bon  steel. 


Write  today  for  the  Autopoint  cata¬ 
log —  illustrates  over  70  gifts  for  men. 


iMMIlVni'hltl'iJl 

*  AUTOPOINT  CO.  ■ 

*  1 823  West  Foster,  Chicago,  III. 

*  Please  send  Free  Autopoint  catalog 
9  of  gifts  for  men. 

«  Name . Title.  .  . 


The  m  Better  Penc/l 

REG.  TRADE  MARK 

Available  for  Standard  or  "Real  Thin"  lead 


Business  Address . 


A  SMILE  ON  A 


MANS 


FACE 


y5 


Give  Him  An 
**Autopoint”  Gift 


No.  155 — Autopoint  Memo  Case.  Holds  230  j. 
loose  memo  sheets.  Flick  of  the  fingers  removes  s°ioc 
4"  X  6"  sheet  from  streamlined  case.  Black  or  i 

walnut  color.  j 


Notice  the  smile  of  satisfaction  on  a 
man’s  face  when  you  present  him 
with  an  Autopoint  gift!  No  matter 
which  Autopoint  item  you  select, 
you’ll  find  it  designed  for  daily  use. 
Wide  variety  of  items  and  prices — 
all  exquisitely  styled.  Send  for  the 
new  Autopoint  catalog  of  gifts  for 
men! .  .  .  All  items  can  be  furnished 
imprinted  if  desired. 


so  say  outstanding 

Printers  and  Typog-  _ 

rapbers  about 
STRIPPOUNDERS*  PRODUCTS 

•  Printers  and  typographers  can  save  money 
by  using  Stripfounders’  quality  rule  and 
spacing  materials.  Not  only  in  cost  but  plus 
the  added  savings  in  time  during  makeup, 
lockup  and  makeready  operations. 

It  will  pay  every  plant  operator  to  give 
Stripfounders*  Products  a  trial.  Send  now  for 
low  prices  and  descriptive  Wall  Chart  show¬ 
ing  the  complete  faces  in  ttodc. 

STRIPFOUNDERS 

512  Sherman  Street  Chicago,  Illinois 


^  c^ewYorks  ^pular 

y  HOTEL 

LINCOLN 

44nn  45^ STS. AT  t'”AVt. 

OUR  CHOiaST  ROOMS  Frofn|^l% 

^1400  ROOMS  each  with 
Bath,  Servidor,  and  Radia 
*  Four  fine  restaurants 
awarded  Grand  Pnx  1940 
I  Culinary  Art  Exhibition. 

.  MARIA  KRAMER 

pttsmHT 

John  L.  Morgan 
Gen.  Mgr. 

HOni  EDISON 

MMC  OWKtMMIf 


IN  THE  CENTER  OF  MID-TOWN  NEW  YORK 


graving.  We  have  used  a  method  which  | 
works  well  with  whole  forms,  lines,  % 
letter-spaced  display  type,  or  what  have  I 
you. 

Place  the  line  or  pieces  of  type  in 
position  in  your  form.  Box  them  with 
metal  furniture  which  comes  square  at 
the  corners.  Step  over  to  the  Linotype 
and  dip  out  a  ladle  full  of  hot  metal, 
pour  slowly  into  the  square  and  let  it 
run  between  the  type  and  around  the 
lines.  This  takes  care  of  justification 
and  all  and  will  handle  on  a  platen  or 
cylinder  press  nicely  when  locked  in  a 
form.  Simple,  but  sure — especially 
good  for  curved  display  lines  in  ads, 
etc.  The  bigger  the  type  the  less  chance 
of  disturbing  arrangement  by  pouring 
the  metal. 

IF.  J.  Chatelle^  Editor 
The  Republican  News 
St.  Ignace,  Michigan 

»  « 

America  is  in  a  state  of  emergency. 
Every  citizen  is  urged  to  do  his  part 
by  buying  Defense  Savings  Bonds  and 
Stamps. 


**/  don't  care  if  he  it  a  tcitard  on  Hallouia'en 
tpecialtietf  he’t  got  to  stop  using  invisible 
ink." 
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Speed!  More  Speed!  And  still  more  Speed! 

Speed  is  the  outstanding  characteristic  of 
the  age— in  transportation,  in  communica¬ 
tion,  in  the  printed  word.  The  tempo  of 
life  has  been  stepped  up  immeasurably. 

The  Levey  Company  has  been  identified 
with  speed  in  printing  for  more  than  ten 
years  —  as  pioneers  in  heat-setting  inks 
and  in  various  types  of  drying  equipment; 
as  creators  of  the  new  fast -printing 
gravure  and  letterpress  inks.  Thus  Levey 
technicians  and  engineers  have  helped  to 
increase  printing  speeds  by  300  to  400  per 
cent,  in  many  instances  with  improved 
quality.  Evidence  of  this  is  to  be  found  in 
more  than  60,000,000  copies  of  leading 
periodicals  every  month. 

FLASHDRI 

LETTERPRESS 

LITHOGRAPHIC 

GRAVURE 


FRED'K  H, 


Cooperation  with  print¬ 
ers  to  help  them  to  keep 
pace  with  improvements 
in  the  graphic  arts  has 
been  a  Levey  principle 
for  67  years.  We  invite 
you  to  benefit  from  our 
knowledge  of  and  wide 
experience  with  modern 
printing  technique. 


CO.,  INC 


Makers  of  Fine  Printing  Inks  Since  1874 

PHILADELPHIA  NEW  YORK  CHICAGO 

Brooklyn  Cincinnati  •  Monmouth  Junction,  N.  J. 

Springfield,  O.  •  Dayton  •  San  Francisco  •  Chattanooga 


THE  PRINTING  MACHINERT  CO 


CIMCIHMATI.  OHIO 


)4  COMMItCIAl  (OUAHI 


answered  by 
MAGNUS  A.  ARNOLD 

Bad  Slur  at  Top  Edge 

QIn  the  large  envelope  herewith 
•  there  is  a  copy  of  our  last  issue. 
Of  late  we  have  been  having  consid¬ 
erable  trouble  with  our  presswork,  and 
it  appears  that  everything  is  the  matter 
with  the  press.  What  is  bothering  us 
chiefly  is  the  bad  slur  at  the  outer  top 
edge  of  the  first  page.  Our  guess  is 
that  the  cylinder  is  over  packed,  but 
if  we  reduce  the  packing  we  do  not  get 
satisfactory  impression  throughout  the 
center  of  the  sheet. 

The  press  is  an  old  one,  a  Cottrell  & 
Sons  drum  cylinder,  somewhat  small 
for  4  pages  of  six  columns. 

C.  D.  R.,  Libby,  Mont. 

A  An  examination  of  your  newspa- 
per  shows  that  you  are  getting 
very  good  results  considering  the  handi¬ 
cap  of  press  conditions. 

A  more  careful  ink  adjustment  would 
give  even  better  results.  We  note  that 
pages  5  and  6  are  carrying  far  too  much 
color;  the  balance  of  the  pages  are  just 
right. 

We  suggest  that  you  have  a  compe¬ 
tent  press  machinist  overhaul  the  press, 
giving  special  attention  to  impression 
adjustment  and  checking  on  the  bed 
tracks.  »  « 

Form  Rollers  Break  Up 

QWe  have  a  condition  on  our  news 
m  press  that  has  us  baffled.  After 
several  months  of  wear,  our  form  rollers 
begin  to  break  up,  always  only  on  the 
end  opposite  the  feeding  side.  Within 
two  or  three  runs  after  the  composition 
shoivs  signs  of  breaking,  the  composi¬ 
tion  breaks  up  in  tiny  pieces,  some  of 


‘PLUS  FEATURES 


Malleable  Iron  (PMC  WAR- 
NOCK)  or  semi-steel  (STER¬ 
LING  TOGGLE)  construc¬ 
tion. 

Sheet  register  gauges  (or 
pre-registering  process  color 
and  multi-color  printing 
plates . . .  available  (or  use 
with  either  base  and  exclu¬ 
sive  with  PMC  bases. 

Sheet  register  marks  (or 
checking  the  register  o(  pro¬ 
cess  and  multi-color  printing 
.  . .  available  (or  use  with 
either  base. 

Guide-edge  or  gripper-edge 
markers  which  also  serve  to 
identi(y  the  work  o(  indi¬ 
vidual  pressmen  or  press 
crews  available  (or  use  with 
either  base. 


UJflRnOCKr.g^^*ST€RLI  n  G 
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In  a  class  by  itself 

e 


Phenoid  is  no  ordinary  type  wash.  It’s  a  powerful, 
fast,  quick-drying  cleaner  that’s  designed  to  do  the 
tough  jobs — ^jobs  the  average  type  wash  can’t  handle. 

There’s  real  power  in  Phenoid — that’s  why  a  few 
drops  can  penetrate  any  hard-caked  ink  and  clean  it 
off  in  a  jiffy.  Keep  it  handy  for  the  hard-to-clean 
jobs  that  pop  up  in  your  shop — for  thick-encrusted 
halftones,  and  for  cleaning  off  red  process  inks,  high- 
gloss  inks.  etc.  A  little  Phenoid  will  save  you  a  lot 
of  time  and  trouble. 

Order  from  your  dealer  Write  for  Booklet 
Chalmers  Chemical  Co.,  1 23  Chestnut  St.,  Newarlc,N.  J. 


TYPE  CLEANER 


Made  for  TOUGH  JOBS 
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which  find  their  way  to  the  type  form 
to  fill  up  characters.  W eekly  runs  aver¬ 
age  less  than  2,000. 

W e  use  all-season  rollers  with  which 
we  have  very  good  success. 

The  same  thing,  by  the  way,  happens 
to  angle  rollers,  also  on  the  same  end. 
In  both  cases  the  rest  of  the  roller 
stock  is  untouched.  The  angle  rollers, 
however,  may  be  used  much  longer  than 
the  form  rollers. 

We  are  careful  in  keeping  the  rollers 
properly  adjusted. 

H.  G.  M.,  Sebewaing,  Mich. 

A  We  are  inclined  to  believe  that 
/i*  the  press  needs  leveling  up,  as 
the  rollers  wear  all  on  one  side.  Even 
a  “dry”  end  does  not  usually  break  up 
as  you  indicate  your  rollers  do. 

Definitely  there  ia  friction  on  the  off 
side  and  as  your  rollers  are  carefully 
set,  this  friction  can  be  caused  only  by 
torsion  as  the  press  travels  at  speed. 
Either  the  press  being  out  of  level,  ex¬ 
cessive  vibration,  or  both,  could  cause 
your  trouble. 


123456 

Force  can  deliver 
from  stock  or  quick* 
ly  assemble  from  stock 
parts— —“foolproof”  typo* 
graphs  in  1/16"  to  1"  im- 
pression  sizes  ...  1  to  JhkS 
16  wheels.  Diversity-on- 
demand  unequalled  in  the 
field! 


The  BOLTON  KNIFE 


It  it  th*  Knit*  that  doat  tha  cutting 

John  W.  Bolton  &  Sons,  Inc. 

Lawranca,  Matt. 


“They're  perfect,  except  I  wish  the  ink 
smelled  a  bit  more  like  fried  chicken.** 
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TO  BE  ^'BASr'-MINDED 

Blcitchioi'd  ^honeycomb-  Bcisg 


CARTON  AND  LABEL  PRINTERS  ...  IT  PAYS 


WOOD  VS.  METAL 


E.  W.  B  L  A 

63  Park  Row,  NEW  YORK 


Wood  is  an  unreliable  plate  moiinting  medium, 
inefficient  in  this  era  of  modern,  high-speed  print¬ 
ing  production.  Even  its  economy  is  deceptive,  be¬ 
cause  actually  it  is  a  time-waster  when  compared 
with  the  facilities  offered  by  the  Blatchford  Plate 
Mounting  System. 

Blatchford  Plate  Mounting  Equipment  speeds  up 
production,  eliminating  time-wasters,  and  assuring 
quality. 

Time  is  again  being  measured  in  dollars — time- 
wasters  are  again  being  recognized  as  profit  con¬ 
sumers.  For  that  reason,  the  up  and  going  plant 
tinds  it  PAYS  TO  BE  "BASE"-MINDED. 


Write  for  Information 


TCHFORD  CO. 

900  W.  I8»h  St.,  CHICAGO 


For  Extra  Profits 


THE 


Speed  6500  per  hour  .  .  .  Contin¬ 
uous  Feeder  .  .  .  Flat  Bed  and 
Cylinder  Construction  .  .  .  Prints 
from  Standard  Ty[>e,  Machine 
Composition  or  Flat  Plates  .  .  . 
Eliminates  Curved  Plates  and 
Turtles  .  .  .  Screw  Adjustment 
Impression  . . .  Little  or  no  Make- 
ready  . . .  Quick  Change  of  Forms 
.  .  .  Handles  all  Envelope  Styles. 


MULTIPRESS 


General  ENVELOPE  PRINTING 

r  BRISTOLS 
Plus  BOOKLETS 
Imprinting  •!  TAGS 

of  FOLDERS 
I  LABELS 


B.  VERNER  &  COMPANY 

52  Duane  Street  New  York  City 
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WATER  PROOF 
SUPER-BINDING 
NON-EXPLOSIVE 

PADS-IT 

COLD  PROCESS  PADDING  CEMENT 

made  right  to  hold  tight 
stays  flexible  to  last  long! 

Strong  enough  to  hold  cardboard— 
so  flexible  it  bends  without  crack¬ 
ing,  or  chipping.  One  thin  coat 
enough  for  average  job  ...  ready 
to  cut  in  15  to  20  minutes.  Won't 
retab.  Never  Tacky.  Made  in  red  and 
transparent  white.  Packed  in  handy 
wide  mouth  glass  quart  jars— 4  to 
a  case  at  $4  per  gallon  delivered. 

If  your  jobber  cannot  supply  you 
send  your  order  direct  to— 

THECOMMERCIALPASTECO. 

524  Buttles  Ave.  Columbus,  Ohio 


nm 

QutsTions 


answered  by 
ARNOLD  I.  McANENY 

Variation  in  Paper  Surfaces 

QCan  you  tell  us  if  there  is  any 
m  great  difference  in  the  quality  of 
the  enclosed  sheets?  We  are  experi¬ 
encing  a  lot  of  variation  in  the  printed 
results  and  would  like  to  know  the 
reason  for  this.  We  have  spent  a  lot 
of  time  trying  to  adjust  our  maker eady, 
but  it  dosen't  seem  to  help  matters 
much. 

L.  R.  T.,  Oklahoma  City^  Ofda. 

A  Smoothness  tests  indicate  a  fairly 
m  wide  variation  in  the  printing  sur¬ 
face  of  these  papers.  These  findings 
may  be  confirmed  by  an  examination 
of  the  samples  under  a  microscope  or 
even  with  the  aid  of  a  good  hand  lens. 

You  are  using  a  120-line  screen, 
which  is  a  little  optimistic  in  the  first 
place,  considering  the  general  nature 
of  the  stock.  The  height  of  the  dots 
is  not  sufficiently  greater  than  the 
depth  of  some  of  the  pits  between  the 
fibers  to  allow  a  firm,  solid  impression 
of  the  ink  on  the  sheet.  On  the  rougher 
sheks,  some  of  the  dots  are  only  half 
there,  while  you  will  notice  that  here 
and  there  one  is  entirely  missing. 

One  of  the  obvious  remedies  for  a 
condition  of  this  sort  would  be  to  in¬ 
crease  the  printing  pressure.  When 
this  is  done,  you  succeed  in  driving  the 
dots  into  all  the  recesses  of  the  sheet, 
but  in  so  doing  you  also  get  some  ink 
into  the  areas  between  the  dots.  This 
gives  you  the  muddy  impression  which 
you  are  trying  to  avoid. 

There  are  two  courses  open  to  you. 
If  you  feel  that  you  have  to  continue 
to  use  this  sheet  and  feel  that  you 
cannot  expect  less  variation  in  the  de- 
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>  ONE-TIME  CARBON  Wod 


SCORING 


NYGREN-DAHLY  COMPANY 

218-230  N.  Jefferson  St.  CHICAGO,  ILL. 


THE  N-D  ROTARY 


ASK  FOR  SAMPLES! 

Compare  them! 


SLOT  PERFORATOR 


PERFORATING 


CUTOUT  sipr  HOLE 

perforating 


C  RIMPING 


^  I  ^  HERE’S  never  any  hard  tugging  needed 
and  there’s  no  jagged  tearing  in  extract¬ 
ing  sheets  from  one-time  carbon  sets  .  .  . 
they’ll  snap  out  readily  from  work  perfo¬ 
rated  on  the  N-D  ROTARY  SLOT  PER¬ 
FORATOR.  no  matter  how  many  sheets 
to  the  set.  Perforating  is  EXACT,  CON¬ 
TROLLED.  with  UNIFORM  DEPTH 
across  the  sheet  .  .  .  and  cutting  is  clean, 
sharp,  true  from  start  to  finish  .  .  .  PRECI¬ 
SION  PERFORATING  that’s  perfect! 


•  Such  work  helps  you  sell  and  satisfy  the 
most  exacting  buyer.  And  remember,  the 
N-D  is  the  pioneer  perforator  in  this  type  of 
work  .  .  .  heavy,  rigid,  sturdy  .  .  .  with  every 
part  and  bearing  proportionately  built  for 
service.  And  you  can  do  regular  and  cut-out 
slot  hole  perforating,  crimping,  scoring  and 
slotting  on  this  machine.  Ask  for  samples. 
Write  us  today. 


sf»iwtri8s  STICK  i.tmtieAOT 


Preparedness  > 

Coes 

long  -  service  -  between  -  grinds 

Paper  Knives 


LORING  COES  COMPANY 


Worcester  •  Massachusetts 


livery,  you  should  substitute  a  110-line 
or  even  a  100-line  screen  for  your  pres¬ 
ent  one.  However,  if  you  think  that 
you  cannot  get  sufficient  detail  with  a 
coarser  screen,  it  would  be  better  for 
you  to  switch  to  a  coated,  or  film  coated, 
or  a  super  sheet. 

»  <€ 

Caliper  Sample  Sheets 

Q  Recently  we  ran  two  lots  of  paper 
m  through  the  press  and  one  lot 
offset  while  the  other  did  not.  We 
changed  nothing  on  the  press,  used  the 
same  ink,  and  the  two  lots  of  paper  ap¬ 
peared  to  have  the  same  general  texture 
and  be  equally  absorbent. 

T.  R.  McM.,  Jersey  City,  N.  J. 

A  Try  calipering  sample  sheets  from 
each  lot.  In  all  probability  the 
sheet  which  offset  is  slightly  thicker. 
If  this  is  the  case,  and  nothing  on  the 
press  was  disturbed,  you  were  actually 
printing  with  more  pressure  when  run¬ 
ning  the  thicker  sheet.  More  pressure 
means  more  ink,  and  more  ink  often  re¬ 
sults  in  offsetting. 


EASES  STICKING  DRAWERS 

_  •  Here’s  what  you 

need  to  prevent  type 
"  case  drawers  from 

binding.  It’s  DOOR- 
Wx  EASE!  Clean  and 

easy  to  apply  —  like 
^  a  crayon.  Weather- 

\\  _  proof;  long  lasting. 

Reduces  danger  of  pi 
^  — helps  the  comp  to 

work  faster.  Many 
uses  in  every  shop, 
office,  and  home. 


10c  Size  in  metallic  container  at 
10-cent  and  auto  accessory  stores. 


AMERICAN  GREASE  STICK  CO. 

Muskegon,  Michigan 


From  a  plain,  "horse-sense"  angle,  the 
only  way  to  increased  profits  in  the 


printing  business  Is  through  increased 
production  without  increased  costs. 

You  can't  reduce  the  price  of  paper,  ink  or 
hourly  wages.  So— you  have  one  choice— 
the  selection  of  equipment  that  will  pro¬ 
duce  at  low  cost  — continuously. 

Chandler  &  Price  Automatic  Units  are 
exactly  this  kind  of  equipment  because  they 
combine  the  convenient  make-ready,  oper¬ 
ating  ease  and  all-around  usefulness  of 
platen  presses  with  the  cost-cutting  advan¬ 
tages  of  high-speed,  automatic  feeding. 

Two  practical  presses  that  will  turn  out  a 
large  percentage  of  your  "run-of-hook"  work 
at  a  satisfactory  profit  are  the  Craftsman 
lO"’  X  15”  and  12”  x  18”  units  with  auto¬ 
matic  feeders  that  can  be  disconnected 
readily  where  a  job  calls  for  hand-feeding 

For  the  plant  that  requires  larger  presses,  the 
Craftsman  14V4”  x  22”  Heavy-duty  unit  not 
only  produces  fine  halftone  and  color  print¬ 
ing,  but  also  does  die-cutting,  creasing, 
scoring  and  embossing,  and  gives  continu¬ 
ous  production  for  blanking,  inking  and 
stamping  bookcases,  thus  filling  a  double¬ 
duty  purpose. 

C  &  P  exclusive  hand-wheel  impression 
control  with  which  all  these  presses  are 
eguipped  and  which  eliminates  the  usual 
platen  screws,  saves  many  hours  of  make- 
ready  time  every  week,  too. 

With  constantly  rising  costs,  planning  for 
the  future  demands  more  production  at 
lower  cost.  To  the  foresighted  printer, 
these  C  &  P  presses  are  the  answer. 


THE  CHANDLER  &  PRICE  COMPANY 


6000  CARNEGIE  AVENUE  •  CLEVELAND,  OHIO 
NEW  YORK:  Grand  Central  Palace,  480  Lexington  Ave. 
'' u  I  r  a  r;  n  .  Tranenoi-ration  RIHp'..  fi08  S.  Dearborn  St. 


f 


Wblemlhefr^ 

P=rfume,Seelhcn,oo.hi,„_  “'Pes«„. 
«  richl,  ^  -^'indDebt 

$2.50.  $4  S 

^*3  50.  Betfor(fs  2150  Fifth  a 

‘"opsihfoushoulihecounin. 


Mid-Season  Sale 

of  Fur  Coats 


40%  to  50%  Off 


Minks . 

.’900$, 

Persians  ... 

.’325  IP 

Caraculs  ... 

.‘375, 

Nutrias . . . . 

.‘465, 

Beavers . . . . 

.‘465, 

Hudson  Sables  ’2650  ■ 

Erinines .... 

.‘465, 

J.  R.  BUSHMAN  CO. 


Sdle  of 

imported  fabric 

Overcoats 

*32  *40  *59 


r-xrrsi'" 

.  ^OKuiw  HooWoom' 
"^•dnaieri,' 
rh«e^ 


been 
-c«i,  King 

'corts.  aV 

■">Os|  luxurious 
•weflnude 
•I'aighlline, 
■"■I  colofj 


Brookfell 


‘“•“Ortllll 


M^'nonaA 


THE 


Regarded  as  the  most  versatile  of  modern  typefaces 
because  originality,  style  and  simplicity  have  been 
so  successfully  combined  in  their  design,  the  new 
Ludlow  Radiants  are  being  acclaimed  enthusiastically 
by  printers  and  typographers. 

Simplified  by  the  elimination  of  serifs,  but  retaining 
the  legibility  value  of  distinct  variation  in  weight  of 
stroke,  composition  in  the  Radiant  typefaces  is  both 
attention-attracting  and  highly  readable. 

We  are  proud  to  present  this  original  Ludlow  typeface 
family  which  now  comprises  Radiant  Medium,  Radiant 
Bold,  Radiant  Bold  Condensed,  Radiant  Bold  Extra 
Condensed  and  Radiant  Heavy.  Specimen  sheets  show¬ 
ing  size  ranges,  and  a  colorful  booklet  featuring  the 
Radiant  typeface  family,  will  be  gladly  sent  on  request. 

Ludlow  Typograph  Co. 

2032  Clybourn  Avenue  •  Chicago,  Illinois 


ROYAL 

CHAIRS 

FOR 

BINDERY 

OR 

PRESS 
ROOM 

Three  Reasons  for 
Choosing  Royals 

1.  AdjustcUble  in  height,  form-fitting 
backs  and  saddle-shaped  seats  reduce 
fatigue. 

2.  Properly  seated  workers  show 
greater  efficiency  and  speed — a  profit 
producing  factor. 

3.  Economical  to  buy  ...  in  many  cases 
they  soon  pay  for  themselves  through 
increcised  production. 

WRITE  FOR  CATALOG  NOW 

There  is  a  Royal 
chair  for  every 
job  —  for  every 
purpose.  Send 
for  the  new  cata¬ 
log  now.  Thirty 
day  free  trial  to 
any  progressive 
company! 

★ 

Royal  also  manu¬ 
factures  Royal- 
chrome  furniture 
for  reception 
rooms. 

ROYAL  METAL  MFG.  CO. 

190  N.  Michigan,  Dept.  B,  Chicago 
New  York  Los  Angeles  Toronto 


answered  by 
EWING  H.  TAVEL.  SR. 


Perforating  and  Cutting 
Troubles 

QlTe  do  not  seem  to  be  able  to  get 
■  a  clean  perforation  when  perfo¬ 
rating  a  sixteen  page  signature  on  our 
Cleveland  Folder.  It  seems  to  perforate 
part  of  the  way  and  then  skip.  Also 
we  have  trouble  cutting  signatures 
apart  in  right  angle  sections  when  mak¬ 
ing  one  parallel  and  three  right  angle 
folds  parallel  to  one  another  on  heavy 
stock. 

Can  you  advise  us  how  to  overcome 
this  trouble?  If  we  can  cut  signatures 
apart  on  folder  we  will  be  able  to  relieve 
our  cutting  machine  of  overwork. 

M.  H.y  Atlanta,  Ga. 

The  trouble  that  you  are  having  is 
•  very  common  and  often  occurs 
where  very  heavy  stock  is  run  a  great 
deal.  The  shafts  on  which  you  put  the 
perforator  and  perforator  block  is 
sprung.  If  you  will  loosen  the  collar  on 
one  shaft  and  turn  half  way  over,  this 
will  cause  shafts  to  run  together  and 
perforate  full  lengths  of  sheets. 

The  trouble  you  are  having  in  cut¬ 
ting  heavy  signatures  apart  in  right 
angle  sections  is,  you  are  probably  using 
the  regular  knives  that  came  with  the 
machine.  The  bevel  of  these  knives  are 
too  short  and  stubby,  therefore  they  do 
not  cut  through  the  signature  causing 
the  knives  to  jump  on  top  of  each  other. 
To  overcome  this  trouble  special  knives 
that  have  a  longer  bevel  and  are  a  little 
larger  should  be  used.  These  knives 
are  made  for  cutting  heavy  signatures. 
I  am  sure  if  you  make  this  change  you 
will  overcome  your  trouble. 
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Write  us  for  com¬ 
plete  facts  and  fig¬ 
ures  showing  how 
much  this  Rosback 
Pony  Gang  Stitcher 
can  save  for  you. 


World’s  Largest  Manufacturers  of  Perforators,  Stitchers  and 
Paper  Punching  and  Drilling  Machinery 
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F.  P.  ROSBACK  COMPANY  Benton  Harbor,  Mich. 


44  GENTS  PER  N  BOOKS  WITH 

THE  ROSBACK  PONY  GANG  STITCHER 


Depending  on  length  of  your  runs,  as  well  as  the  long.  Since 
runs,  estimates  show  that  your  it  can  be  set  to  any  job  in  3 
savings,  as  contrasted  tp  hand-  minutes,  or  less,  you  can  afford 
fed  pedestal  stitchers,  will  range  to  use  it  for  runs  as  short  as 
from  26c  to  44c  per  M  books.  500  books. 

(On  a  run  of  3300  books,  rep-  This  gives  you  cost  savings  of 
resentative  cost  figures  show  a  from  25%  to  56%  on  all  your 
saving  of  32c  per  1000.)  saddle  stitching,  besides  you  can 

This  Rosback  Pony  Stitcher  turn  out  rush  jobs  in  one-third 

is  the  machine  for  the  short  to  one-half  the  usual  time.  In 

the  face  of 
today’s  ris¬ 
ing  costs 
can  you  af- 
f .  ' 

overlook 
such  advan- 


TWIN  SERVICES 

Published  for  and  serving  progressive  printers 
throughout  North  America.  Inquiries  ore  invited. 

Full  information  sent  upon  request  to  our  offices. 

PIODUaiON  STANDARDS  CORPORATION 

^Mhh•rt  and  CoeiufcaiUt  le  HM  CrupWc  Arts  ondACerf  lndmtrif* 
B737  NOITN  MICMIOAN  AVI.,  CHICAOO,  lUINOIS  M 


No  More  Back- 
Slapping! 

The  PMC  Press  Point  com¬ 
pletely  eliminates  the  “tail 
wipe”  which  frequently  oc¬ 
curs  on  small  cylinders,  or 
with  heavy  stock  on  any 
cylinder  press.  Write  for 
circular. 

The  Printing  Machinery  Co. 
436  Commercial  Sq.  Cincinnati,  Ohio 


Full  Inch 
or  PAPER 
AT  A  STROKE 


DRILL 


Imcl.  Omc 

HOLLOWBiT 


table  12  X  1 8 

CHIP  DISPOSAL 

A  • 

ADJUSTABLE 
gauges  $  STOPS 


“It’s  processed  . .  to  Lie  Flat’ 


THE  GUMMED  PRODUCTS  COMPANY 
ofitti  Tro).  Ohio  '  W'"i 


Splitting  a  Sheet 

QI  have  a  letter  that  has  been  writ- 
m  ten  on  both  sides  of  the  paper,  / 
would  like  to  know  if  there  is  any  way 
of  splitting  the  paper  so  that  the  letter 
can  be  mounted.  If  this  is  possible, 
would  you  please  explain  how  this  is 
accomplished. 

R.  A.,  Hartford,  Conn. 

A  It  is  possible  to  split  paper  by  the 
f\m  following  method.  I  would  sug¬ 
gest  that  you  try  this  method  several 
times  before  attempting  to  split  the 
paper  on  which  the  letter  is  written. 

First  cut  two  pieces  of  strong  muslin 
cloth  about  one  inch  larger  than  the 
paper  to  be  split.  Lay  the  paper  on  a 
flat  surface  and  paste  out  one  side.  Be 
sure  the  paste  is  put  on  smooth  and 
that  no  lumps  are  left  on  the  paper. 
After  this  is  done  lay  one  piece  of  the 
muslin  on  the  paper  and  rub  it  down 
smooth  then  repeat  this  procedure  for 
the  other  side  of  the  paper.  Try  not  to 
get  any  paste  on  the  edges  of  the  muslin. 

Now,  put  the  paper  between  two 
pieces  of  smooth  metal  and  place  un¬ 
der  a  press  or  weights.  Leave  this  way 
until  good  and  dry.  Then  take  hold  of 
the  overlapping  edges  of  the  muslin, 
one  side  in  each  hand  and  pull  them 
apart.  The  paper  will  split,  one  side 
sticking  to  each  piece  of  muslin. 

Take  the  two  pieces  of  muslin  with 
the  split  paper  attached  and  lay  in 
sink  or  large  pan  of  water.  The  two 
pieces  of  paper  will  separate  from  the 
muslin  and  sink  to  the  bottom  of  the 
pan.  Take  the  paper  out  and  lay  on  a 
blotter  to  dry.  Be  sure  that  water  will 
not  destroy  the  writing  on  the  paper 
before  attempting  to  split  the  paper. 

This  method  of  splitting  paper  has 
been  handed  down  from  generation  to 
generation  and  at  one  time  was  a  secret 
of  the  bookbinders’  trade.  Few  people 
know  this  method  but  you  will  find  it  a 
very  satisfactory  way  of  splitting  paper. 
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04^ 


V  THEY 

WON’T 

OFFSET! 


Yes  sir,  mister  —  run  'em  fast 
and  stack  'em  high  —  Wotta 
Blacks  will  never  let  you  down. 
These  super-black,  non-scratch 
inks  will  give  you  clean,  sharp 
impressions  from  start  to  finish 
with  never  a  sign  of  offset. 

Doubt  it?  All  right,  here's 
your  chance  to  see  for  yourself. 
Try  Wotta  Blacks  in  your  own 
plant  —  on  any  job.  If  you're 
not  fully  satisfied,  we'll  refund 
every  cent  you  paid  us.  That's 
fair  enough,  isn't  it? 


Mail  Coupon  for  Free  Trial  Offer.  (c.a.m.  io-4i) 

E.  J.  Kelly  Co.  Kalamazoo,  Mich.  Vv 

We're  ready  to  be  shown.  Tell  us  about  ^  ^ 

your  FREE  TRIAL  OFFER  on  WOTTA  l|f\ 
BLACKS.  1  ^ 


a  valuable  book 
want,  "Pressroom 
Helptul  tips  tor  the 
)m  and  plant.  No. 

obligation. 

lust  write  on 
\  firm  letter- 
\  head. 


Name. 


f, 


Address. 


When  Removing  Rollers 

★  To  prevent  skinned  knuckles  when 
removing  rollers  from  job  presses,  knot 
the  ends  of  a  six  foot  tying  rope  to¬ 
gether.  Then  place  one  end  of  the  loop 
around  right  shoulder  and  the  other  on 
roller  saddle  and  the  removal  is  simple. 

George  Veldman 
Grand  Rapids,  Mich. 

»  « 

Submits  Several  Suggestions 

★  Here  are  a  few  Tricks  of  the  Trade: 

(1)  Instead  of  using  water,  air,  etc., 
I  find  the  quickest  way  to  put  on  new 
Linotype  keyboard  rolls  is  to  first  clean 
shaft  with  sandpaper,  then  use  plenty 
of  talcum  powder  inside  roll  and  on 
shaft.  With  one  end  of  shaft  wrapped 
in  cloth  and  placed  in  vise,  the  roll 
readily  slips  on. 

(2)  A  shoe  brush,  the  kind  used  for 
paste,  is  excellent  for  cleaning  Linotype 
mouthpiece. 


(3)  Save  old  mucilage  bottles  with 
rubber  tips  and  use  them  for  graphite 
or  liquids  such  as  turpentine  used  for 
drying  on  platen  press  ink  disc. 

(4)  Discarded  powder  puffs  are 
handy  around  platen  press  for  apply¬ 
ing  talcum  to  tympan. 

Irwin  A.  Coffey 
Greenfield,  Calif. 

»  €< 

Aid  to  Stereotypers 

★  Here  is  a  method  to  get  a  good  cast 
every  time  and  does  away  with  pre¬ 
heating  or  pouring  a  blank  cast  in  the 
box:  Cut  up  a  supply  of  the  cheapest 
bristol  board  or  other  light  cardboard 
you  may  have  in  stock,  to  the  length  and 
width  of  the  casting  box.  Place  a  sheet 
of  this  board  on  top  of  the  bars  before 
putting  down  the  platen  and  every  cast 
will  be  a  good  one  if  tiie  metal  is  the 
right  temperature. 

H.  J.  Harrison 
San  Diego,  Cal.  . 


* 


KEEP  UP-TO-DATE 

Keep  your  selling  values  up-to-date  with  the 

Franklin  Printing  Catalog 

A  constant  supply  of  revised  pages  will  give  you  the 
changes  that  are  occurring  in  your  printing  costs 

Write  today  for  full  information 

PORTE  PUBLISHING  COMPANY 

SALT  LAKE  CITY,  UTAH 
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Binds  ‘‘Tricks” 

★  I  have  been  a  reader  of  The  Graphic 
Arts  Monthly  for  a  number  of  years, 
and  have  kept  all  volumes. 

Since  it  would  require  quite  a  bit  of 
time  to  refer  to  the  whole  magazine  for 
an  idea  about  “Tricks  of  the  Trade,”  I 
have  cut  out  the  pages  and  have  bound 
them  into  a  volume  containing  only  the 
“Tricks  of  the  Trade.”  Each  month  I 
tear  out  the  pages  and  put  them  in  a 
clip,  and  at  the  end  of  the  year  will 
again  bind  the  pages  into  another  book. 
This  gives  me  quick  access  to  all  the 
ideas  I  read  in  the  most  interesting 
trade  journal  that  comes  to  my  desk. 
Since  1  am  in  charge  of  production  I 
find  that  the  ideas  I  read  in  The 
Graphic  Arts  Monthly  give  me  a  short 
cut  that  I  would  not  have  known  other¬ 
wise,  which  saves  time  and  makes  the 
job  easier  in  more  ways  than  one. 

Joel  H.  Lusk 

Athens^  Texas 


»  « 


*'/  muMt  say  you  were  thorough  in 
streamlining  your  paper.*' 


C^uitomeri  • 

KNOW  the! 
DIFFERENCE : 


Present  day  printing  buyers  are  in¬ 
formed.  They  know  outmoded  and  im¬ 
proper  type  faces  when  they  see  them 
and  resent  their  use  on  their  jobs. 

M  &  L  Type  Foundry  is  the  economi¬ 
cal  source  of  modern  type  faces  for  hun¬ 
dreds  of  leading  printers.  The  periodi¬ 
cal  addition  of  a  new  M  &  L  type  family 
is  good  business  and  shows  alertness  to 
your  customers.  It  gives  you  something 
NEW  to  talk  about. 

M  &  L  Foundry  Tyne  is  press  tested — 
cast  to  stand  long  runs.  It  is  accurate 
in  height  and  smooth  faced.  Its  use  in¬ 
sures  maximum  makeready  and  clear, 
sharp  impression. 

A  catalog  of  latest  M  &  L  faces  awaits 
your  request.  Mail  the  coupon  below. 

M  &L  'lypc  Fovtndry 

4001  RAVENSWOOD  AVE.,  CHICAGO,  ILL. 
TELEPHONES:  LAKEVIEW  8201  to  8207 


Without  obligation,  please  mail  M  &  L 
Type  Face  Catalog  and  Price  List. 

Name _ _ 

Address  _ _ 


The  Graphic  Arts  Monthly — October,  1941 


67 


Fust  and  Schoeffer 

( Continued  from  page  24) 

typographers  of  all  times.  Some  of  his 
magnificent  pages  have  been  the  despair 
of  printers  and  the  envy  of  editors 
since.  After  every  allowance  has  been 
made  for  the  cheapness  of  labor,  the 
patience  and  skill  of  careful  craftsman¬ 
ship,  great  credit  is  due  to  the  ingenuity 
and  resourcefulness  of  the  man  who, 
with  such  meager  equipment,  could 
raise  the  printing  art  to  such  high 
levels.  In  explaining  his  contributions 
to  typography,  Alfred  W.  Pollard,  the 
world  famous  authority,  stated  suc- 
cintly,  “it  (printing)  was  brought  to 
perfection  by  Peter  Schoeffer  to  whom 
I  attribute  the  Indulgences  of  1454  and 
1455.”  These  items  are  the  earliest 
pieces  of  dated  printing  from  movable 
types  and  had  previously  been  ascribed 
to  Gutenberg. 

Schoeffer  continued  to  print  until  his 
death  in  1502.  Of  one  hundred  and  fif¬ 
teen  books  credited  to  the  firm,  fifty- 
nine  were  printed  by  Schoeffer  after  the 
death  of  his  father-in-law.  John  Schoef¬ 
fer  carried  on  his  father’s  work  and 
was  in  turn  succeeded  by  his  nephew, 
Ives  Schoeffer,  who  continued  to  print 
in  Mainz  until  his  death  in  1552.  John 
Schoeffer’s  own  son,  John  II,  bought  a 
small  print  shop  in  s’Hertogen-Bosch, 
a  town  in  the  North  Brabant  province 
of  Holland,  in  1504.  The  Dutch  Schoef- 


fers,  who  changed  their  name  to  Schef¬ 
fer,  continued  to  print,  son  succeeding 
father,  until  Dec.  17,  1796!  The  print¬ 
ing  record  of  the  Schoeffers,  who 
printed  continuously  for  three  hundred 
and  forty-one  years  is  unrivalled  in 
printing  history. 

When  the  late  Henry  Lewis  Bullen, 
former  librarian  of  the  American  Type¬ 
founders  Library,  visited  Europe  in 
1924,  he  found,  in  the  provincial  li¬ 
brary,  of  s’Hertogen-Bosch,  a  copy  of 
every  book  ever  printed  by  a  Schoeffer 
in  the  town.  Further  inquiry  elicited 
that  the  Scheffers  still  lived  there.  Im¬ 
agine  his  excitement  on  being  intro¬ 
duced  to  Alderman  John  Scheffer,  a 
lineal  descendent  of  Peter  Schoeffer! 
But  the  fact  that  no  Schoeffer  is  print¬ 
ing  today  has  not  succeeded  in  oblit¬ 
erating  the  memory  of  Peter  Schoeffer. 
Every  Printing  House  Craftsman  who 
wears  his  society’s  emblem  bears  trib¬ 
ute  to  this  great  typographer;  printers 
who  examine  his  masterpieces  pay  si* 
lent  tribute! 

»  « 


TIPS  ON  PRESSWORK  , . . 
$1.50  a  Copy 

Get  your  copy  of  this  helpful  book  now. 
Send  cheek  or  money  order. 

GRAPHIC  ARTS  PUBLISHING  CO. 
608  So.  Dearborn  St.  Chicago,  Ml. 
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SMICO  INKS 

For  Your  Defense 


During  this  Defense  period  our  cus¬ 
tomers  are  protected.  They  know 
that  this  trained,  seasoned  organi¬ 
zation  with  its  standards  for  high 
quality  is  back  of  them  to  the  limit. 


:  SMICO  INKS 

have  been  on  the  market  since  1909  and  have  made 
a  reputation  which  has  resulted  in  an  increasing 
volume  of  good-will  on  the  part  of  progressive  print¬ 
ers  and  lithographers.  It  is  our  purpose  to  continue 
to  merit  this  confidence  our  customers  have  in  us. 

^^Inks  with  that  Sleight  difference^’ 

SLEIGHT  METALLIC  INK  COMPANIES,  Inc. 

New  York:  75  West  Street  Chicago:  717-719  W.  Congress  Street 

Philadelphia:  538-540  N.  Third  Street  Milwaukee:  1929  W.  Clyboum  Street 

Washington:  1315 — 14th  Street  N.W.  Kansas  City:  722  Wyandotte  Street 

Cleveland:  620  Caxton  Bldg.  Fort  Worth:  242  W.  13th  Street 

Los  Angeles:  1204  Maple  Avenue 
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Take  ESTIMATORS'  Jobs! 

Learn  HOW  by  mail  in  25  lessons 

More  PBINTINO  ESTIMATORS  are 
needed.  MiliUiT  serrice  draft  causing 
Tacanciea.  Onr  25  lesson  course  includes 
personal  coaching  and  3  bound  books — 
actual  nroduction  records  on  compositicKi. 
press  worii  and  bindery  operations.  National 
Defense  means  better  Jobs.  PREPARE! 
Write  today  for  details  about  easy  method 
of  paying  as  you  go. 

Jack  Tarrant  School  of  Estimating 
Department  Q 

105  W.  Monroe  St.  Chicago,  III. 


Your  Chicago  Office  Should  Be  in  the 

Transportation  Bnilding 

because  of  these  reasons: 

Center  of  Chicago’s  printing  district. 
Parking  space  available. 

Excellent  city  transportation  and  close 
to  all  railroad  terminals. 

Erery  ofBce  has  outside  light. 

First  class  building,  serrice  and  main¬ 
tenance. 

TRANSPORTATION  BUILDING 
Dearborn,  Harrison,  Federal  Sts. 
Chicago,  III. 


UPRIGHTGRAiN  BASE 

A  Self-contained  Tacking  Base. 
Made  any  size. 

Used  where  speed  in  mounting 
plates  is  required. 

The  economy  base  for  Folding  Box 
and  Label  Printers. 

Write  for  Information  and  Prices 

J.  W.  Pitt  Inc.,  Bath,  N.  Y. 


Stephen  Henry  Horgan 

( Continued  from  page  36) 

in  financial  distress.  To  alleviate  his 
situation,  the  New  York  Photo-En¬ 
gravers  Board  of  Trade  inaugurated  a 
“Stephen  Henry  Horgan  Fund”  (June, 
1940),  the  proceeds  of  which  were 
turned  over  to  Horgan  as  a  token  of 
esteem  from  American  photomechanics. 

Horgan’s  first  wife  died  in  1920:  on 
August  23,  1934  (at  the  age  of  eighty 
years)  he  married  Miss  Della  Van 
Houten  (an  old  acquaintance),  who 
survives  him,  together  with  one  son,  two 
daughters,  a  sister,  fourteen  grandchil¬ 
dren  and  four  great-grandchildren. 

»  iC 

Silk  Screen  Questions 

( Continued  from  page  42) 

methods.  W e  should  like  to  plan  a  de¬ 
partment  of  such  size  that  may^  in  case 
of  increased  requirements,  be  added  to 
for  expansion.  We  would  very  much 
appreciate  any  source  of  technical  lit¬ 
erature  with  regards  to  the  process. 

A.  C.  D.,  Maracaibo,  Venezuela. 

A  “The  Silk  Screen  Printing  Proc- 
ess”  by  Biegeleisen  and  Busen- 
bark,  published  by  the  McGraw-Hill 
Book  Co.  of  New  York  ought  to  be  of 
value  to  you.  You  may  consult  this  book 
at  the  public  reading  rooms  or  obtain 
it  direct  from  the  publisher. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 


HOW  LARGE 


IS  ^044^. 


#  Baltotype  customers  have  a  200,000- 
pound  reserve  of  perfect  new  type  in 
back  of  their  composing  rooms,  large  or 
small.  The  Baltotype  line  of  over  100 
type  series  enables  them  to  select  to¬ 
day’s  most  popular  designs;  the  famous 
Baltotype  Sorts  Service  will  keep  it 


COMPOSING  ROOM? 


constantly  replenished.  You  will  find 
Baltotype  faces  of  highest  quality,  the 
prices  agreeably  moderate,  and  the  ser¬ 
vice  superb.  Send  for  our  Type  Catalog 
No.  9  and  the  Handy  Box  Catalog — 
both  FREE.  At  your  nearest  Baltotype 
dealers  or  direct  from 


BALTIMORE  TYPE  •  15-17  S.  Frederick  Street,  Baltimore,  Md. 
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WllX  YOU  GET  YOUR 
SHARE  OF 

Goes  Holiday  Line  Will  Help  You! 

Coes  Holiday  Sample  Kit  contains  more 
than  100  samples  of  Holiday  Stationery 
and  a  wealth  of  Selling  Helps,  including: 

(1)  Imprinted  Specimens  showing  uses 
for  Holiday  Stationery;  (2)  Manual  which 
tells  you  where  and  how  to  sell  Goes 
Holiday  Line  and  gives  you  102  Copy 
Suggestions;  (3)  Resale  Price  List  which 
saves  you  time  and  makes  possible  very 
substantial  Profits. 

Send  for  your  FREE 
Holiday  Sample  Kit  today! 

Goes  Lithographing  Company 

61  West  61st  Street,  Chicago  •  S3B  Park  Place,  New  York 


The  Encyclopedia  of  Ideas 

Beyond  Comparison  as  a  Practical  Idea  Stimulator 

A  book  of  practical,  helpful  material,  prefaced  only  by  a  few  pages  pointing 
out  fundamentals  that  must  be  reckoned  with  in  the  production  of  adver¬ 
tising  material.  From  there  on  the  pages  are  devoted  to  actual  examples. 
A  partial  list  of  the  many  sections  is  as  follows; 

Layout  Fundamentals  Envelopes  That  Sell  the  Enclosure 

Type  and  Rules  in  Layout  Style  Pages  for  House  Organs 

Business  Stationery  Commonplace  in  an  Uncommon 

Return  Cards  That  Really  Return  Way 

Page  Sixe  11  x  17  Inches — Price  $20.00 

25%  Discount  Allowed  Schools 

Please  tend  money  with  order 

Over  1,400  Ideas  and  Illustrations  Beautifully  and  Durably  Bound 

288  Pages — Entirely  Printed  in  2  Colors  Weighs  Approximately  Eight  Pounds 

THE  GRAPHIC  ARTS  PUBLISHING  CO. 

608  South  Dearborn  Street  Chicago,  Illinois 
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S  T  M  A  S 

LETTERHEADS 

New  Designs 
Low  Prices 

Send  for  FREE  portfolio 
of  mounted  samples. 
Letterheads  •  Folders 
•  Bnsiness  Greetincs  • 
Calendars,  etc. 

BAUMGARTH-SCHELDRUP  CO. 

1060  West  Adams  St.  Chicago,  III. 


VER-E-GOOD 

Ink  Softener  and  Drier 

Is  Economical 

One  ounce  to  every  pound  of  ink  when 
printinR  halftones — an  ounce  and  a  half 
when  runninc  solids,  is  all  that  is  needed 
to  eliminate  offset  and  stop  ink  picking. 
Write  for  a  sample. 

DEVERE  COMPANY 

1373  -  20th  St.  Racine,  Wis. 

■— P 

WRITE  NOW 

for  FREE  copy  of  the 
NEW«  Sales-Promoting 


MID-STATES 

LABEL  DESIGN 
SEE-LEC-TOR 


MID-STATES 

OUMBiED  PAPER  CO. 

251 5  S.  Dconen  Ave.  Chicago 


Covcrwell 
Inki/’ 

MANUFACTURED  BY 
Jiartin  ^Driscoll  &  Co. 

CHICAGO 


C  H  R  I 


Graphic  Arts  Education 

by  R.  Randolph  Karch 

*  Last  month  we  mentioned  that  an  ex¬ 
planation  of  industrial  arts  graphic  arts 
education  was  forthcoming.  The  pres¬ 
entation  herewith  will  not  conceivably 
be  accepted  by  all,  but  it  is  thought  that 
most  educators  will  agree  in  general  to 
the  points  mentioned. 

It  must  be  kept  in  mind  from  the  out¬ 
set  that  industrial  arts  education  in  the 
graphic  arts  is  certainly  not  to  train 
youth  for  entrance  into  the  many  trades. 
This  is  the  mistaken  idea  of  most  of  the 
tradesmen.  In  a  word,  it  is  general  edu¬ 
cation  through  the  graphic  arts  proc¬ 
esses,  similar  to  that  of  woodworking, 
electricity,  machine  shop,  mechanical 
drawing,  and  other  subjects  found  in 
junior  and  senior  high  schools. 

In  general: 

1.  Satisfaction  of  the  desire  of  youth 
to  create  useful  things.  There  is  some¬ 
thing  very  tangible  to  youth  in  the  cre¬ 
ation  of  a  job  of  printing  produced  by 
his  own  hands — his  creation. 

2.  Development  of  hobby  interests. 
The  intelligent  youth  with  a  press  in  his 
cellar  is  not  a  bedroom  printer  as  much 
as  a  man  with  a  hobby. 

3.  To  present  the  opportunity  for  co¬ 
operative  effort  in  groups.  With  others 
working  on  school  papers  and  other 
projects  a  boy  learns  some  shop  sense 
applicable  to  jobs  later  on. 

4.  To  illustrate  and  vitalize  the  gen¬ 
eral  academic  school  subjects.  We  can 
all  remember  that  many  of  our  school 
subjects  were  definitely  not  interesting. 
Spelling  can  be  and  is  taught  through 
hand  composition,  and  has  been  proved 
by  various  theses.  The  writer  has  often 
marveled  at  the  way  a  young  boy  will 
dash  into  the  shop  and  feverishly  begin 
to  set  type.  This  same  enthusiasm 
seems  to  be  lacking  in  some  dry  aca¬ 
demic  subjects. 

In  specific: 

1.  An  overview  of  the  graphic  arts, 
which  includes: 
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PRINTERS 

Reduce  the  hazard  of  error  and  unnecessary  short  life — 
Use  the  unconditionally  guaranteed  machines  which  offer 
you  most.  The  directly  geared  plunger  to  swing  Models  27 
and  28  at  these  low  prices. 

Model  27,  5>wheel  $12.00,  less  40%,  $7.20  Net 
Model  28,  6-wlieel  $14.00,  less  40%,  $8.40  Net 

Your  choice  of  forward  or  backward  action  and  Roman  or 
Gothic  style  figures. 

There's  a  10%  trade-in  allowance  and  additional  dis¬ 
counts  for  quantities. 


ROBERTS  NUMBERING  MACHINE  COMPANY 
694-710  Jamaica  Avenue  Brooklyn,  New  York 


The  Southworth  Simplex 
PAPER  CONDITIONER 


Accurate  paper  conditioning  at  low  cost.  This  fully  patented,  4 
Compartment  Simplex  has  a  capacity  of  60,000  sheets  per  8 
hours — overcomes  wrinkling,  stretching,  shrinking  and  speeds 
up  production.  Satisfaction  guaranteed.  Write  us  for  further 
information  and  list  of  users. 

SOUTHWORTH  also  manufactures  Humidifiers,  Register  Tables,  Hold¬ 
fast  Hangers,  Punching  Machines,  Universal  Paper  Joggers,  Round  Cor¬ 
nering  Machines,  Perforating  Machines.  Special  machines  built  to  order. 

SOUTHWORTH  MACHINE  COMPANY,  Portland,  Me. 
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a.  Letterpress  printing — as  it  is 
done  in  shops,  not  necessarily 
how  it  is  done  in  a  small 
school  plant. 

b.  Lithography. 

c.  Gravure. 

d.  Allied  industries,  such  as  pa¬ 
permaking,  bookbinding,  ink¬ 
making,  electrotyping,  stereo¬ 
typing,  engraving,  photoen¬ 
graving,  collotype,  silk  screen. 

2.  Facts  concerning  jobs  in  the 

graphic  arts: 

a.  Wages  and  hours. 

b.  Opportunity  for  youth,  statis¬ 
tics  on  employment  needs  of 
the  industry,  etc. 

c.  Working  conditions. 

d.  Types  of  jobs :  the  19  areas  in 
commercial  printing ;  status  of 
apprentices,  journeymen,  mas¬ 
ter  printers. 

e.  How  to  secure  trade  training: 
schools  and  apprenticeships. 

f.  Social  security,  unions,  pur¬ 
poses  of  the  various  associa¬ 
tions  and  organizations. 

3.  Consumer  knowledge  in  the 

graphic  arts  would  include: 

a.  How  to  recognize  a  good  job 
of  printing,  lithography,  or 
gravure  with  respect  to  layout, 
color,  composition,  presswork 
and  binding. 

b.  How  to  order  graphic  arts 
products  successfully,  with  re¬ 
gard  to  quality,  price  and  re¬ 
sults. 


c.  How  to  order  “outside  pur¬ 
chases”  for  printing — photo¬ 
engravings,  paper,  electros, 
etc. 

d.  How  to  select  the  type  of 
graphic  arts  process  which 
best  suits  a  given  job. 

e.  How  to  proofread  correctly- 
using  trade  -  accepted  terms 
and  marks. 

f.  How  to  prepare  copy. 

g.  How  to  present  and  convey,  by 
layout,  the  message  being  con¬ 
veyed  to  recipients  of  printed 
matter. 

Far-seeing  printing  teachers  are  mak¬ 
ing  “general  shops”  in  the  graphic  arts. 
They  are  not  adhering  to  the  old  cur¬ 
riculum  of  straight  matter  composition 
day  after  day  and  a  bit  of  platen  press- 
work.  In  tbe  beginning,  the  instructors 
were  graduated  from  the  trade.  They 
knew  production,  and  production  is 
what  they  taught.  This  was  a  sad  day 
for  industrial  arts  printing  education, 
because  by  the  way  nature  of  printing 
its  product  is  so  useful  that  it  did  not 
take  long  for  some  school  superintend¬ 
ents  and  principals  to  see  the  “private 
plant”  idea  in  the  school.  In  some 
schools  today  the  teachers  are  burdened 
by  production  of  forms,  report  cards, 
and  even  to  printing  ladies*  aid  an¬ 
nouncements  for  the  principal’s  wife! 
But  a  later  discussion  will  take  up  the 
production  question  from  all  angles, 
and  give  various  views  on  the  matter. 


HIGH-SPEED  JOB  BLACK  INK 


N0.2141S  (BK10306AD) 


The  Black  Ink  that  you  have 
been  looking  for,  for  a  long 
time  for  many  reasons. 

No.  1.  it  sets  immediately  on 
paper. 

No.  2.  It  does  not  dry  on  the 
press  within  a  week. 

No.  3.  It  does  not  skin  in  can. 


No.  4.  It  is  about  10%  bulkier 
than  any  other  Black  Ink. 

No.  5.  And  possibly  not  the 
last  reason  is  the  price  of  it, 
which  is  75c  per  lb.  in  5  lb. 
lots,  in  one  pound  cans,  deliv¬ 
ered.  Check  accompanying  the 
order.  A  single  pound,  $1.00. 


TRIANGLE  INK  &  COLOR  CO.,  Inc. 

Manufacturt/rt  of  Pint  Litho  and  Printing  lnk$  for  All  Purpotet 
26-30  Front  Street,  Brooklyn,  New  York 

101-105  S.  Ninth  St.,  St.  Louis,  Mo.  1036  ^aubien  St.,  Detroit,  Mich. 
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Printing  Plant  Engineering 

( Continued  from  page  18) 
labor,  (and  the  empha£is  is  not  placed 
upon  “speed-up”  or  piece  work)  they 
have  gladly  and  freely  extended  their 
cooperation  in  reaching  the  objectives 
outlined. 

Engineering  and  Employee's 
Relations 

In  addition,  proper  priming  plant 
engineering  endeavors  to:  (1)  Make 
sure  that  each  employee  is  assigned  to 
the  type  of  work  to  which  he  is  best 
suited;  (2)  That  no  more  men  are  em¬ 
ployed  at  one  time  than  is  absolutely 
necessary  to  perform  the  work  that  is 
actually  in  the  shop  (referred  to  as 
“labor  budget”) ;  (3)  That  the  men  are 
sufficiently  satisfied  with  their  wages 
and  working  conditions  to  put  forth 
their  best  efforts  and  are  not  distracted 
by  unnecessary  or  unknown  annoyances 
and  grievances. 

That  last  point  in  itself  is  of  the 
greatest  importance  because  one  of 
the  primary  functions  of  any  printer  is 
the  buying  and  selling  of  man-hours. 
Beyond  that  point,  printing  manage¬ 
ment  must  use  engineering  to  bring  the 
men  and  the  machines  together  in  the 
most  efficient  manner  possible. 

Engineering  and  Efficiency 

Printing  plant  engineering  can  also 
function  by  helping  schedule  work  so 
that  every  operation  and  job  follows 
the  preceding  one  with  a  minimum  of 
lost  time  and  effort,  and  to  make  cer¬ 
tain  that  that  procedure  is  a  continual 
function.  Management  should  also 
keep  a  daily  check  on  the  productivity 
of  each  man,  machine,  and  department, 
and  measure  that  daily  productivity 
against  an  established  engineering 
“standard”  that  will  reduce,  to  some 
common  unit  of  measurement,  opera¬ 
tions  of  widely  different  character  and 
varying  degrees  of  difficulty. 

After  the  facte  have  been  determined 
and  the  most  efficient  way  has  been 


established,  then  it  is  expressed  in 
terms  of  minutes  or  hours,  called  a 
“standard”  time  for  the  operation.  It 
is  only  in  this  way  that  different  kinds 
of  plant  performance  may  be  checked 
against  each  other  or'  against  the  pre¬ 
vious  week  or  month. 

Engineering  and  Overhead 

It  is  relatively  simple  to  understand 
that  a  press  is  only  73%  efficient  when 
it  is  capable  of -producing  3000  per 
hour  on  a  given  %lass  of  work,  yet  it 
is  actually  producing  only  2200  per 
hour.  But  how  about  the  efficiency  of 
a  Linotype  machine,  or  of  a  proof¬ 
reader? 

The  composing  room  is  the  strong¬ 
hold  of  more  musty  tradition  than  any 
other  department  of  the  average  print¬ 
ing  plant.  Its  short-comings,  from  an 
engineering  standpoint,  are  notoriously 
expressed  in  the  common  saying,  “You 
can’t  make  money  in  the  composing 
room.”  Such  an  attitude  may  well  con¬ 
ceal,  not  73%,  but  50%  efficiency  in 
that  department. 

And  what  about  the  efficiency  of  “in¬ 
direct”  employees — the  bindery  floor- 
boys,  the  press  washers,  the  sweepers, 
the  maintenance  men,  the  clerks,  de¬ 
partment  clerks,  stock  clerks,  payroll 
clerks,  cost  clerks,  billing  clerks,  order 
clerks,  and  tbeir  supervisors?  Their 
pay  goes  on,  but  their  time  is  not 
charged  to  any  job ;  their  output  in  any 
day  is  seldom  known,  and  almost  never 
measured  against  any  engineering 
standard.  The  endless  papers  and  col¬ 
umns  of  figures  they  turn  out  is  as  much 
a  mass  production  operation  as  paper¬ 
cutting;  they  are  subject  to  the  same 
kind  of  efficiency  standards  and  budg¬ 
etary  control. 

Engineering  and  Human  Nature 

Contrary  to  tbe  average  impression, 
the  average  plant  employee  is  conscien¬ 
tiously  interested  in  the  welfare  of  the 
business  that  he  works  for,  and  the 
elimination  of  unnecessary  waste. 
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dealers  wanted 

To  Sell  High  Grade  Personal  Christmas  Cards 

Two  attractive  sample  albums — totaling  68  highly  diversified  designs,  of  Genuine  Engraved 
Personal  and  Business  Christmas  Greetings. 

Line  starts  $1.75  for  25  cards  with  name  inscribed  and  others  up 
to  $40.00  per  hundred — each  card  sold  both  with  or  without  name 
imprint. 

This  superb  showing  of  better  grade  greetings  will  meet  every 
requirement  of  the  most  exacting  customer  and  contains  many 
unique  features — such  as  : 

New  Patriotic  Numbers 
Unusual  Tip-Ons  of  "Suede" 

Crystal  Cloth  Underlays 
Wood  Design  Novelties 
Personalixed  Family  Cards 
"Mr."  and  "Miss"  Numbers 
Novelty  Business  Ideas 
and  Many  Others 

A  limited  number  of  these  costly  outfits 
are  available  to  responsible  and  ener¬ 
getic  printers  and  dealerships  are  now 
being  allotted. 

WRITE  TODAY  on  your  business  stationery  for  complete 
information — no  obligation 
For  extra  soIcb  and  big  profitt,  ask  for  illustrated  catalog  No.  8  full  line  Xmas 
Box  Asst's,  Every-day  Asst's  and  Gift  Wrappings  for  re-sale 

STAUDER  ENGRAVING  COMPANY,  41 32  Belmont  Avenue,  Chicago,  Illinois 


WESTERN  PRINTING  MACHINERY  CO., Inc. 

430  South  Green  St.  e  Chicago,  Illinois 

Designers  and  Builders  of  Magazine 
Folders,  Sheeters  and  Special  Printing 
Presses. 


ROTOGRAVURE  PRINTERS 

One  Used  Laydown  Machine  and  10 
Rotogravure  Cylinders,  54"  face, 
34^"  circumference. 
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Photo-Lithographers’  Convene 

★  The  Ninth  Annual  Convention  of  the  Na¬ 
tional  Association  of  Photo-Lithographers, 
held  in  Cincinnati,  September  18,  19  and 
20,  was  the  most  successful  the  Asso¬ 
ciation  has  ever  enjoyed.  A  total  of  681 
lithographers  and  equipment  and  supply 
manufacturers  registered. 

Merle  S.  Schaff  opening  the  convention, 
summarized  the  work  of  the  Association 
during  the  past  year.  His  address  pointed 
out  the  difficulties  of  operating  a  litho¬ 
graphic  plant  under  the  present  emergency. 
Reference  was  made  to  the  organization  of 
a  Graphic  Arts  Industries  Council  com¬ 
posed  of  one  representative  from  each  of  the 
national  Trade  Associations  in  the  graphic 
arts.  The  Association  went  on  record  as 
favoring  any  overhead  organization  which 
would  serve  the  Government  and  the 
Graphic  Arts  Industry  in  the  many  prob¬ 
lems  confronting  industry  and  government 
today. 

A.  S.  Koch,  of  the  Keller-Crescent  Com¬ 
pany,  and  Rex  G.  Howard,  of  the  Peoria 
Blue  Print  &  Photopress  Company,  pre¬ 
sented  extensive  studies  supported  by  com¬ 
prehensive  exhibits  of  the  forms  they  use 
to  schedule  work  through  the  office  and 
plant. 

A.  J.  Fay,  sales  manager  of  the  National 
Process  Company,  shared  his  experience  in 
selecting,  training  and  directing  a  litho¬ 
graphic  sales  force.  He  covered  in  detail 


his  experience  in  selecting  and  training 
salesmen.  His  address  dealt  with  such 
phases  of  selling  as  specialty  selling,  gen¬ 
eral  selling,  engineering  creative  selling, 
service  selling,  assignment  of  territory  and 
accounts.  He  pointed  out  that  only  by  care¬ 
fully  thought-out  plans  religiously  adhered 
to  could  a  real  sales  force  be  maintained. 
Mr.  Fay  discussed  at  length :  Backing  up 
the  salesman,  use  of  the  sampling  kit,  how 
orders  are  handled,  methods  of  compensa¬ 
tion  and  various  sales  contests. 

A  symposium  discussion  on  “Advertis¬ 
ing  from  the  Lithographer’s  Viewpoint,” 
was  presented  by  Harry  E.  Brinkman,  pres¬ 
ident  of  Foto-Lith,  Inc.;  Allen  H.  Frost, 
of  Copifyer  Lithograph  Corp. ;  and  Ray  M. 
Collins,  of  A.  H.  Mathias  &  Co. 

“How  Important  Is  the  Photographic 
Art?”  is  the  title  of  a  talk  delivered  by 
R.  G.  Patterson,  of  Agfa  Ansco. 

A.  G.  McCormick,  Jr.,  the  newly  elected 
president  of  the  Association,  prepared  an 
extensive  paper  on  “Personnel  Policies.” 

Representatives  from  equipment  and  sup¬ 
ply  manufacturers  who  sell  blankets  and 
rollers,  chemicals,  film,  ink,  paper,  equip¬ 
ment,  zinc  and  aluminum  entered  into  a 
discussion  on  the  question  of  supplying  the 
lithographic  industry  today  and  tomorrow, 
from  the  viewpoints  of  availability,  delivery 
and  cost. 

Alfred  F.  Rossotti,  president  of  the  Litho 
Club  of  New  York,  described  supplemental 
equipment  which  the  lithographers  can  use 
to  advantage. 

Joseph  E.  Machell,  of  the  Stecher-Traung 
Lithograph  Corporation,  presented  a  paper 
on  “Press  Room  Problems.” 

Under  the  chairmanship  of  Paul  A. 
Heideke  and  Summerfield  Eney,  Jr.,  tech¬ 
nical  experts  took  part  in  an  all-day  clinic 
on  lithographic  production. 


WORLD'S  LARGEST  EXCLUSIVE  MANUFACTURERS  OF  KNIVES 


O.  K.  BLACKARROW - ^ 

O.  K.  BLACKARROW  KNIVES  gives  smoother,  more  efficient,  longer  runs.  A 
new  alloy  steel — heat  treated  by  a  special  process— produces  a  high  quality 
knife  of  great  strength,  uniformity,  long  life.  Precision  grinding  assures  exact 
tolerance  and  perfect  finish.  For  the  knives  with  the  longer  lives  that  give 
better  results  at  lower  costs,  specify  O.  K.  BLACKARROW  KNIVES  now! 
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R.  V.  Mitchell,  president  of  Harris-Sey- 
iKjld-Potter  Co.,  delivered  the  luncheon  ad¬ 
dress  Friday  on  the  subject :  “The  Human 
Side  of  Lithography.” 

Busses  carried  many  of  the  convention 
guests  to  The  Beckett  Paper  Company  and 
The  Champion  Paper  and  Fibre  Company. 

The  Convention  adjourned  late  Saturday 
afternoon.  Officers  were  elected  for  the 
year  1941-1942,  as  follows:  President,  A.  G. 
McCormick,  Jr.,  The  McCormick-Arm- 
strong  Company,  Wichita,  Kansas ;  Vice- 
president,  Harry  E.  Brinkman,  Foto-Lith, 
Inc.,  Cincinnati,  Ohio;  Treasurer,  George 
E.  Loder,  National  Process  Company,  Inc., 
New  York,  N.  Y. ;  Legal  Counsel,  Capt. 
L.  B.  Montfort,  Washington,  D.  C. ;  Exec¬ 
utive  Secretary,  Walter  E.  Soderstrom, 
New  York,  N.  Y. 


ms[  4  STYLES  MAKE  YOU 


\io  to  your  own 

BANKER 

for  your  FIRST  order 


Western  Ctirrency  Gift  EnTelopes  are 
available  in  four  styles,  which  are  attrac¬ 
tive,  colorful  and  gay  with  Christmas  de¬ 
signs  in  red  and  green. 

A  quick  sale,  with  100%  profit,  to  your 
banker  and  local  manufacturer  and  re¬ 
tailer  is  EASY.  Send  today  for  your  FREE 
Sales  Packet. 


WESTERN  STATES 

Envelope  Company 

1616  W.  Rerce  St.  Milwaukee,  Wis. 


Gentlemen: 

Without  cost,  please  rush  me  my  free  sales 
kit  of  Western  Currency  Gift  Envelopes  for 
1941  sades. 

Individual . . 


Address 
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inittee  as  nainecl  by  Mr.  McKenna  arc: 
(ieorge  E.  Carpenter,  Omaha;  Charles  A. 
Ksty,  Boston ;  W.  N.  Gillett,  Chicago ; 
P.  A.  Harris,  St.  Louis ;  R.  C.  Kettles,  Jr., 
New  York;  Perry  W.  Lesh.  Indianapolis; 
A.  W.  Leslie,  Minneapolis ;  A.  M.  Miller, 
Columbus;  Sydney  L.  Wellhouse,  Atlanta; 
and  Harold  A.  Zellerbach,  San  Francisco. 
»  « 

Change  Electrotype  Pricing 

★  Printers  and  other  buyers  of  electrotype 
plates  will  be  billed  by  electrotypers  on  the 
basis  of  “ratio  units  of  value”  after  No¬ 
vember  1,  because  of  an  action  taken  by 
the  convention  of  the  International  Asso¬ 
ciation  of  Electrotypers  and  Stereotypers 
held  at  Knickerbocker  Hotel,  Chicago, 
September  17  to  19.  The  “ratio  unit  value” 
system  of  billing  is  similar  to  the  method 
adopted  by  the  American  Photo-Engravers 
Association  about  two  years  ago.  Under  the 
new  system,  each  electrotyper  will  set  his 
selling  price  per  unit,  determine  from  the 
chart  to  be  published  how  many  units  a 
plate  contains,  and  multiply  the  factors 
thus  getting  the  price  to  be  billed. 


Officers  elected  by  the  convention  include 
President,  C.  A.  Mawicke,  Pontiac  En¬ 
graving  and  Electrotype  Co.,  Chicago;  1st 
Vice-president,  Walter  C.  Dohm,  Norman- 
Dohm-O’Flaherty  Co.,  New  York;  2nd 
Vice-president,  Sam  Ross  McElreath,  Sam 
Ross  McElreath  Co.,  Dallas;  Statistician, 
D.  Edward  McAllister,  Progress  Plate 
Making  Co.,  Philadelphia;  Secretary- 
treasurer,  A1  P.  Schoegel,  in  charge  of 
headquarters  in  Cleveland.  The  convention 
i  decided  to  open  a  branch  office  in  Washing, 
ton,  D.  C.,  because  of  the  national  defense 
priorities,  and  other  activities  of  govern¬ 
mental  agencies. 

»  « 

U.  T.  A.  Convention 

★  The  annual  convention  of  the  United 
Typothetae  of  America  will  be  held  Oc¬ 
tober  27,  28  and  29  at  the  Palmer  House, 
Chicago. 

Announced  as  probably  the  most  impor¬ 
tant  meeting  of  the  industry  in  twenty 
years,  the  Convention  will  cover  a  Survey 
of  Present  Conditions  and  Present  Profits; 
An  Estimate  of  the  Future;  Management 
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excluMHe  RUSTIC  BINDING  ^eatute 


ft 


.  .  .  extra  powerful  selling  tool  your 
customers  welcome  to  make  printed 
pieces— -catalogs,  manuals,  other  ref¬ 
erence  books — far  more  profitable. 

PLASTIC  BINDING  is  the  only  me¬ 
chanical  binding  having  completely 
visible  backbone  permitting  colorful 
stamping  of  titles,  for  reference  and 
identification.  Write  today  for  de¬ 
tails  and  surprisingly  low  costs. 

Send  dummie*  for  Plastte  Bind‘ 
ing  in  choice  of  thirteen  popular 
color  a.  No  coat  or  obligation. 

PLASTIC  BINDING,  CORPORATION 

732  Sherman  Street  Chicago,  Illinois 
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Controls ;  Supply  Priority ;  Labor  Rela¬ 
tions;  and  a  Congress  of  Printing  Manage¬ 
ment. 

The  planned  program  calls  for  the  intro¬ 
ductory  address  on  Monday,  October  27,  by 
Walter  B.  Reilly,  president  of  the  U.T.A. ; 
a  talk  on  “Profit  Horizons  Under  War 
Economy,”  by  Lester  E.  Oswald,  E.  F. 
Schmidt  Company,  Milwaukee;  a  talk  on 
“The  Profit  Future  of  the  Large  General 
Printer,”  by  Thomas  Butler,  Herbick  and 
Held  Printing  Company,  Pittsburgh;  a 
talk  on  “The  Profit  Future  of  the  Medium- 
Small  Printer,”  by  Arthur  A.  Wetzel, 
Wetzel  Brothers,  Milwaukee;  a  presentation 
and  discussion  of  the  organization  require¬ 
ments  of  the  printing  industry  in  this 
period;  and  an  evening  clinic  dealing  with 
the  factors  and  forces  which  are  causing 
profits  to  be  lost.  This  profit  clinic  will  be 
conducted  by  a  panel  of  management  engi¬ 
neers  and  consultants;  and  will  be  pre¬ 
sided  over  by  James  E.  Ward,  Baird-Ward 
Printing  Co.,  Inc.,  Nashville. 

During  the  afternoon  session  on  Tuesday, 
October  28,  David  S.  Veitch,  Security 
Printing  Co.,  Kansas  City,  Mo.,  will  preside 
at  a  Labor  Relations  Conference,  during 
which  labor’s  views  of  management  prob¬ 
lems  will  be  presented  by  a  labor  leader; 
labor’s  view  of  the  period  ahead  by  another 
representative ;  and  the  plan  for  an  em¬ 
ployee-relations  service  will  be  presented  by 
John  A.  Bresnahan,  legal  counsel  for  the 
U.T.A. 

A  printing  accountant  conference  on  the 
installation  and  operation  of  the  new  Man¬ 
agement  Control  Procedures  will  be  held  in 
the  evening. 

The  Wednesday  morning  session  will  be 
opened  by  Elmer  G.  Voigt,  Western  Print¬ 
ing  &  Lithographing  Company,  Racine, 
Wisconsin,  who  will  preside  over  the  Supply 
Priorities  and  Defense  discussions.  Norbert 
A.  McKenna,  chief  of  the  Pulp  and  Paper 
Commodity  Section  of  the  Office  of  Civilian 
Supply,  will  talk  on  “Paper  for  Defense 
and  the  Printing  Industry.”  Thomas  Roy 
Jones,  president,  American  Type  Founders, 
will  report  on  the  metal  situation  for  the 
industry ;  and  John  B.  Davis,  chief  of  the 
Protective  Coating  Section,  OPM,  will 
discuss  the  situation  with  respect  to  ink 
and  chemicals. 

The  executive  session  of  the  U.T.A.  will 
be  held  at  2:00  P.M.  Wednesday  after¬ 
noon.  A  suggestion  to  change  the  name  of 
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A  source  of  profitable  print- 
ing.  Hotels  and  clubs  are  big 
users  of  calendar  pad  plates. 
318  distinctive  easy-to-read 
designs;  single  months,  3-at- 
a -glance,  yearly  and  18  and 
24-month  s-at-a-glance. 

Almanac  plates,  weather 
forecast^  moon  phase  data. 
Authentic — informative. 

Send  25c  for  the  37th  cata¬ 
log  we  have  issued  in  oyer  7  5 
years  of  service  to  printers. 
Credit  will  be  given  on  your 
first  order.  Send  for  it  tcxlayl 
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1342  North  Haisfed  St.,  Chicago,  III. 
225  N.  New  Jersey  SU,  Indianapolis,  Ind. 
1 531  Branch  Street  St.  Louis,  Mo. 


the  organization  will  be  considered  at  this 
session.  Several  important  amendments  will 
be  considered. 

An  interesting  feature  of  this  Convention 
is  the  Management  Congress  of  the  Print¬ 
ing  Industry  open  to  all  industry  leaders. 
All  small  printers,  all  printer-publishers, 
and  all  large  printers  have  been  invited  to 
attend  this  Management  Congress.  This 
group  will  have  its  own  Executive  Session 
in  advance  of  the  U.T.A,  Executive  Session. 
Flexibility  in  the  matter  of  organization  by 
making  provision  for  divisional  groups  is 
sought. 

»  « 

Annual  Printing  Exhibition 

★  The  Seventh  Annual  Exhibition  of  Print¬ 
ing  will  be  held  October  27,  28,  and  29  in 
The  Commodore,  under  the  sponsorship  of 
New  York  Employing  Printers  Association, 
Inc. 

A  dinner  of  advertising  men,  printing 
buyers,  and  printers,  to  be  addressed  by 
leading  authorities  in  advertising  and  print¬ 
ing,  is  being  planned  for  October  27,  and 
other  special  events  in  connection  with  the 
exhibition  include  sessions  of  talks  on  ad¬ 
vertising  and  production  October  28  and  29. 

As  in  other  years,  all  exhibition  entries 
will  be  approved  for  hanging  by  a  board  of 
judges,  and  especially  meritorious  pieces  will 
win  awards  of  merit  both  for  their  printers 
and  the  printers’  customers. 

The  following  committee  of  the  Associa¬ 
tion  is  arranging  the  exhibition :  Peter 
Kutschera,  chairman,  Ogden  Printing  Co., 
Inc. ;  Miss  Emily  Connor,  The  Marchbanks 
Press,  Inc. ;  E.  S.  Davis,  Davis,  Delaney  & 
Harrs,  Inc. ;  J.  C.  Kress,  Sr.,  McGraw- 
Phillips  Printing  Co.,  Inc. ;  Richard  Mess- 
ner,  £.  E.  Brogle  &  Co.,  Inc. ;  H.  A.  Shep¬ 
herd,  Rogers-Kellogg-Stillson,  Inc. ;  and 
L.  F.  White,  L.  F.  White  Co.,  Inc. 


M  the  Center  of  Sverything 
in  Mattimorel 

LORD  BALTIMORE  HOTEL 

700  COMFORTABLE  ROOMS  DELICIOUS  MARYLAND  CUISINE 
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Printers  National  Association 

★  The  annual  convention  of  Printers  Na¬ 
tional  Association,  the  national  organization 
of  employers  of  union  printing  trades  labor, 
was  held  October  3  and  4  at  White  Sulphur 
Springs,  W.  Va. 

Norbert  A.  McKenna,  Chief  of  the  Paper 
and  Pulp  Commodity  Section  of  OPM,  was 
scheduled  to  give  a  talk  on  the  national 
defense  program  in  relation  to  the  printing 
industry  generally,  and  in  particular  its 
effect  on  the  industry’s  materials  situation. 

Sumner  Slichter,  professor  of  economics. 
Harvard  Graduate  School  of  Business  Ad¬ 
ministration,  well  remembered  for  his  ad¬ 
dress  made  last  year,  was  again  listed  to 
address  the  convention  on  labor  and  eco¬ 
nomic  problems  ahead. 

Other  important  program  items  included 
a  discussion  of  trends  in  negotiations  in  the 
printing  industry,  led  by  P.N.A.  acting  sec¬ 
retary,  Don  H.  Taylor,  and  a  discussion  of 
interpretations  and  applications  of  con¬ 
tracts  and  union  rules,  led  by  Max  Rosett, 
of  The  Conde  Nast  Press,  Greenwich,  Conn. 
»  « 

Expand  IPI  Contest 

•k  Plans  to  encourage  good  relations  be¬ 
tween  students  throughout  the  Western 
Hemisphere  by  expanding  the  IPI  Essay 
Contest  to  include  both  Latin  America  and 
North  America  have  been  announced  re¬ 
cently. 

This  year’s  competition,  the  sixth  annual 
IPI  Essay  Contest,  will  have  for  its  theme 
topic  “Printing  and  American  Defense.’’ 
In  Latin  America,  the  topic  will  be  the 
same,  with  the  Spanish  translation,  “La 
Prensa  y  la  Defensa  de  las  Americas.’’ 

During  the  five  years  of  the  contest, 
31,000  students  from  600  high  schools  in 
all  parts  of  the  United  States  and  Canada 
have  participated,  but  this  is  the  first  year 
that  Latin  American  students  have  been 
invited  to  enter.  The  competition  in  Latin 
America  will  be  conducted  separately  with 
different  prices,  a  later  closing  date,  and 
other  distinct  features. 

First  prize  for  the  Latin  American  stu¬ 
dents  is  a  trip  to  New  York  City,  with  ex¬ 
penses  paid.  Other  prizes  are  cash  awards. 

For  students  in  the  United  States  and 
Canada,  contest  rules  for  the  1941-42  event 
remain  much  the  same  as  for  last  year. 
Only  high  school  students  of  printing  are 
eligible  to  enter,  and  essays  must  be  writ- 
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ten  on  some  phase  of  the  theme  topic.  Sev¬ 
eral  sub-topics  are  suggested  in  the  book 
of  rules  which  have  been  mailed  to  the  vari¬ 
ous  printing  schools. 

One  additional  feature  of  this  year’s  con¬ 
test  will  be  that  one  of  the  winners  in  the 
national  competition  will  be  sent  to  the 
Craphic  Arts  Association  convention.  First 
prize  remains  a  $300  college  scholarship, 
preferably  to  be  applied  to  the  Carnegit 
Institute  of  Technology’s  Department  of 
Printing.  Second  prize  is  a  trip  to  New 
York  City,  with  visits  to  large  printing 
plants  and  other  places  of  interest  in  the 
Metropolitan  area. 

It  is  planned,  again,  to  award  local  prizes 
for  each  school  in  the  contest  as  well  as 
national  prizes  to  be  given  to  winners  se¬ 
lected  from  the  best  two  essays  submitted 
by  each  school.  Reference  material  will  be 
sent  to  all  schools  in  the  competition. 

A  silver  cup  will  be  awarded  to  the  school 
submitting  the  best  printed  essay,  but  the 
idea  of  printing  the  essays  is  entirely  op¬ 
tional.  However,  as  before,  this  award  is 
entirely  distinct  from  the  judging  of  the 
essays  from  a  standpoint  of  content,  and  has 
no  bearing  on  the  selection  of  the  national 
winners. 

»  «c 

Sacks  Joins  Label  Company 

Charles  S.  Sacks  has  recently  been  ap¬ 
pointed  plant  manager  of  the  Ever  Ready 
Label  Corporation,  141  East  25th  Street, 
New  York  City,  according  to  an  announce¬ 
ment  made  by  Sidney  Hollaender. 

Mr.  Sacks  has  been  superintendent  in 
Cuneo  Press  composing  room;  foreman  in 
the  composing  room  of  Braunworth  &  Co. 
and  American  Book-Stratford  Press,  re¬ 
spectively. 


Device  Eliminates  Slurs 
★  Printers  Supply  Service,  719  South  Dear¬ 
born  Street,  Chicago,  announces  “Pres- 
points,’’  for  the  prevention  of  back-slapping 
on  small  cylinder  presses.  This  new  article, 
which  is  cast  on  a  12x4^ 
point  body,  and  carries  a 
double  point,  will  save 
the  time  ordinarily  spent 
in  makeshift  arrange¬ 
ments,  and  also  will  elim¬ 
inate  annoying  and  cost¬ 
ly  slurs  or  swipes  that 
occur  when  sheets  leave 
the  form. 

The  actual  impressions  of  the  two  points 
are  faint,  and  ordinarily  will  not  be  noticed 
in  the  sheet.  On  sheets  to  be  trimmed,  and 
where  they  act  as  register  points,  folder  or 
guide  marks,  the  points  may  be  underlaid 
to  print  more  noticeably. 

Mr.  F.  A.  Trittipo,  of  Printers  Supply 
Service,  states  that  his  company  will  refund 
the  purchase  price  if  “Prespoints’’  do  not 
prove  satisfactory. 

•  Photoengravers  Convention 

■k  The  45th  annual  convention  and  exhibi¬ 
tion  of  the  American  Photo-Engravers 
Association  will  be  held  at  the  Drake  Hotel, 
Chicago,  October  20,  21,  and  22. 

»  « 
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Merchandising  Direct  Mail 

if  One  interesting  solution  to  the  problems 
advertisers  face  relative  to  increasing  re¬ 
sults  from  direct  mail ;  getting  dealers'  sales¬ 
men  to  use  direct  mail  in  their  selling; 
keeping  direct  mail  out  of  the  W.  B.  file; 
and  developing  more  customer  and  con¬ 
sumer  interest  has  been  worked  out  in  a 
highly  satisfactory  manner  by  Strathmore 
Paper  Company,  West  Springfield,  Massa¬ 
chusetts. 

In  an  artistically  designed  sixteen  page 
booklet  distributed  only  to  paper  merchants' 
salesmen,  Strathmore  is  demonstrating  how 
its  present  direct  mail  program  can  be  used 
by  paper  salesmen,  artists  and  advertisers. 

Devoting  only  one  page  of  copy  to  the 
subject  “How  to  Use  Miniatures  from  the 
Strathmore  New  Business  Series”  this  dem¬ 
onstration  portfolio  places  major  emphasis 
on  adaptations  of  printing  suggestions  which 
have  been  carried  by  a  series  of  “New  Busi¬ 
ness”  mailing  pieces  this  year.  These  sug¬ 
gestions  are  in  miniature  form,  providing 
for  a  larger  spread  of  suggestive  ideas,  and 
also  a  strong  novelty  appeal.  Furthermore, 
the  miniatures  and  adaptations  of  direct  mail 
piece  suggestions,  show  how  the  mailing 
piece  suggestions  can  be  adapted  to  fit  al¬ 
most  any  advertiser’s  service  or  merchan¬ 
dise  ;  or,  again,  may  be  adapted  for  different 
types  of  uses,  layout,  color  scheme,  etc. 

The  Strathmore  New  Bu.siness  Series  was 
launched  at  the  beginning  of  this  year  and 
uses  direct  mail  for  its  medium.  File  size 
and  file  tabbed  demonstration  and  sugges¬ 
tion  portfolios,  on  various  subjects  such  as 
“Retail  Mailers,”  “The  Up-to-Date  Letter¬ 
head,”  etc.,  form  a  continuing  service  to 
the  graphic  arts  trade. 
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Informs  Employees  about  Business 
★  The  growing:  effort  on  the  part  of  man¬ 
agement  to  express  its  point  of  view  and  to 
share  its  problems  with  labor  is  exemplified 
by  “Annual  Report  to  Champions  1941,” 
third  annual  report  to  employees  just  issued 
hy  The  Champion  Paper  and  Fibre  Com¬ 
pany,  Hamilton,  Ohio.  Such  reports  are 
being  used  with  increasing  frequency  by 
leading  corporations  to  help  in  the  building 
of  employee  morale,  to  encourage  greater 
employee  cooperation  and  to  introduce  the 
spirit  of  the  organization  to  the  large  num¬ 
ber  of  employees  now  frequently  being 
added  to  staff  too  rapidly  for  the  usual 
orientation. 

“Report  to  Champions”  is  issued  in  three 
editions,  one  for  each  of  the  company’s 
three  production  units.  Each  report  is  pref¬ 
aced  by  a  statement  from  one  of  the  com¬ 
pany’s  wage  earners  to  whom  it  was  sub¬ 
mitted  for  criticism  prior  to  publication. 

“This  is  not  a  report,  I  thought,  while 
reading  through  the  pages,”  says  one  of 
these  statements,  “This  is  the  inside  story 
of  our  company.” 

The  report  itself  is  predicated  upon  the 
thesis  that  defense  of  the  country  and  one’s 
job  is  essential  to  national  welfare  particu¬ 
larly  under  present  emergency  conditions. 
Such  defense,  it  is  pointed  out,  has  three 
prime  requirements,  namely,  sound  prod¬ 
ucts,  sound  men  and  women,  and  sound 
finances.  Developed  under  these  three  ma¬ 
jor  headings,  the  story  of  the  company  is 
told  in  simple,  straight-forward  language, 
heavily  illustrated  with  photog:raphs  and  a 
wide  range  of  pictorial  statistics.  Especially 
emphasized  throughout  the  report  are  the 
factors  which  make  for  regularity  and  se¬ 
curity  of  employment. 

The  importance  of  stockholder  capital  to 
the  successful  operation  of  the  company  is 
likewise  stressed ;  $8,500  in  working  capital, 
it  is  shown,  is  required  to  keep  each  of  the 
company’s  employees  at  work. 

Photogrraphy  has  been  effectively  used  to 
show  the  wide  range  of  the  company’s  prod¬ 


ucts  and  this  has  been  made  increasingly 
interesting  by  pictures  of  these  products  in 
actual  use  by  customers. 

»  « 

Double  Heat  Equipment 

★  S.  M.  Weatherly,  15  Beekman  Street, 
New  York  City,  in  an  announcement  to 
the  trade,  calls  attention  to  the  Acme  Dou¬ 
ble  Heat  Equipment,  which,  when  combined 
with  high-speed  presses,  is  said  to  make 
for  larger  output,  better  presswork  and 
lower  cost. 

The  Double  Heat  Equipment  may  be  had 
in  one  of  three  arrangements ;  gas  for  upper 
and  lower,  electric  for  upper  and  lower,  or 
electric  for  upper  and  gas  for  lower  heater. 
In  the  event  that  single  heat  equipment  is 
used,  either  upper  or  lower  can  be  added 
later  for  double  heat.  Either  upper  or  lower 
heater  may  be  operated  without  the  other, 
or  both  in  unison.  There  is  full  automatic 
control  and  independent  adjustments  for 
each  heater. 

Acme  Double  Heat  Equipment  is  avail¬ 
able  for  practically  all  sizes  and  types  of 
printing  presses  and  especially  the  later 
automatic  units  that  call  for  100%  heater 
service. 

Because  this  equipment  heats  both  sides 
of  the  sheet  at  the  same  time,  successive 
operations,  such  as  backing-up,  running 
additional  colors,  folding,  cutting,  trim¬ 
ming,  binding,  punching  and  packing  im¬ 
mediately  after  printing,  are  permitted.  It 
is  said  to  take  better  care  of  offset,  static, 
green  or  over-moist  stock  and  to  secure 
smooth  and  even  delivery  of  sheets. 

j»  «c 

Illustrated  Talk  on  Base 

★  Lee  Augustine,  vice-president  of  The 
Printing  Machinery  Co.,  Cincinnati,  has  re¬ 
cently  completed  a  tour  of  five  Craftsmen’s 
Clubs  in  the  Mid-west  with  a  talk  “In¬ 
creased  Efficiency  and  Greater  Profits 
through  the  Use  of  Precision  Metal  Bases.” 
The  talk  has  been  made  very  interesting 
with  the  use  of  strip  film  showing  printers 
what  can  be  accomplished  with  metal  bases. 
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A  Four-star  Annual  Report 

★  Of  late,  there  has  been  a  commendable 
trend  on  the  part  of  manufacturing  con¬ 
cerns,  to  break  away  from  the  usual  dull 
Annual  Reports,  to  issue  them  in  most 
attractive  form. 

One  such  Report  is  that  issued  recently 
by  Harris-Seybold-Potter  Co.,  Cleveland, 
Ohio.  The  1941  Annual  Report  of  this  Com¬ 
pany  is  an  exciting  piece  of  literature,  inter¬ 
estingly  designed  and  attractively  litho¬ 
graphed  in  color.  The  front  cover  carries 
a  beautiful  color  illustration  of  an  offset 
pressroom,  and  the  inside  front  cover  shows 
in  color  the  general  offices  of  the  Company, 
the  Harris  Division  Plant  at  Cleveland,  and 
the  Seybold  Division  Plant  at  Dayton.  The 
contents  of  the  report  are  presented  in  in¬ 
triguing  fashion.  All  in  all,  the  job  is  a 
convincing  demonstration  of  the  versatility 
and  color  effects  obtainable  through  the  use 
of  the  offset  lithographic  process. 

An  interesting  departure  is  the  fact  that 
the  Report  is  extended  to  the  employees  for 
the  first  time.  In  its  introduction,  the  Re¬ 
port  states :  “We  hope  the  greater  detail 
and  additional  information  regarding  the 
Company  and  its  products  will  prove  not 
only  interesting  but  will  give  our  stock¬ 
holders  and  employees  a  better  insight  into 
the  operation  of  the  Company  and  its  func¬ 
tions.”  The  two-page  list  of  employees  who 
have  served  the  Company  continuously  for 
more  than  fifteen  years  is  mute  testimony 
to  the  relationship  that  exists  between  the 
management  and  the  employees. 

Net  Profit  of  the  Company  for  the  year, 
after  providing  for  interest  on  funded  debt, 
depreciation  and  taxes  was  $402,683. 
j»  «c 

Seeks  Information  on  Bullen 

★  Grace  Bullen,  2327  Hudson  Boulevard, 
Jersey  City,  N.  J.,  writes  us  that  she  is  pre¬ 
paring  a  book  on  the  life  and  works  of  her 
late  husband,  the  noted  Henry  Lewis 
Bullen.  She  therefore  would  appreciate  re¬ 
ceiving  from  many  of  Bullen’s  friends  any 
materials  or  information  that  would  help  to 
throw  light  on  the  character  of  the  man  as 
humanitarian,  scholar  and  friend;  the  part 
he  played  in  advancing  the  knowledge  of 
the  historical  and  cultural  importance  of 
the  printing  craft,  and  its  effect  on  civiliza¬ 
tion. 

Grace  Bullen  promises  that  all  material 
sent  her  will  be  returned  in  good  shape,  and 
full  credit  given  for  anything  used. 


FOK  IMMEDIATE 
DEIIVERT 

Miehle  Vertical,  com¬ 
pletely  rebuilt. 

2  Kelly  B  Specials,  17x22. 

No.  2  Kelly  automatic, 
size  22x34V2. 

Miehle  cylinders,  hand 
fed  and  automatic,  all 
sizes. 

Type  &  Press  ef  Illinois 

220  South  Jefferson  Chicago 


The  Wilson 
Letterhead  Gauge 

Makes  aligning  of  guide  pins  on  platen 
presses  easy  and  speedy  as  1  -2-3 !  One, 
measure  stock;  two,  take  impression 
on  drawsheet;  three,  lay  gauge  over 
impression,  set  gauge  pins.  Then  go! 
Made  of  lasting,  transparent  celluloid. 
Price.  $1.00  each,  postpaid. 

Send  Money  with  Order 

GRAPH  1C  ARTS  PUBLISH  I NG  CO. 

608  S.  Dearborn  St.  Chicago,  III. 
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Wage  Committee  to  Be  Appointed 

★  An  industry  committee  to  study  the  print¬ 
ing  and  publishing  and  related  graphic  arts 
industry,  and  recommend  a  minimum  hourly 
wage  under  the  Fair  Labor  Standards  Act, 
will  soon  be  appointed,  it  was  announced 
September  26  by  General  Philip  B.  Flem¬ 
ing,  administrator  of  the  Wage  and  Hour 
Division,  U.  S.  Department  of  Labor.  Un¬ 
der  the  terms  of  the  law,  the  highest  min¬ 
imum  which  may  be  made  effective  is  40 
cents  an  hour. 

The  new  industry  committee,  which  will 
be  made  up  of  equal  representation  of  em¬ 
ployers,  employees  and  the  public,  will  cover 
the  printing,  the  publishing  of  books,  maga¬ 
zines,  newspapers,  periodicals  and  music; 
the  production  of  printed  forms,  blank 
books,  stationery,  tablets,  calendars,  an¬ 
nouncements,  greeting  cards  and  the  like,  in 
job  printing  establishments.  Colored  prints 
and  the  making  of  maps  and  similar  prod¬ 
ucts  will  also  be  embraced  within  the  defi¬ 
nition  of  the  Industry. 

Industry  committees  such  as  the  one  to 
be  appointed  have  no  jurisdiction  over 
exemptions  to  the  act,  regulation  of  hours 
or  enforcement.  The  Act  directs  the  com¬ 
mittee  to  investigate  economic  and  com¬ 
petitive  conditions  in  the  industry,  and  to 
recommend  the  highest  minimum  wage  up 
to  40  cents  an  hour  which  will  not  substan¬ 
tially  curtail  employment.  More  than  30 
such  committees  have  already  completed  this 
task  in  as  many  industries. 

After  the  committee  has  made  its  recom¬ 
mendation,  the  Administrator  holds  a  sep¬ 
arate  hearing  on  it  and,  if  he  approves,  he 
then  issues  a  wage  order  which  has  the 
force  of  law. 

»  « 

Elected  Duenewald  Vice-president 

★  John  F.  McKenna  has  been  elected  vice- 
president  of  the  Duenewald  Printing  Corpo¬ 
ration,  lithographers  with  offices  at  216 
West  18th  Street,  New  York  City.  Mr. 
McKenna  has  been  the  sales  manager  of  the 


General  Lithographic  Corporation  for  the 
last  four  years  and  prior  to  that  was  asso¬ 
ciated  with  the  DeVinne-Brown  Corpora¬ 
tion.-  He  will  direct  the  development  of 
creative  lithography  and  printing  for  adver¬ 
tising  purposes. 

»  « 

Courses  in  Printing 

★  Courses  in  printing  and  related  subjects, 
conducted  by  the  New  York  Employing 
Printers  Association  at  its  headquarters, 
461  Eighth  Avenue,  will  start  October  20. 

Again  this  year  the  courses  will  be  taught 
by  practical  and  business  men,  who  are  au¬ 
thorities  working  daily  with  the  subject 
they  teach.  They  are:  Eugene  de  Lopa- 
tecki,  Hearst  Business  Magazines,  Inc.,  ad¬ 
vertising  layout  and  typographic  design; 

O.  Alfred  Dickman,  manager  of  advertising 
production.  New  York  Herald  Tribune,  ad¬ 
vertising  typography ;  George  A.  Vogl, 
manager.  Cost  and  Accounting  Bureau, 
N.Y.E.P.A.,  cost  accounting;  Franz  Stock- 
inger,  president,  Stockinger  and  Langbein 
Photo-Litho  Corp.,  elements  of  offset  lithog¬ 
raphy;  Irving  B.  Simon,  assistant  produc¬ 
tion  manager,  Macfadden  Publications, 
Inc.,  elements  of  printing  and  printing  proc¬ 
esses;  Ernest  Schmatolla,  Publishers  Print¬ 
ing  Company,  Inc.,  estimating  and  produc¬ 
tion  planning;  Joseph  P.  Smith,  manager. 
Methods  and  Equipment  Bureau,  N.Y.E. 

P. A.,  plant  and  production  management; 
W.  N.  P.  Reed,  assistant  editor.  Engineer¬ 
ing  and  Mining  Journal,  proofreading; 
Margaret  McCoy,  director,  Margaret  Mc¬ 
Coy  School  of  Speech,  public  speaking  and 
development  of  personality ;  Richard  Mess- 
ner,  director.  Direct  Advertising,  E.  E. 
Brogle  &  Company,  Inc.,  selling  printing. 

»  « 

Joins  Ahrend  Company 

★  Howard  Rothacker,  formerly  connected 
with  G.  M.  Basford  Company,  and  the 
American  Type  Founders,  has  joined  the 
creative  staff  of  D.  H.  Ahrend  Company, 
direct  mail  organization  of  New  York  City. 


WOOD  TYPE 


Accurate  in  height. 
Expertly  seasoned. 
Perfect  printing  surface. 
Write  for  Specimen  Book  No,  38 

HAMILTON  MANUFACTURING  CO.  TWO  RIVERS,  WISCONSIN 
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New  Kelly  Ink  Can 

★  A  new  and  improved  ink  can  for  the  pack¬ 
aging  of  its  line  of  printing  and  lithogn'aph- 
ing  inks  is  announced  by  E.  J.  Kelly  Com¬ 
pany  of  Kalamazoo,  Michigan. 

This  new  container  is  said  to  offer  defi¬ 
nite  advantages  over  the  ordinary  ink  can 
since  it  is  not  only  airtight,  but  will  remain 
airtight  no  matter  how  often  the  cover  is 
removed  and  replaced. 

The  can  itself  is  made  with  a  heavy 
rolled  edge  at  the  top  to  insure  strength 
and  to  eliminate  the  danger  of  cut  fingers. 
The  deep  drawn  lid  is  provided  with  several 


“bumps”  around  the  edge  which  snap  over 
the  rolled  edge  and  hold  it  tightly  in  place; 
The  molded  rubber  gasket  fitted  into  a  deep 
groove  in  the  lid,  is  an  important  factor. 
When  the  lid  is  in  place  this  gasket  presses 
firmly  against  the  rolled  edge  of  the  can 
making  an  airtight  fit. 

The  lid  is  easily  removed  by  inserting  a 
knife  or  coin  under  the  edge  and  may  be  re¬ 
moved  and  replaced  as  often  as  desired  with¬ 
out  impairing  its  airtight  qualities. 

This  new  Kelly  ink  can  is  handsomely 
lithographed  in  black,  red,  and  white  with 
a  panel  for  attaching  detailed  information 
about  the  particular  ink  which  it  contains. 

»  « 

Joins  Taylor  &  Greenough 

^  Rex  Cleveland,  advertising  designer  and 
writer,  has  recently  joined  The  Taylor  & 
Greenough  Co.,  progressive  creative  printers 
of  Hartford,  Connecticut. 

His  activities  with  this  old,  established 
company  consist  mainly  of  the  creation  of 
sales  promotion  material,  direct  mail  and 
general  advertising  for  new  accounts  which 
he  will  contact. 

Mr.  Cleveland  has  been  actively  engaged 
in  printing  and  advertising  for  over  fifteen 
years,  working  for  many  prominent  firms  as 
sales  promotion  consultant  in  several  Wis¬ 
consin  cities,  in  Chicago,  and  in  New  York. 
He  is  a  regular  contributor  to  printing  and 
advertising  trade  publications  and  is  well 
known  in  the  graphic  arts  field  as  a  prac¬ 
tical  printer  turned  creative  through  his 
realization  of  the  crying  need  for  such  serv¬ 
ices  by  manufacturers,  distributors  and 
other  advertisers. 


AN  INSIGNIA 
BLOTTER 

IN  FULL  COLOR 

Shows  Insignia  in  full  color  for 
Army  and  Navy  Commissioned 
and  Noncommissioned  ranks, 
also  branch  Insignia,  base  pay, 
and  other  interesting  facts. 

TIMELY  •  INFORMATIVE 
SALABLE 

Write  for  aamplee  and  prices. 


Goes  LITHOGRAPHING  COMPANY 

61  W.  6l8t  St.,  Chicago,  IIL  •  S3B  Park  PI.,  New  York 
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For  Type  Case  Drawers 

★  To  ease  type  case  drawers  that  bind  or 
stick,  there’s  a  stainless  stick  lubricant, 
called  Door-Ease,  that  is  said  to  do  the 
trick  in  a  hurry.  It’s  clean  and  easy  to 
use — applied  like  a  crayon — and  conies  in 
a  metallic  container. 

A  prominent  Chicago  typographer  reports 
that  after  applying  Door-Ease,  type  case 
drawers  worked  smoother,  thus  reducing 
the  danger  of  pi-ing  the  type  in  the  drawers 
and  actually  enabling  the  compositor  to 
work  faster. 

An  application  of  Door-Ease  is  said  to 
last  a  long  time,  because  the  lubricant  is 
unaffected  by  weather  conditions  and  will 
not  wash  off  with  plain  water. 

»  « 

Tribute  to  Loyal  Worker 

★  Tribute  to  the  loyalty  and  business 
acumen,  displayed  during  the  past  25  years’ 
association  with  Tauber’s  Bookbindery,  200 
Hudson  Street,  New  York  City,  was  paid 
recently  to  Hyman  Schwartz,  by  all  the 
members  of  that  firm. 

Mr.  Schwartz  originally  started  with 
Tauber’s  Bookbindery,  September  18,  1915, 
when  it  was  located  at  164  Fulton  Street. 
Since  that  time  it  has  grown  to  the  position 
where  it  now  occupies  35,000  square  feet 
at  the  Hudson  Street  address. 

Mr.  Schwartz  has  been  active  in  the  de¬ 
velopment  of  the  twenty-eight  services 
offered  by  Tauber’s  Bookbinding,  as  well  as 
the  Tauber-Tube  Bindings. 

»  « 

Strathmore  Man  Passes  On 

★  Henry  Greene  Palmer,  Springfield,  Mass., 
died  at  his  home  recently.  Mr.  Palmer  had 
been  a  member  of  the  Sales  Promotion  De¬ 
partment  of  the  Strathmore  Paper  Com¬ 
pany,  having  worked  for  that  concern  for 
the  past  24  years.  He  started  in  the  Pur¬ 
chasing  Department  and  for  the  past  eight 
years  had  handled  all  groups  visiting  the 
plants. 

Officials  of  the  company  expressed  their 


sorrow  at  word  of  his  death  and  spoke  of 
the  high  r^ard  in  which  Mr.  Palmer  was 
held,  both  by  the  company  and  by  his  many 
friends  in  the  printing  and  paper  industry. 

»  €< 

Dictionary  of  Paper  Terms 

★  “Paper  Trade  Terms,’’  is  a  very  helpful  t 
compilation  or  glossary  of  terms  used  in 
connection  with  paper  and  papermaking. 

The  booklet,  which  was  prepared  by  Wil- 
liam  Bond  Wheelwright,  authority  and 
writer  on  papermaking,  contains  575  defi¬ 
nitions  and  23  illustrations.  It  comes  in 
convenient  pocket  size ;  and  is  bound  in 
leatherette.  It  sells  at  50  cents  a  copy. 

»  <c 

Direct  Mail  Advertising  Convention 

★  Advertising  executives  from  all  parts  of  I 
Canada  and  the  United  States  met  in  Mon¬ 
treal  October  8,  9  and  10  for  the  first  inter- 
national  convention  of  the  Direct  Mail  Ad¬ 
vertising  Association  ever  held  outside  the 
United  States.  Problems  associated  with 
advertising  and  defense  occupied  a  large 
part  of  convention  discussions. 

»  «c 

Typesetting  Questions 

r Continued  from  page  46) 

tures  maintained,  and  an  average  anal¬ 
ysis  may  not  show  more  than  5%  tin- 
still  enough  for  good  results. 

Linotype  pots,  however,  with  a  min¬ 
imum  controlled  heat  range,  require 
less,  and  loss  replacements  are  less  fre¬ 
quent  with  a  much  slower  tin  loss. 

Nevertheless,  periodic  analysis  points 
a  warning  finger  before  actual  trouble 
arrives,  and  responsible  metal  com¬ 
panies  have  developed  a  “plus  plan” 
based  on  individual  analysis,  to  keep 
the  customer’s  metal  formula  constantly 
at  or  near  par.  And  it  pays  the  cus¬ 
tomer  in  continuous  high  quality  slug 
face. 


Sampson  &  Ollier  Electrotype  Co. 


TELEPHONES 

SUPERIOR-3182 

SUPERIOR-3183 


141-149  W.  OHIO  ST. 
CHICAGO.  ILL. 


ELECTROTYPERS 

NICKELTYPERS 

STEREOTYPERS 
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GlaAAd^ied  Adae/diiUu^ 

Closing  Date  for  Copy  Is  24th  of  the  Month  Preceding  Issue 

The  rate  for  advertising  under  this  heading  is  $1.50  per  agate  line  per  insertion  on 
a  one  time  order;  $1.25  per  agate  line  per  insertion  on  a  twelve  time  contract.  Average 
five  words  to  the  line.  Please  send  money  with  order  and  copy  for  classified  insertion  if 
you  have  not  established  a  credit  rating  with  us 


ADVERTISING 

Increase  Your  Sales  40% 

Do  it  with  “Door  Openers.”  NEW  method. 
SAMPLE  FREE— YOU  HAVE  NOTH- 
ING  TO  LOSE!  Write  today,  Box  146, 
Station  “C,”  Toledo,  Ohio. _ 

ADVERTISING— HOME  STUDY 


THE  ADVERTISING  MINDED 
PRINTER  makes  the  most  money.  Many 
have  graduated  from  this  long  established 
school.  Send  for  free  booklet  outlining  home 
study  course  and  requirements.  PAGE- 
DA  VIS  SCHOOL  OF  ADVERTISING, 
1315  Michigan  Ave.,  Dept.  222C,  Chicago. 


AIR  CONDITIONING 


HUMIDIFYING 

COOLING 

DEHUMIDIFYING 

Write  for  illustrated  pamphlet  entitled 
“Air  Conditioning  and  Humidity  Control” 

B.  OFFEN  &  COMPANY 
608  South  Dearborn  St.  Chicago,  Illinois 


ANNOUNCEMENTS 


HEADQUARTERS  for  MOURNING  STA¬ 
TIONERY,  Paneleu  cards.  Wedding  Invita¬ 
tion,  Informals,  Featherweights  &  Vellum 
cards.  Religious  &  Sympathy  cards,  Xmas 
fancy  blanks.  M.  S.  House,  363  Canal  St.,  N.Y. 


ANNOUNCEMENTS  AND  WEDDING 
INVITATIONS 


1942  WEDDING  INVITATIONS  NOW 
READY.  Free  sample  book.  Thermo- 
graphed  invitations  inc.  stock,  $2.50  per 
100  sets.  Complete  line  of  bonds,  index, 
envelopes,  business  and  round  corner  cards 
at  reduced  prices.  Inter-City  Paper  Corp., 
51  Hoover  Ave.,  Passaic,  N.  J. 


ft'G  profit-  aiaker- 


$ICoo 


YOUR  FIRST  JOB  USUALLY  PAYS  FOR 
YOUR  ACME  SADDLEBACK  STAPLER 


Exclusive  features!  12"  reach  *  STAKE  SIZES 
|>erinit8  all  types  of  work!  ‘ i 

Saddleback  and  flat  tables  s/,,“ 

instantly  interchangeable.  *1/^"  LEG LU46THS 

In  Daily  Usn  by  Thousands  of  Printnrs  and  Publisbnn 


ACME  STAPLE  CO. 


1663  HADDON  AVE 
CAMDEN.  N.i 


ANNOUNCEMENTS,  BLANK  STOCK 
AND  THERMOGRAPHY 


THERMOGRAPHED  INVITATIONS  includ¬ 
ing  stock,  $2.50  per  100  sets.  Weddings, 
featherweight  and  Vellum  Business  Cards, 
Panelled  and  Round  Corner  Cards.  Low 
prices.  Normandy  Process  Printing  Co., 
164  Atlantic  Ave.,  Brooklyn,  N.  Y. 

1942  SAMPLE  BOOK  of  THERMOGRAPHED 
WEDDING  INVITATIONS  now  ready,$2.75 
per  100  sets,  including  stock.  Same  day 
mailing  service.  Ideal  Thermographic  Serv¬ 
ice,  51  W.  19th  Street,  New  York,  N.  Y. 


TAUBER-TUBE 


TAUBER-TUBE  TAU 

Colorful  plastic  tube  bind-  R I  N I 
ing  —  8  colors  —  9  binding  - 
styles  —  Diameter  sises 
3/16".  5/16".  H''.  binding 

1".  from  14 

(Free  Licenses) 

•  200  HUDSON  STREET 


TAUBER  ROYAL 
BINDING  RING 

Inexpensive  new  plastic  ring. 
Red.  white  and  bine.  Speeial 
binding  styles.  Diameter  sixes 
from  14  “  to  1". 


NEW  YORK  CITY 
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ANNOUNCEMENTS  (Raised  Print) 


LOWEST  PRICES  in  Weddings,  Business 
Cards,  Letterheads,  Envelopes,  Birth  An¬ 
nouncements,  Acknowledgments,  etc. 
Write  for  catalog.  American  Business 
Card  Co.,  142  W.  24th  St.,  N.  Y.  C. 


ART  WORK  AND  CUTS 


ATTENTION  WESTERN  PRINTERS. 
2"xA"  Mtd.  News  Halftones  65c.  Lowest 
prices  on  line  cuts,  fine  screen  halftones,  art 
work.  One  Day  Service.  SIERRA  EN* 
GRAVING,  Box  759,  ^n  Jose,  California. 


•ILLUSThATIONS 

•  LETTERING 

•  AIR  BRUSH  ART 


ART  WORK  AND  CUTS  made  to  order. 
Write  for  Free  Samples.  Established  1916. 
Baida  Art  Service,  Dept.  8,  Oshkosh,  Wis. 


BINDERS— LOOSE  LEAF 


NEW  FLEXIBLE  Post  Binder.  Compact 
Current  or  Permanent.  Write  today  1  J.  K. 
Loose  Leaf  Bindery  Co.,  608  South  Dear¬ 
born  St.,  Chicag^o. 


BLANK  ANNOUNCEMENT  STOCK 


WEDDINGS,  Panel  Cards,  Envelopes,  Birth 
Announcements,  Informals,  etc.  American 
Business  Card  Co.,  142  W.  24th  St.,N.Y.C. 


BOOKS 


TRADE  Magrazines.  Current  numbers. 
More  than  200  different  publications  to 
choose  from.  Books  of  all  publishers  on 
advertising,  selling,  printing,  eng^raving, 
etc.  Lists  FREE.  Discounts.  Commercial 
Engraving  Publishing  Company,  34A  North 
Ritter  Avenue,  Indianapolis,  Indiana. 


Zinc  CTCHincs 
on<J  HRLFTOnCS 
95 


R  ifftr  pRi 


IMARSHALL  NEWSPICTURES  INC 

so  BOK  171  •  IHDIAMaPOLIS  .  IMDIAMA 


BOOKBINDERS  EQUIPMENT 


BOOKBINDERS  EQUIPMENT.  Box 
Makers  and  special  Binder  Machinery,  Wire 
Stitchers,  Stitching  Wire,  Service  and  Sup¬ 
plies.  Henry  L.  Weber  Co.,  710  W.  Jack- 
son  Blvd.,  Chicago. 


BOOKBINDERS  MACHINERY 


PAPER  Punching  and  Tab  Cutting  Equip. 
Paging  and  Ticket  No.  Heads  a  Specialty. 
Rebuilding  Bookbinders  Machinery.  P.  A. 
Juul  Co.,  538  S.  Dearborn  St.,  Chicago. 


BOOK  MATCHES 


EXTRA  PROFITS— PRINTERS  handle 
your  customer’s  Advertising  Bookmatch 
needs  yourself.  Good  profit.  Repeat  busi¬ 
ness.  $1.00  brings  complete  sales  outfit 
Refunded  2nd  order.  Michigan  Match  Co., 
Dept.  B.,  500  Elliott  S.E.,  Grand  Rapids. 


BUNDLE  TYING  MACHINES 


IMPROVED  Bunn-Cross  Tying  Machine 
ties  labels,  circulars.  Ten  day  trial.  Write 
for  information.  Bunn  Company,  7605 
Vincennes  Avenue,  Chicago. 


BUSINESS  CARDS 


45c  PER  M — ^Weddings  from 
75c  per  100  sets.  Spencer 
Paper  Co.,  409  Lafayette  St, 
New  York,  N.  Y. 


Pressman's  Pocket  Manual 

still  selling  for  $1.00  but  only  a  lim¬ 
ited  number  left  of  the  first  edition. 
The  revised  edition  will  sell  for  $1.50. 
Better  get  that  copy  NOW  for  $1.00. 

• 

Smnd  Monmy  or  Ckmek  with  Ordmr 

Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  IN. 
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Use  SMITH'S 

“SOLVor 

CUT  WASH 


INSTANTLY  REMOVES  HARD  INK 

and  verdigris  from  type,  haiftones,  fountains, 
roiiers,  patent  bioeks  or  any  surface  where  ink 
accumulates  and  oxidizes. 

CARRIED  IN  STOCK  BY 

American  Type  Founders  Sales  Corporation 

and  Reputable  Supply.  Ink  and  Paper  Houses  Only 


Single  Gallon  $1. 
Case  Lots 

( 12  gal.)  (o'  $1.50 

Drum  Lot 

(52  gal.)  (o)  51.4" 

FRANCIS  X.  SMITH 
COMPANY 

Canarsie,  Brooklyn,  N . Y. 


BUSINESS  OPPORTUNITIES 


CALENDARS 


SELL  YOUR  PLANT! 

Have  cash  buyers  interested  in  good  plants. 
Strictly  confidential  —  LIQUIDATIONS 
OUR  SPECIALTY,  ANYWHERE. 
PRINTCRAFT  REPRESENTATIVES 
305  Broadway,  New  York,  N.  Y. 

MAIL  ORDER  business  is  printers’  oppor¬ 
tunity.  Many  beg^an  small  now  earn  thou¬ 
sands  yearly.  No  personal  contacts.  Bound¬ 
less  opportunities.  Have  had  over  30  years’ 
experience,  will  help  you  succeed.  Send  25c 
for  2  valuable  booklets.  G.  Breniser,  257 
S.  21st  St.,  Philadelphia,  Pennsylvania. 

OWNER  of  one  of  the  Oldest  established 
Electrotype  &  Stereotype  Foundries  on  the 
Pacific  Coast  wishes  to  retire  from  the  busi¬ 
ness.  Thoroughly  equipped  plant  in  busi¬ 
ness  for  the  past  33  years.  For  particulars 
write  Box  1164,  Graphic  Arts  Monthly,  608 
S.  Dearborn  St.,  Chicago. 

PROFITABLE  PTC.  PLANT  in  Midwest 
college  town  for  sale.  Complete  range  of 
equip,  incl.  auto,  jobber,  cyhnder,  lino  and 
bindery  to  do  any  t^e  work.  $1,000  gross 
per  month  av.  Sacrifice  equip,  and  goodwill 
at  $15,000.  Ex.  opp.  for  man  with  creative 
ability.  Box  1189,  G.A.M.,  Chicago. 

GOING  OFFSET  JOB  PLANT  in  St. 
Paul  for  sale  or  will  sell  equipment  sepa¬ 
rate.  Owner  wishes  to  retire.  Sales  aver¬ 
age  $1,000  per  month.  $1,000  cash  will  han¬ 
dle  deal.  Box  1190,  Graphic  Arts  Monthly, 

608  S.  Dearborn  St.,  Chicago. _ 

SELL,  established  printing  business,  Texas 
city  60,000;  $17,000  unsolicited  annual 
sales ;  landlord’s  acct.  pays  rent ;  army  camp 
coming;  $10,000,  terms;  real  opportunity; 
divide  estate.  Box  1192,  G.A.M.,  Chicago. 


FOR  SALEl — Complete  offset  business  us¬ 
ing  1200  Multilith,  in  thriving  Mid-West 
city.  Box  1162,  G.A.M.,  Chicago,  Ill. 


Octrn  a 

photoengravingI 

BUSINESS.^  1 

1  A 

Own  a  profitable  business  or  work 
for  others.  We  supply  low-cost  auto¬ 
matic  equipment,  teach  you  quickly 
at  home.  Earn  while  you  learn.  Cuts 
in  this  magazine  made  by  process  we 
teach.  Big  illustrated  catalog  free! 

T  n  5  0  P  E* 

Dept.  530  Aurora,  Mo. 

WHOLESALE  Calendars  to  printers.  Do 
your  own  imprinting.  Advertising  Novel¬ 
ties,  Fans,  Book  Matches.  Write  for  par¬ 
ticulars.  FLEMING  CALENDAR  CO., 
6540  Cottage  Grove  Ave.,  Chicago. 
LARGEST  SELECTION  in  Calendars, 
sheet  pictures,  and  pads  AT  LOWEST 
PRICES.  Sample  line  75c.  Weiss  Calen- 
dar  Co.,  3696  E.  Forest  Av.,  Detroit,  Mich. 

CALENDAR  HEADQUARTERS  FOR 
Printers,  150  designs  as  low  as  $2.35  per 
100  with  pads  attached.  Samples  $1.50. 
Ergang  Co.,  322  Spruce  St.,  Philadelphia. 


CALENDAR  MAILING  WRAPPERS 
PULL  THE  STRING  and  Package  Flies 
Open.  Great  Time  Saver.  Send  for  details. 
Mfd.by  PULL  THE  STRING  MAILING 
WRAPPER  CO.,  29  W.  Kinzie  St.,  Chgo. 


CALENDAR  PADS 


CALENDAR  PADS  -  BLOTTERS 


Largest  assortment  of  Pads.  Beet  selling  line 
of  Art  Blotters.  Write  for  oatalog  In  wfikm  you 
are  Interested.  Orders  fUlod  Immodlatoly. 


JOSEPH  HOOVER  &  SONS  CO. 
Market  and  49th  Stf.  Philadelphia,  Pa. 


THE  SULLIVAN  PRINTING  WORKS 
Company,  1058  Gilbert  Ave.,  Cincinnati, 
Ohio.  Calendar  pads  now  ready  for  ship¬ 
ment  ;  the  best  and  cheapest  on  the  market ; 

write  for  sample  books  and  prices. _ 

CALENDAR  PADS  in  all  sizes.  Low 
prices,  pays  to  investigate.  Write  for  Free 
Catalog.  Economy  Advertising  Co.,  Iowa 

City,  Iowa. _ 

CALENDAR  PADS  with  attractive  covers 
cost  no  more.  Catalog  free.  The  McCleery 
Co.,  Manufacturers,  Washington,  Iowa. 


EXTRA  PROFITS  FOR  PRINTERS 

Wholesale  Prices 

steady  repeat  orders  by  selling  Sales 
Books.  Autographic  Register  Forms,  Ro¬ 
tary  Printed  Manifold  Books.  One-time 
Carbon  Forms.  Envelopes,  etc. 

Consumers  P.  &  P.  Co.,  Newport,  Ky. 

(Across  the  river  from  Cincinnati) 
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CALENDAR  PADS 


1942  CALENDAR  PADS,  sizes  from  1^x1 
to  22x10^,  in  black  and  white,  India  tmt, 
red  and  black,  red  and  blue,  brown  and 
white,  reverse  blue',  fish  pads,  3*months-at* 
a-glance  pads,  gold  cover  pads.  Write  for 
catalog. 

GOES  LITHOGRAPHING  COMPANY 
61A  West  61st  Street,  Chicag^o 
_ 53B  Park  Place,  New  York  Chy _ 


CALENDAR  PADS 

Large  assortment  in  stock  ready  for  immedi¬ 
ate  shipment.  Catalog,  samples  on  request. 

KETTERLINUS  LITHO.  MFG.  COMPANY 
4th  and  Arch  Sts. _ Philadelphia,  Pa» 


CARD  CONTAINERS 


CELLULOID  or  paper;  any  size;  printed 
or  plain.  C.  S.  Mercer  Co.,  Plainfield,  Ind. 


CARD  SPACES 


CARD  SPACES 

Phillips  Oil-dipt  Spaces  replace  copper  and 
brass.  10  to  15  times  more  material  for  your 
money.  Sizes  6  to  48  pt.  0/t  and  1  pt.  thick) 
TRIAL  I  A  TWO-OUNCE  BOXES 
ORDER  I  specify  sizes  and  tbickntu  desired 

CONTINENTAL  TYPE  ASSOCIATES 

237  East  44th  Street  NEW  YORK 


CAMS  REMILLED 


Cams  Remilled — C&P  Parts — Steel  Chases 
Manufacturers  of  “Ever  Ready”  Paper 
Cutters — Dealers  in  printing  machinery. 

EVER  READY  MACHINISTS,  INC. 
137  W.  19th  St.  WAtkins  9-7142  New  York 


CARBON  PAPER 


\AfUA“F^  have  a  Car- 

Tv  n  f  e  bon  Paper  problem? 

Let  IMPERIAL  give  you  the  answer.  One 
of  America’s  foremost  manufacturers  of 
carbons  for  every  commercial  use. 

CARBON  PAPERS  jflTlfTYRM 

Pencil  Carbon,  One  Time  Carbon 
Striped  Carbon,  Semi  and  Full  Coated 
Spot  Ink  for  Spot  Carbon  Printing 
IMPERIAL  guarantees  better  quality,  long- 
lasting  economy.  Expert  technicians  will 
be  glad  to  advise  you  on  your  problems. 
Samples  and  prices  without  obligation. 
PEERLESS-KEY  IMPERIAL  MFG.  CO. 
Factory:  401  Mulberry  St.,  Newark,  N.  J. 
Branches:  321  Broadway,  New  York  City 
179  W.  Washington  Blvd.,  Chicago,  III. 


CHALK  OVERLAY  PROCESS 


SAVE  TIME  AND  MONEY.  Use  Collins 
Chalk  Relief  Overlays  for  all  halftone  make- 
ready.  Great  improvement  over  slow  hand- 
cut  Overlay  method.  Used  by  leading  print¬ 
ers  and  publishers.  Apply  on  Company  let¬ 
terhead  for  free  instruction  books  and  prices. 
A.  M.  COLLINS  MFG.  CO.,  226  West 
Columbia  Ave.,  Philadelphia,  Pa. 


BUY  DIRECT  FROM  NBA 


For  Carbon  Paper  write — 

Rochester  Ribbon  &  Carbon  Co.,  Inc. 
96  Anderson  Ave.,  Rochester,  N.  Y. 


ONE-TIME  and  Printers*  Pencil  Carbons 
Write;  American  Ribbon  &  Carbon  Co., 

Inc.,  229  Mill  Street,  Rochester,  New  York 
for  prices  and  samples. 
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CARD  CASES 


SELL  PRINTING.  Build  business  with 
Card  Cases.  Handsome,  durable,  with  your 
advertisement  as  low  as  3c.  Samples  10c. 
Schramm,  113  S.  Louise,  Glendale,  Calif. 


VARIOUS  STYLES;  different  qualities, 
different  prices ;  some  as  low  as  $3.50  thou¬ 
sand.  Simmons,  325  East  Fifth  Street, 
New  York,  N.  Y. 


SAVEiM^  MONEY 


WRITE  FOR 
ILLUSTRATED 
PRICE  LIST 


C  NET 


The  Reliable  3  Disk  Cam  Wickersham 

Over  14,000fl00  Sold 

This  quoin  will  not  loosen  or  slip;  conforms  to  non-parallel 
surfaces;  locks  Instantly  by  one  turn  of  key.  When  limit  of 
expansion  Is  reached  and  another  reglet  or  slug  It  required. 
It  closes  automatically.  No  lost  time.  No  guessing  at  to 
security.  Send  for  Circular  and  Price  LIsL 

Samuel  Stephens  and  Wickersham  Quoin  Co. 
174  High  St.  (Ft.  Hill  Sq.)  Boston,  Mass.  U.S.A. 


CHRISTMAS  CARDS 


IffaAe 

^;f/' CHRISTMAS  CARDS 


Orders  come  thick  and  fast 
with  our  larce  selection 
of  outatandins  Christmas 
card  assortments.  Excel¬ 
lent  values — highest  qual¬ 
ity — special  low  prices — 
all  help  to  boost  your  sales 
and  increase  your  income. 
Also  luxurious  line  of  25 
and  50  for  SI  assorted  Per¬ 
sonal  Christmas  cards  in 
latest  intriffuing  designs. 
Newest  printing  processes. 
Easily  imprinted.  Write  now  few  FREE  sam¬ 
ples.  trade  prices,  catalog  A  $1  box  on  approval. 
NEW  ENGLAND  ART  PUBLISHERS 
North  Abington,  D-201.  Mast. 


CHRISTMAS  CARDS 

DEALERS  WANTED 

To  established  and  financially  responsible  print¬ 
ers  and  stationers,  we  have  open  in  a  number  of 
communities,  valuable  deal»ships  for  the  popu¬ 
lar  ACE  OF  QUALITY  Christas  Card  line, 
consisting  of  50  ultra  modem,  beautiful  and 
exclusive  genuine  engraved  cards  that  will  ap¬ 
peal  and  sell  to  the  better  trade,  retailing  from 
$5.00  to  $30.00  per  100  without  name.  Also  out¬ 
standing  1  gauge  20  card  box  assortment  in 
exclusive  aoua-tone  process  to  retail  $1.00  per 
box  or  $1.90  with  name  imprinted.  50  %  dis¬ 
count  on  all  items.  For  comidete  information 
and  how  to  obtain  sample  books  write 

ACE  ENGRAVING  A  EMBOSSING  CO. 
422  South  Dearborn  8t.  Chicago,  III. 


15  BOX  ASSORTMENTS 

Complete  Line  50  for  $1.00,  25  for  $1.00. 
Other  attractive,  colorful  Assortments. 
Lowest  prices.  Catalog  on  request. 

A.  B.  PLATELESS  COMPANY 

243  CANAL  ST.  NEW  YORK,  N.  Y. 


"DISTINCTION  PLUS"  50  for  $rs,  one 
gauge,  30c  box.  Selling  helos  galore.  Sam¬ 
ple  Free  I  Also  America's  finest  $1  boxed 
assortments.  Evers,  5156G  Simonson,  Elm¬ 
hurst,  N.  Y. 


Boxes  — Dollar  Imprint  SO  "7^0 
Xmas  Cards  and  Env.  S  /  JU 
in  boxes  of  filty.  only  *  • 


Colorful  Embossed  Imprint  Christmas  Cards 
as  low  as  25c  pei  box  of  fifty 

(Jl/u'i  (  -Ymci.s  ()//t  Js.' 

t  nidlot^  I-  ICC  2  Sii  in  ftlc  H(>\ >.  s  7  ^c 

E.  FANTUS  440  N.  Wells  St.  Chicago 


SEE  OUR 

ADVERTISEMENT 
ON  PAGE  77 

STAUDER  ENGRAVING  CO. 

4132  Belmont  Ave.  Chicago,  III. 


CHRISTMAS  CARDS 


Qiristmas  Cords  lor  theTnide 

One  Gauge  French  Fold  Ghristmas  Cards  that 
can  be  sold  with  name  imprinted,  as  low  as: 

50  for  $1 — ^25  for  $1 — ^25  for  $1.45 
Also  Business  Lines  50  for  $1.45  and  50  for  $2.45 
50  Assorted  Christmas  Cards  with  name  costs 
you  only  45c.  Special  Prices  to  Printers  for 
cards  without  name  imprinted. 

fFrite  Today  for  Free  Sample  Portfolios 

FRANKLIN  GREETING  CARD  CO. 
329M  South  Wood  Street  Chicago,  III. 


DIRECT  ADVERTISING 
and  THE  PRINTER 

by  ALBERT  HIGHTON 

is  a  book  that  will  help  you  not  only 
to  an  understanding  of  your  own  ad¬ 
vertising  but  also  will  aid  you  in  pre¬ 
paring  your  customer's  advertising. 

Price  $1.00 

The  Graphic  Arts  Publishing  Co. 

608  So.  Dearborn  St.  Chicago,  III. 


ELIMINATE  SLURS 
with  Prespoints 

Prevents  costly 
slurs  or  swipes  on 
all  small  cylinder 
Dresses. 

Size  12x48  pts. 

1  Doz _ $1.00 

3  Doz _ $2.50 

Cash  or  check 
(Postage  Prepaid) 
Positive  Money  Back  Guarantee 

PRINTERS  SUPPLY  SERVICE 

719  S.  Dearborn  St.  Chicago,  111. 
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J«r  md  Brush  FREE  wHh  your  first  ordtr 
S  S  Artist  Riibbor  CoiiMat.  NatioiMly 
Mod,  3  grades:  Light,  Medium,  Heavy.  $2.75. 
per  gel  postpaid.  For  Friskots  use  $  S  Sp«> 
ciol  Frisket  Cpwt.  $3.50  per  gel 


RUBBER  CEMENT  CO.  V 

H38  No  Halsted  St..  CHICAGO,  ILL. 


COMMENCEMENT  INVITATIONS 


PRINTER  WANTED— to  present  the 
Stauder  Line  of  Commencement  Invita¬ 
tions,  Announcements  &  Personal  Cards  to 
Hisrh  Schools  and  Colleges — ^new  and  bet¬ 
ter  1942  showing — big  values — liberal  dis¬ 
count — complete  or  blank  forms  available 
— productive  territories  now  being  allotted 
— state  range  of  your  travels — sample  out¬ 
fits  furnished — WRITE  TODAY  on  your 
business  stationery.  STAUDER  ENGRAV¬ 
ING  COMPANY,  DEPT.  CG-10,  4130 
BELMONT  AVENUE,  CHICAGO. 


COMMENCEMENT  INVITATIONS. 
Also  other  engraved  stationery.  Samples 
furnished  to  printers.  Siegrist  Engraving 
Co.,  926  Oak  St.,  Kansas  City,  Mo. 


COMMERCIAL  STOCK  CUTS 


STIVERS  STUDIO 
STOCK  CUTS 

are  the  newest  &  finest 
in  America.  Not  the 
cheapest — but  the  best. 
Thousands  of  Defense  & 
misc.  cuts;  free  catalog. 

310  CaiH.  St  •  San  Francisco 


STOCK  CUTS  for  inexpensive  illustra. 
Our  FREE  catalog  contains  thousands.  Ad¬ 
vertisers  and  Printers  get  your  copy  today. 
Brouillet  Synd.,  30  E.  Sup.,  Duluth,  Minn. 


ILLUSTRATE  your  ideas  at  low  cost  with 
our  quality  cuts.  Hundreds  to  choose  from. 
Write  on  your  letterhead  for  catalog.  HUX 
CUTS,  Dept.  3,  11  W.  42nd  St.,  New  York. 


DEFENSE^^CUTS 

LE  D^KE  *  PLYMOUTH  BLDC  *  CHICAGO 


_ CORDS  AND  TASSELS _ 

G.  HELMUS  &  SON,  Inc.  Large  stock 
always  on  hand.  Sample  cards  with  sizes 
and  prices  mailed  upon  request.  648  Broad¬ 
way,  New  York. 


LITTLE  BLACK 
fir  WHITE  CUTS 

( i  nexpenti  ve )  helpful, 
add  zip  and  verve  to 
text  for  small  ads.  cir¬ 
culars,  blotters,  house 
organs,  booklets,  an¬ 
nouncements,  etc.  Send 
TODAY  for  FREE 
PROOFS.  BAW  (B) 
CUTS.  232  N.  High 
8t.,  Columbus.  Ohio. 


CUTS  (TYPE  CAST) 


NEW  DEFENSE  CUTS 

All  cuts  in  stock 
^  ready  for  delivery, 

v  Send  for  style  sheet 

if  you  are  not  on 
our  mailing  list. 


Sterling  Type  Foundry,  Vermontville,  Mioh, 


CUTTING  DIES 


TOUGH  TEMPERED 
Buy  yours  from 
the  originator  of 
STEEL  RULE  DIES. 
J.  A.  Richards  Co. 
Kalamazoo,  Mich. 


MR.  PRINTER  —  you  sell  Printing  Im¬ 
pressions.  There  is  more  profit  in  Cut-Out 
Impressions.  Let  us  show  you.  Columbia 
Steel  Rule  Die  Corp.,  270  Lafayette  St., 
New  York,  N.  Y. 


MANUFACTURERS  of  intricate  steel  rule 
dies  to  run  on  your  printing  press.  Phone 
or  mail  sample  for  estimate.  Ray  Rodney, 
5836  S.  Fairfield  Ave.,  Chicago,  Illinois. 
Phone  Republic  0731. 


STEEL  RULE  DIES  that  are  accurate, 
dependable.  75c  up.  Quick  Service.  Free 
die-cutting  instructions  with  dies.  Riteway 
Co.,  1617  E.  42nd  St.,  Kansas  City,  Mo. 


STEEL  RULE  DIES  $1  up,  for  cutouts 
Labels,  Gaskets,  Paper  Boxes,  etc.  Lyle 
Hagel,  171  Stanley,  Peoria,  Ill. 


SPECIAL  get  acquainted  oner.  Door  Knob 
and  Button  die,  both  for  $1.25.  Lowest 
prices  always.  K.  C.  Prose,  Newburgh,  Ind. 


MAPLE 

SSCUTTING  STICKS 


widths,  y^•\  V4"eio.  to 
1  '/z  Lowest  prices,  any 
quantlty,5%  dlsc.onSdox.carton. 

AMERICAN  WOOD  TYPE  MFQ.  00. 

618  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  C. 
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MR.  PRINTER  .  .  . 

Remit  with  order  and  we  will  send  you  a 
trial  order.  Postpaid.  One  trial  lot  to  a 
customer.  1  lb.  each  of  Job.  Bond.  Half¬ 
tone.  Utility  and  Magazine  nn 

Black — 5  lbs.  for . 

(50c  additional  beyond  5th  zone) 

VAVRA-FREY  INK  CO. 

312  N.  Laflin  8t.  Chicago,  III. 

DIES  (STEEL  RULE)  DIE  CUTTING 

DIES  (STEEL  RULE)  DIE  CUTTING 
for  printers  and  display  manufacturers,  etc. 
for  75c  up.  We  are  also  equipped  with  an 
art  dept,  to  handle  preliminary  and  finished 
art  for  displays,  etc.  Over  night  service. 
D.  G.  STEEL  RULE  DIE  MFG.  CO., 
114  W.  27th  St.,  New  York. 

EVERSHARP 

ORDER  FROM 

RALPH  N.  RICHARDS 

DIE-MAKER 

KALAMAZOO  •  MICHIGAN 

CUTTING  DIES 

EASELS 

CARDBOARD  EASELS  for  all  Display 
Signs.  Samples  and  prices  on  request. 
STAND  PAT  EASEL  COMPANY,  37 
Carroll  Street,  Buffalo,  New  York. 

ENVELOPE  PRINTING  PRESS  (Auto) 

LIGHTNING  SPEED  Envelope  Press. 
Sizes  5  to  12 — lOM  to  18M  per  hr.  Like 
that  used  by  U.S.  Govt.  prtg.  office.  ^  Post 
Mfg.  Works,  671  Diversey  Pkwy.,  Chicago. 

ENVELOPES 

10c  IN  STAMPS  brings  32  pp.  MONEY 
SAVING  Envelope  Catalog.  Made  to  order 
and  in  stock  service,  every  kind.  GEN¬ 
ERAL  ENVELOPE  CO.,  Boston,  Mass. 

CUTS«"Jb 

LOW  POSTPAID 

compiiTi  SRT  pno  cut  smvici 

Etchings  <100 
OR  Halftones 


OR  Halftones 

NATIONWIDE  ENGRAVE^ 

TrLCR,  TEXAS 


FOR  SALE . .  Direct 

One  S-5-L  No.  31  22x34  Harris  Off¬ 
set  Press;  one  No.  262  LB  38x52 
Harris  Offset  Press,  with  vacuum 
frame  and  whirler  for  both  presses, 
and  additional  bindery  equipment. 
Complete  plant  is  now  in  opjeration. 
Camera  also  for  sale. 

Write  for  detailed  Hat 

WILSON  PRINTING  COMPANY 

2117-19  Commerce  St.,  Dallas,  Texas 


EQUIPMENT  FOR  SALE 

METAL  FEEDERS  for  Linotype  or  Inter- 
type,  all  kinds,  to  feed  hot  metal  or  long 
ingot  bars.  The  new  Reid  Hot  Metal  Feeder 
$95  will  swing  out  of  way  to  clean  well  or 
remove  plunger,  all  weight  goes  on  column, 
loosen  one  set  screw  and  can  lift  Reid 
Feeder  off  machine.  We  have  all  kinds  of 
Metal  Feeders,  buy — sell — trade,  write  us 
your  needs.  William  Reid  Co.,  2271  Cly- 
bourn,  Chicago.  _ 

NO  OFFSET  SPRAYS 

Save  over  50%.  Latest  improvements. 
Quality  Built.  Box  1133,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 

MONOTYPE  MATS — $7.50  per  font  up. 
LINOTYPE  MATS — 12  pt.  up  to  30  pt. 
including  Gothic  display  mats. 

CLEVELAND  SHOPPING  NEWS 
5309  Hamilton  Ave.  Cleveland,  Ohio 

LUDLOW  MATRICES  HALF  PRICE— 
True-Cut  Caslon  and  Italic,  Century  Bold, 
Lining  Plate  Gothic  Condensed.  Evans 
Printing  Co.,  Concord,  N.  H. 


FOR  SALE 

Baum  Model  289  Folder. 

Cleveland  Model  B  Folder. 

Cleveland  Model  L  Folder. 

Portland  Foot  Power  Punch. 

11x17  Rotaprint,  roll  feed. 

Linotype  Pig  Mold. 

Semi-steel  Toggle  Base,  Chases  and  Hooks 
for  Style  B  special  Kelly. 

10x15  Miller  Unit. 

Various  sizes  Chandler  &  Price  Presses. 
3  Hickock  Standing  Book  Presses. 

No.  5  Babcock  Optimus. 

Potter  Proof  Press. 

Type  High  Machine. 

2  Combination  Jig  Saw  and  Drills. 

E.  H.  WALKER  SUPPLY  CO. 

1 31 5 14th  St.,  N.W.  Washington,  D.  C. 
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DESIRABLE  EQUIPMENT 


EVERY  MACHINE  REBUILT 
AND  GUARANTEED 


1 — 14  X  22  Thomson  with  Model  B  Clerdand  Polder  8 — Portland  Punch.  Mchns. 

Gold  Leaf  Attach.  Hand  Lerer  and  Power  Pa-  10 — No.  2-3-4-5-7  Boston 

1 — Bracket  Stripper  per  Cutters  Stitchers 

3 — Model  B  Kelly  Presses  3 — High  Die  Cutting  Presses  1 — 10  x  15  C  &  P  Rice 

14 — 8x12 — 10  X  15 — 12  X  18  3 — Thomson.  Victoria.  Uni-  Unit 

C  &  P  Presses  versal  Presses  2 — 12  x  18  Kluge  Units 

Large  stock  printers’,  bookbinders’  machinery  and  equipment— easy  terms  to  responsible  parties 
ESOR  MACHINERY  CORPORATION  •  135  West  20th  Street,  New  York,  N.  Y. 


8 — Portland  Punch.  Mchns. 
10 — No.  2-3-4-5-7  Boston 
Stitchers 

1 —  10  X  15  C  &  P  Rice 
Unit 

2 —  12  X  18  Kluge  Units 


EQUIPMENT  FOR  SALE 


COMPLETE  LIQUIDATION  OF  ALL 
COMPOSING,  PRESS  AND  STEREO¬ 
TYPE  EQUIPMENT. 

Linotypes,  Intertypes,  Ludlows,  Elrods. 
Large  assortment  of  type  faces, 
molds,  etc.  Electric  proof  press. 
Metal  in  pigs  or  material  form.  1 
Goss  32-page  single  width  press 
with  reversible  color  cylinders  and 
1  Goss  32-page  double  width  press 
with  reversible  color  cylinder,  com¬ 
plete  with  stereo  and  electrical 
equipment.  All  the  above  equip¬ 
ment  can  be  inspected  in  running 
condition  on  our  floor.  Write  or 
wire  for  reservations.  BEARD 
PRINTING  CO.,  897  Lawndale 
Ave.,  Detroit,  Mich. 


NEW  AND  USED  Equipment — Many  ex¬ 
clusive  items.  You  can’t  buy  right  till  you 
get  our  free  cat* log  and  list.  Missouri- 
Central  Type  Foundry,  Wichita,  Kansas. 


FULL  AUTOMATIC  Clamp  Power  Cut¬ 
ters,  32",  38",  40"  with  electrical  equip¬ 
ment — fully  guaranteed — J.  Gus  Liebenow, 
608  S.  Dearborn  St.,  Chicago,  111. 


USED  WARNOCK  diagonal  base  and 
hooks;  Monotype  mats  and  molds;  12x18 
C.  &  P.  with  Kluge  Feeder.  Graphic  Arts 
Equip.,  157  W.  Harrison,  Chicago. 


Prices  going  up.  Mall  orders  shipped  promptly. 

Compositor’s  Tweecers,  ea. . $0.50 

Megill  Gauge  Pint,  doz .  1.80 

.  12"  Brass  Type  Gauge .  1.00 

Success  Benzene  Can .  1.85 

•C  Mounting  Wood,  15  sq.  ft. .  5.50 

Engraving  Tools,  set  of  6 .  3.50 

'  Electrotype  Finishing  Rubber . 40 

8"  Proof  Planers .  1.20 

Rawhide  Leather  Mallet .  1.55 

AMERICAN  WOOD  TYPE  MFG.  CO. 

618  8.  Dearborn,  Ch£0.  270  Lafayette,  N.  Y.  C. 


EQUIPMENT  FOR  SALE 


M-24  PRESS— D4 
and  MULTICOLOR  PRESS 
Air  and  Continuous  Feeders. 

Sales  -  Service 
All  Parts  Stocked 
B.  VERNER  &  COMPANY 
52  Duane  Street  New  York  City 


ALL  SIZES  cylinder  presses,  job  presses, 
Kelly  presses,  Kluge  Units,  Miller  Units, 
John  'Thomson  presses.  Linotypes,  Inter¬ 
types,  complete  composing  room  equipment. 
GRAPHIC  MACHY.  EXCHANGE,  Inc. 
30  West  24th  Street,  New  York  City 


REBUILT  PRESSES,  Cutters,  Kluges, 
Miehle  Verticals,  Miller  Feeders  and  Units. 
C  &  P  Miller  parts  in  stock.  Printers’ 
Machinists  —  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  N.  Y.  City. 


Router 

Simplest  in  operation — quick  to  lock  up- 
precision  equal  to  big  machines.  $28.50.  Pio¬ 
neer  Mfg.  Co.,  1232  Jackson  St.,  Toledo,  0. 


USED  hand  and  pow.  presses.  Cutters, 
type  fonts,  ink,  paper,  cuts,  slugs,  spaces, 
comp,  equipment.  Bulletins.  We  buy  shops. 
Bradshaw,  3214-G  Huron,  Chicago. 


For  Sole 

Used  and  Rebuilt  Printers'  and 
Bookbinders'  Machinery. 
Cross  Press  and  Folder  Feeders. 
Cleveland  and  Dexter  Folders. 
Job  Presses,  Linotype  Machines. 
Boston,  Bliss  &  Latham  Stitchers. 
• 

Lanigan  &  Cross,  Inc. 
431  W.  Broadway  New  York 
worth  4-7706-7-8 
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WHAT 

WHY... 

WHEN 

WHERE 


— Rebuilt  Machinery  for  the  graphic  arts. 

— Because  of  prevailing  prices  and  our  iron  clad 
guarantee  of  being  genuinely  factory  rebuilt. 

— Now,  while  they  last,  at  present  fair  prices. 

-HOOD-FALCO  chTcago 


Partial  List  of  Offerings  for  Immediate  Delivery 


CYLINDER  PRESSES 

2 _ 5/0  Special  Miehles,  46x68''  bed.  Feeder 

and  Extension  Delivery  optional. 

4 — 5/0  Miehles,  46x65"  bed.  Dexter  Pile  or 
Cross  Cont.  Feed,  and  Ext.  Del.  opt. 

3—2/0  Miehles,  43x56"  bed.  Feed,  and  Ext. 
Del.  opt.  One  of  machines  adaptable  for  4 
page,  8-col.  newspaper  work. 

2 — No.  1  Miehles,  39x53"  bed.  Can  be  fur¬ 
nished  with  Pile  or  Cross  Feeder  and  Ext. 
Del.  if  desired. 

2 — No.  2  Miehles,  35x50"  bed.  One  machine 
adaptable  for  7  col.,  4-page  newspaper. 

2 — No.  3  Miehles,  33x46"  bed.  One  with  Dexter 
Pile  Feeder  and  Extension  Del. 

2 — No.  4-4R  Miehles,  29x41"  bed.  Feeder  and 
Extension  Delivery  optional. 

2 — Pony  Miehles,  26x34"  bed. 

1 — 5/0  Two-color  Miehle,  46x65  bed;  Dexter 
Suction  feeder  and  ext. 

1 — 1/0  Two-color  Miehle,  bed  43x56  with  ext. 
del.  Can  equip  with  Dexter  or  Cross  feeder. 

HIGH  SPEED  AUTOMATICS 

1 —  Pony  Miehle  Auto.  Unit,  26x34"  bed.  Dexter 
Swing-away  Feed,  and  Ext.  Del. 

2 —  No.  2  Kelly  Automatics,  26x35"  bed. 

2— Style  B  Kellys,  17x22". 

2 —  Miehle  Verticals,  Model  36,  13V^ix20". 

3 —  C&P  141/2x22"  Craftsman  Auto.  Units.  Feeds 
onion  skin  to  thick  cardboard. 

1 — ^Miller  Simplex,  20x26".  Modernized.  Over¬ 
head  tape  delivery  and  heavy  cyl. 

1 —  Miehle  Horizontal,  completely  rebuilt,  22x 
28"  sheet. 

2—  C&P  NS  Miller  Unit,  12x18,  10x15". 

2— C&P  NS  Kluge  Unit,  12x18,  10x15". 


OPEN  JOBBERS 

1 — Model  J  Thomson  Laureate,  14x22". 

1 — 5-C  Thomson  Colts  Armory,  14x22". 

3— C&P  NS.  10x15";  12x18";  14x22". 

TYPESETTING  MACHINES 

1 —  Model  C  Intertype,  3  magazines,  3  molds. 
Electric  or  gas  pot  optional. 

2 —  Model  B  Intertypes,  2  mags.,  gas  pot. 

2 — Model  8  Linotypes,  3  magazines,  3  molds. 
One  with  Morwmelt. 

1 — Lanston  AAaterial  Maker,  5  molds,  electric 
pot,  compressor. 

Monotype  Casters  and  Keyboards.  Large  as¬ 
sortment  composition  and  display  matrices.. 

PAPER  CUTTERS 

1 — 30"  Oswego  Lever  Cutter. 

1 — 38"  Seybold  Power  Cutter,  Holyoke  Model. 

1 — 44"  Oswego  Power  Cutter,  auto,  clamp. 

1 —  44"  Seybold  Power  Cutter,  auto,  clamp.  20th> 
Century  Model. 

MISCELLANEOUS 

2 —  Rosback  Automatic  Index  Cutters. 

2 — Fuchs  &  Lang  Bronzers,  sizes  40  and  54— 
one  with  Hollingsworth  Conveyor. 

Folders,  Saws,  Perforators,  Patent  Base  and 
Hooks. 


SPECIAL  OF  THE  MONTH 

No.  41  Miehle  Automatic  Unit  type,  bed 
31x41",  Dexter  Swing-back  Feeder.  Serial 
number  between  18000  and  19000. 


WritBy  Wire  or  Phone  us  your  needs  today! 


I  pi  A  ■  ^R^l^  Hew  Office  and  Display  Room 

HOOD-FALCO 

C/\DD/^DATI/^kJ  343  SOUTH  DEARBORN  STREET,  CHICAGO* 
OKrORATIOIM  Tel.:  Harnson  5643 

We  Are  Interested  in  Buying  Equipment  and  Specudiae  in  the  liquidation  of' 
Sizeable  Complete  Plants  or  Will  Buy  for  Cash 


NewSPEEDAUMAT 

CABINETS  AND  TRAYS.  AH  sins,  alao 

Mdlt  to  ipecilteatioiu.  Stardy  eonttroetion 
— oUt*  creen  finish.  R— sonablo  Prices. 
ADDRESSOQRAPH — Msehinee.  Plates, 
Frames.  Cabinets  and  Trays,  Bought,  Sold 
and  Exchanged.  Beeonditicmed  and  FnUy 
Gnaranteed. 

NATIONAL  ADDRESS  PLATE  CORP. 
900  West  Van  Buren  St.  Chicago 


EQUIPMENT  FOR  SALE 

THOROUGHLY  REBUILT  Kelly  B; 
automatic  feeder  and  blower,  oversized  cyl¬ 
inder,  auxiliary  distributor  ^and  extension 
delivery;  new  press  guar.  Pinnow  &  Craig 
Ptg.  Mchy.  Co.,  298  Broadway,  New  York. 

Type  High  Planer 

Don't  forget  that  accurate  planing  can  be 
done  on  a  Pioneer  Router  at  $28.50.  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 
FOR  SALE  —  Goss  Comet  and  Duplex 
Model  E.  Flatbed  Newspaper  Presses. 

JOHN  GRIFFITHS  CO.,  Inc. 

145  Nassau  Street _ New  York  City 


SALE 

Liquidating  Printing  Dept,  of 
Wanamaker  Store,  Philadelphia 

Priced  Low  for  Quick  Disposal — 

All  Late  Models 

No.  2  Kelly  Press,  22x34,  serial 
0881. 

B  Kelly  Ext.  Del.,  17x22,  serial 
4541. 

Babcock  27x36  —  Dexter  Suc¬ 
tion  Feeder. 

Miehle  Vertical  —  1  3x20  size. 
1414x22  Chandler  Gr  Price  Au¬ 
tomatic. 

Challenge  Paper  Drill,  Model  E. 
0-Cleveland  Folder — Cleveland 
Feeder. 

Mi  seel  I  aneous  Cabi  nets.  Foundry  T ype, 
Vandercook  Proof  Press,  1 4x22  Em¬ 
bosser,  Saw  Trimmer,  etc. 

Northern  Machine  Works 
Marshall  and  Jefferson  Sts. 
Philadelphia,  Pa. 


HEIDELBERG^ 

New  and  Factory  Rebuilt,  with 
new  press  guarantee.  Also  other 
makes,  thoroughly  rebuilt.  Mod¬ 
erate  prices.  Easy  terms. 

Heidelberg  Printing  Machinery  Corp. 
228  East  45th  St.  New  York,  N.  Y. 


EQUIPMENT  FOR  SALE 

Saw-Trimmers 

Remember  Pioneer — the  saw  that  combines 
composing  room  accuracy  with  stereotype 
size  and  capacity.  Ask  about  Model  A. 
Pioneer  Mfg.  Co.,  1232  Jackson  St.,  Toledo. 

BARGAINS  FOR  PRINTERS 

Used  Patent  Metal  Bases  and  Hooks,  vari¬ 
ous  brands  and  styles  at  attractive  prices. 
Address  Box  1170,  Graphic  Arts  Monthly, 
608  S.  Dearborn  St.,  Chicago. _ 

MILLER  MAJOR  Simplex,  27x40,  in  A-1 
condition.  Priced  to  sell  on  owner’s  floor. 
Can  be  seen  running.  G.  T.  Hultman  & 

Co.,  715  S.  Dearborn  St.,  Chicago. _ 

MARGACH  Linotype  Feeder.  Fine  condi¬ 
tion,  $45.  Parts  and  Supplies,  new  and 
used.  G.  S.  Loring  &  Co.,  470  Atlantic 

Ave.,  Boston,  Mass. _ 

HARRIS  OFFSET  17x22, 'new  rollers, 
push  button  and  variable  speed  controls 
and  motor.  Priced  very  low.  Buckeye 
Print  Co.,  Cleveland,  Ohio. 

PAPER  RULING  MACHINES;  Auto- 
matic  Feeders;  Assortment  of  Ruling  Ma- 
chine  Parts.  Box  1191,  G.A.M.,  Chicago. 
HARRIS  AUTOMATIC  Envelop  Press. 
New  Style  Fountain,  Clutch  and  Delivery. 
Carroll,  208  N.  Gay  St.,  Baltimore,  Md. 
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Sofnas  Automatic  MOUTHPIECE  WIPER| 

For  ALL  models  30-em  Linotypes 


Atuched  In  15  mlnutat;  no  holes  to  drill. 
Change  slug  sizes  without  fear  of  squirts. 
Vents.  Jets  keep  clean,  type  face  sharp. 
Sent  complete,  ready  for  use,  $34.50.  For 
literature,  free  trial,  write  .  .  . 


C.  &  J.  PRINTING  SERVICE,  INC. 


2101  E.  Wash.  St. 


Indianapolis,  Ind. 


EQUIPMENT  FOR  SALE 

Inside  Mortising 

Let  our  Model  B  Saw-Trimmer  with  its 
extra  jiR-saw  and  drill-head  take  this  prob¬ 
lem  over.  This  new  model  is  one  of  the 
biggest  time-savers  in  the  industry.  Pioneer 
Mtg.  Co.,  1232  Jackson  St.,  Toledo,  Ohio. 


COMPLETELY  REBUILT  and  guaran¬ 
teed.  All  sizes  job  presses.  Miller  units, 
Kluge  units,  Kelly  presses.  Verticals,  John 
Thomson  presses,  paper  cutters,  cylinders, 
etc.  Diller  Printing  Machinery  Co.,  154 
VV.  26th  St.,  New  York  City. 


Addressing  Machines 

Also  Duplicating,  Sealing,  Stamping,  Fold¬ 
ing  Machines,  Equipment  and  SuppUes.  All 
machines  rebuilt  and  guaranteed.  Mailer’s 
Equipt.  Co.,  40  West  15  St.,  New  York. 


FOR  WEBENDORFER  offset  rebuilt, 
gtd.  17x22,  13x19  etc.  Rotaprts.  Multiliths, 
cameras,  platemaking.  “See  Ryan  before 
buyin’.’’  E.  G.  Ryan,  729  S.  Dearborn,  Chgo. 


B  KELLY,  Heidelbergs,  Folders,  Lino- 
Intertypes,  Mag.  Racks,  Composing  Stone 
Power  Miter  Saws.  Linotype  &  Print.  Re¬ 
pair  &  Supply,  270  Lafayette  St.,  N.  Y.  C. 


Improved  Quality  — >  Greater 
Output.  Four  Color  Cottrell 
Presses  —  35  x46".  Speed 
5000  sheets  per  hour. 

Miehle  Units — (alt  sizes). 
Kellys  B— 1— 2. 

Harris  Offset — (various  sizes). 
Seybold  and  Oswego  Cutters. 
Linotypes — Intertypes. 

Hamilton  R.  Marsh  Co. 

Philadelphia 


FOR  SALE 

1—  No.  3  Miehle,  C.E.D. 

2 —  5/0  single  color  Miehles, 
12000  serial,  C.E.D. 

2 —  1/0  two-color  Miehles, 

1 1 000  serial.  Cross  feeders, 
C.E.D. 

1 — 4/0  Miehle,  13000  serial; 
Dexter  suction  pile  feeder, 
C.E.D. 

1 — Miller  Major  Simplex  press, 
single  color. 

1 — Miehle  horizontal  press, 
latest  type. 

1 — Model  O  Cleveland  Folder. 

1 — Model  C  Intertype,  8300 
serial,  with  1  extra  magazine 
and  4  fonts  Vogue  mats. 

1 — Model  B  Brackett  Trimmer. 

1 — Christensen  Gang  Stitcher. 

1 — 44"  lOZ  Seybold  Cutter. 

1 — Hacker  type  high  Gauge  and 
Rectifier. 

1  — 32"  Seybold  automatic  clamp 
Cutter. 

1 — ^Tatum  Power  Punch. 

1 — Rosback  Power  Pony  Punch. 

1 — Pearl  Press,  7x11. 

3 —  Blatchford  Patent  Bases, 
413/4»x55V2". 

1 — Sterling  Semi-steel  Toggle 
Base,  41  y4"x553/4". 

400 — Sterling  Toggle  Hooks. 

500 — No.  14  Warnock  Hooks. 

The  VANCE  R.  HOOD  CO. 

225VarickSt.,N.Y.C.  Walker  5-5083 
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14  Linotype,  Single  Keyboard. 
Horizontal  Miehle,  Straightline  dely. 
Pony  Miehle,  Swingback  Feeder. 

Kelly  A  13V2  x  20 — 4500  per  hour. 
Oeveland  B  Folder,  Contin.  Feeder. 
Kluge  12  X  18  C  Gr  P  Press. 

Linotype  Model  5,  fast  screws. 
Inter^pe,  2  magazine. 

Miller  Saw,  Boston  Stitcher. 

ABC  MACHINERY  WORKS 
606  S.  Sherman  St.,  Chicago,  III. 


EQUIPMENT  FOR  SALE 


PATENT  BASES 

Warnock  and  Latham  with  Hooks,  also 
upright^ain  wood  base.  Bargains.  Box 
1108,  G.A.M.,  608  S.  Dearborn,  Chicago. 


BETTER  ROLLERS 

All  Season  and  Regular.  Motor  City  Roller 
Co.,  747  Beaubien  St.,  Detroit.  Write  for 
FREE  OFFER  and  low  prices. 


OFFSET  EQUIPMENT  —  Harris  Offset 
Presses  S4L  19x30;  S7L  36x48;  S8L  28x 
42 ;  Levy  Gallery  Camera  24:^4,  Miles 
Whirler  and  Vacuum  Frame  41x54.  John 
Griffiths  Co.,  Inc.,  145  Nassau  St.  N.  Y.  C. 


Paper  Drillers 

Why  try  to  compete  on  old  style  equipment 
when  a  Pioneer  costs  only  $78.50?  Write 
Pioneer  Mfg.  Co.,  1232  Jackson,  Toledo,  O. 


Rebuilt  Machinery 

Guaranteed  Equal  to  New 

Monotype  Giant  Caster,  42,  48, 
60,  72  pt.  moulds;  80  fonts 
mats. 

Model  M  Cleveland  Folder,  con¬ 
tinuous  feeder. 

Models  E  -  O  -  B  Cleveland  Folders. 
Model  CSM,  42  pica  Intertype. 
Models  5,  8,  14,  26  Linotypes. 

Miller  Simplex  and  High  Speeds. 

1/0  Two-color  Miehle  (421/2  x  56). 

Complete  List  on  Request 

Payne  &  Walsh  Corp. 

82  Beekman  St.,  New  York,  N.  Y. 


For  Immediate  Disposal 

1 — 2/00  Miehle  Unit,  Serial  No.  13320. 
with  Dexter  Pile  Feeder. 

1 —  No.  4 — 4-RoUer  Miehle  Unit,  Serial 
No.  10079. 

5 — Model  B  Kellys  with  extension  deliv¬ 
eries.  oversize  cylinder,  auxiliary  roll¬ 
ers.  modem  in  every  way. 

2 —  Miehle  Verticals. 

3 —  Miehle  Horizontals. 

1 — No.  2  Miehle.  Serial  Number  11976. 

1 — 39x63  Hamilton  Steel  Stone. 

1 — 38"  Acme  Cutter. 

1 — Model  8  (Single  magazine)  Linotype, 
Serial  No.  32920with  Ludwick  Feeder. 

1 — Model  8  Linotype,  Serial  No.  45124 
with  Monomelt. 

Complete  bookbinding  eauipment  includ¬ 
ing  12"  Sheridan  Horizontal  Book 
Coverer. 

INDUSTRIAL  EQUIPMENT  CO.,  Inc. 
71  West  23rd  St.  New  York,  N.  Y. 
Tel.  STuyvesant  9-1266 


EQUIPMENT  FOR  SALE 


PEBBLING  MACHINE,  17j4"  egg  shell 
design,  rebuilt  and  in  A-1  condition.  Low 
price  for  quick  sale.  Chas.  H.  Creighton, 
736  Notre  Dame  St.  West,  Montreal,  Que. 


FOR  SALE — Model  5  Linotype,  excellent 
condition,  can  be  seen  running  on  floor. 
Jaeger  Printing  Co.,  191  Main  St.,  Pough¬ 
keepsie,  N.  Y. 


1 — No.  2  Kelly ;  1 — 27x40  Cutter  &  Creaser ; 
1 — 12x18  &  1 — 10x15  Kluge;  Miller  Saws; 
Hand  Cutters,  Proof  Presses,  Cabinets. 
Acme  Ptg.  Mchy.  Co.,  33  W.  26  St.,N.Y.€. 


NON-OFFSET  SPRAY  EQUIPMENT 
Efficient,  economical  to  operate,  moderately 
priced.  G.  M.  Manufacturing  Co.,  216  N. 
Clinton  St.,  Chicago. 


THOMPSONS  —  and  —  MONOTYPES 
Giant  Caster — Ludlow — Elrod 
Everything  in  Typesetting  Equipment 
Bert  Frank,  1119  S.  St.  Louis  Av.,  Chicago 


4  BOOK  CHASES,  size  34x48  inches  with 
regular  cross  bars.  The  Banner,  Grand 
Rapids,  Mich. 


AMSCO  CHASES 

Electric- Welded — Square  and  True 
Absolutely  Guaranteed — Send 
for  Booklet. 

AMERICAN  STEEL  CHASE  CO. 

31-31  48th  Ave.,Long  Island  City,N.Y. 
Sold  by  AH  Dealert 
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Miehl*  Presses — all  sizes. 

Kelly  Presses. 

Job  Presses. 

Harris  Offset  Presses. 

Dexter  Suction  Pile  Feeders. 

Cross  Feeders. 

MASON-MOORE-TRACY«  INC. 
28>30  East  4th  St.  New  York,  N.  Y. 
Our  Rebuilt  MaehlneryHasaKnovmValum 


EQUIPMENT  FOR  SALE 


FOR  SALE — Linotype  sorts  and  accents 
for  6,  8,  10  point  Old  Style  No.  1,  and  many 
other  faces  at  4c  each.  Fonts  of  Caslon  Old 
Face,  Caslon  No.  3,  Century  with  Italics  or 
bold,  all  in  excellent  condition.  Lief,  305 
East  45th  St.,  New  York. 


BOSTON  Power  Stitcher,  Boston  14" 
Foot  Power  Stapler.  American  Saw  with 
pica  gauge  and  Cabinet  Calendar  Casting 
Box,  all  guaranteed  rebuilt.  American  Fold¬ 
ing  Machine  Co.,  Rome,  New  York. 


USED  PRINTING  Machinery  for  com¬ 
posing  room  and  bindery.  Many  like  new, 
completely  rebuilt.  Terms,  trade.  What 
do  you  need?  Pinnow  &  Craig  Printing 
Machinery  Co.,  298  Broadway,  New  York. 


FOR  SALEl — ^One  17x17  offset  proof  press. 
In  good  condition.  Reasonable.  Can  pull 
either  type  or  lithoplates.  Wilmanns  Broth¬ 
ers  Co.,  1255  N.  6th  St.,  Milwaukee,  Wis. 


COMPLETELY  REBUILT  Webendorfer 
Offset  Press  model  MA  17x22.  Terms.  An 
excellent  buy.  Address  Box  1193,  G.A.M., 
608  S.  Dearborn  St.,  Chicago. 


PAPER  COATING  MACHINERY— For 
Carbon  Paper,  Waxing,  Oiling,  Gumming 
and  Glueing.  Fast  Production.  Mayer 
Coating  Machines  Co.,  Rochester,  N.  Y. 


VERTICALS,  Kellys,  Kluges,  Power  and 
Lever  Cutters,  Type  Cabinets,  Saws,  Gal¬ 
ley  Cabinets.  Tompkins  Printing  Equip¬ 
ment  Co.,  705  S.  Dearborn,  Chicago. 


LATE  MODEL  00  Cleveland  Folder  with 
continuous  feed*  AC  motors.  TYPOCRAFT 
CO.,  456  Charlotte  St.,  Detroit,  Michigan. 


STOLP-GORE  COMPANY 

Repairing  •  Rebuilding  •  Dealers 
Bookbinders'  and  Printers'  Machinery 
FOR  SALE 

Rebuilt  Folders  and  Feeders 
Automatic  Stitchers 
Sewing  Machines 
Board  Cutters 

710  W.  Jackson  Blvd.,  Mon.  3154,  Chicago 


LARGEST  SELECTION  OF 
USED  LINOTYPE  AND 
INTERTYPE  PARTS  FOR 
ALL  MODELS 

Lerert,  Cams,  Gas  and  Electric  Pots, 
Frames,  Magazines,  Vises,  Distribu¬ 
tors,  Knife  Blocks,  Assemblers,  Key¬ 
boards,  Levers. 

Write  0»  Your  Noeda 

LINOTYPE  SUPPLY  COMPANY 

Bat.  1914  335  Canal  St.,  New  York 


FLEXIBLE  AND  PERMANENT 
COMPOUNDS 


EMBOSSOGRAPHY 

Raised  Printing  at  its  best! 
100%  hard,  flexible  and  perma¬ 
nent  compounds  and  inks.  Hand 
and  automatic  machines. 

EMBOSSOGRAPH  PROCESS  CO.,  Inc. 
251  William  Street  New  York  City 


FOLDING  MACHINES 


FOLDING  MACHINES,  all  makes  re¬ 
built,  guaranteed,  low  prices.  J.  L.  Paul, 
608  S.  Dearborn  St.,  Chicago. 


FOREIGN  LANGUAGES 


FUNK’S  TRANSLATION  BUREAU— 
Spanish  our  Specialty  —  Translators  and 
Typesetters  in  ALL  languages  to  the  Print¬ 
ing  Trade  since  1910.  535  S.  Franklin  St., 
Chicago,  Ill. 


GAUGE  PINS 


iHi  “POOR  POINT” 


Sample  Free 


3  for  50c 
12-$1.65 


CHAS.  L.  STILES  CO. 

64  Hanford  Street _ Columbus,  Ohio 

A  Practical  Touch  System  for 
Operating  the  Linotype 
by  E.  B.  Harding 
Send  cheek  for  $2.27  to 
GRAPHIC  ARTS  MONTHLY 
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MEGILL’S  GAUGE  PINS 

The  Standard  of  Comparison 
Best  on  the  Market 

SpringTongne  Gouge  Pins 

Reg.  U.  S.  Pat.  Office 


Vise  Grip— $1.75  set  of  3,  with  extra 
Tongues 

We  make  other  styles.  Also  Gripper 
Fingers,  Cross  Bars,  etc.  For  Sale  by 
Reliable  Printers  Supply  Dealers. 
Complete  Circular  on  Request 

The  Edward  L.  Megill  Co. 

Established  1870 

761  Atlantic  Ave.  Brooklyn,  N.  Y. 


_ GLUE _ 

SEND  for  Free  Sample  pad  Johnson’s  Gang 
Sheet  Glue.  Suitable  for  sn^  off  forms. 
Wm.  R.  Johnson  Co.  Inc.,  72  Columbia  St., 
Seattle,  Washington. 


USE  CARB-N-SET  GLUE  to  pad  one 
time  carbon  forms.  Carb-n-set,  Dayton,  O. 


GRINDING  SERVICE 


PAPER  KNIVES  e^ertly  ground.  Saws 
filed.  New  Knives — Cutting  Sticks. 

JOHN  SWANSON  &  CO. 

711  S.  Dearborn  St.  Chicago,  Ill. 


GRIPPERS 


CASPER  GRIPPERS  banish  string  and 
rubber  bands,  increase  production.  Fit  all 
job  presses.  Write  for  information.  Casper 
Gripper  Co.,  419  Erie  Bldg.,  Cleveland,  O. 


Everything  for  the  Printer 

Lowest  Prices  on  New  and 
Rebuilt  Equipment 

Chicago  Printers  Machinery  Works 

609  W.  Lake  St.  Chicago 

Telephone  Monroe  1814 


HRI^  EXTRA  NONE 
BMMSUPPUES^ 

(ro(R 

MORRIS* . HRNDCLL  j 

1123  BROnOWRy  NEW  YORK. N.y./ 


HOUSE  ORGANS 


HOUSE  ORGANS  2>colors.  $5.00  monthly 
and  up.  Roscoe  Poland,  Clinton,  Illinois. 


INK  DIVIDER 


Flinker  Foiinfain  Divider 


Permits  extra  colors,  no 
extra  impressions;  also 
saves  ink.  using  only  part 
of  foimtain  needed.  Fool 
proof — Leak  proof.  Best 
Divider  on  market. 

Send  for  Circular 


THE  FLINKER  INK  DIVIDER  COMPANY 
P.  O.  Box  868  Cincinnati,  Ohio 


INK  SAVER 


5m® 

RuKfiKnii 

CifWUiM ' 

INSTRUCTION 


LEARN  LINOTYPE 

Operating  and  Maintenance. 
Individual  instruction  on  first-class 
equipment.  Free  placement  service. 
Licensed  by  the  State  of  New  York. 

Write  for  free  Booklet  "G." 

N.  Y.  Mergenthaler  Linotype  School 
244  W.  23rd  Street,  New  York  City 
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FLEXO 

Better  Raised  Printing  Compounds 
for  all 

RAISED  PRINTING 

Flexo  Manufacturing  Co.,  Inc. 

35  Howard  Street  New  York,  N.  Y. 
Tel.  CAnal  6-0796 


LABELS 


Serving  the  Trade  for  over  50  years 

PRINTED  I  B  P  F  I  C  ENGRAVED 

EMBOSSED  !■  A  O  Ik  L  □  METAL 

SAMPLES  TO  RESPONSIBLE  FIRMS  ONLY 
JOHN  HORN,  837  Tenth  Ave.,  New  York 


LIBERAL  DISCOUNTS 

to  printers  on  all  kinds  of  label  Work. 

4j  years  of  experience.  Design  free. 

CD  A  CCD  label  COMPANY 

r  D  C  732  S.  Federal.  Chicago 


LETTERHEAD  DESIGNERS 


K^LEHERHEADCOTSl 


LINOTYPE  INSTRUCTION 


OPERATE  A  LINOTYPE 

LET  MILO  BENNETT  TEACH  YOU 

Holds  world  records:  has  conducted  school 
since  1912.  Both  correspondence  and  prac¬ 
tical  instruction.  Men  from  Honolulu, 
California.  Washington,  Florida,  erery- 
where.  attend.  Free  catalog.  Address — 

Milo  Bennett's  School  Maumee,  Ohio 


EMPIRE  Mergenthaler  Linotype  School, 
206  E.  19th  St.  (our  own  building),  New 
York.  16  machines;  14’s;  Intertypes.  Li¬ 
censed  by  the  State  of  New  York.  Estab¬ 
lished  1906.  Printer’s  course  $100.  Opera¬ 
tors  supplied. 


COLOR  CORRECTED 

NEGATIVES 


■rom 


WE 

SPECIALIZE 

IN  COLOR  SEPARATION 
WORK  OF  ALL  KINDS 

LETTERPReIsorUTHO. 


W  VA/ACHTER  ENGRAVING  CGL.» 
3835-41  OLIVE  ST.  •  •  •  SAINT  LOUl S. MO. 


"COWAN".£Sljli. 

PERFORATORS 


Use  New  Departure 
Ball  Bearings 


CYLINDER 
PRESSES 

Dragging  and  sticking  are  elimi¬ 
nated. 

No  lubrication  is  required. 

The  Perforating  is  done  while 
sheets  are  still  held  by  grippers 
assuring  perfect  register. 

Stock  wheels  for  2,  3,  4,  6,  8  and 
12  slots  to  the  inch.  Specials  to 
order. 


FOR 

MIEHLE 

VERTICALS 


Any  distributor  or  write  direct  to 

PARK  W.  COWAN 

MORGAN  EXPANSION  ROLLER 
TRUCK  CO. 

P.  O.  Box  216  Hollywood,  Calif. 
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^^23  Years  of  Practical  Experience 


SALE  L  I  NOTYPES-INTERTYPES  MODELS 

REBUILT  TO  GIVE  MANY  YEARS  OF  FINE  SERVICE 

Our  Stock  Is  Complete  ujith  Items  Best  for  Composition  Plants 
REASONABLE  TERMS— SATISFACTION  GUARANTEED 


LINOTYPE  MAINTENANCE  COMPANY 

496  Broome  St.,  New  York  •  CAnal  6-0242 


MAILING  MACHINES 

DICK'S  PATENT  MAILER 
137  WEST  TUPPER  STREET 
BUFFALO.  NEW  YORK 
E.  S.  WASMUTH.  PROPRIETRESS 


MECHANICAL  OVERLAY  PROCESS 

THE  OLSEN  Mechanical  Overlay  will  re¬ 
duce  make-ready  costs  and  do  a  better 
printed  job.  Very  simple  and  inexpensive 
to  use.  Complete  16  page  sheet  made  in  20 
minutes.  Very  low  first  cost.  Write  today 
for  complete  details  and  samples.  If  inter¬ 
ested,  outfit  will  be  sent  on  30-days  trial 
(without  obligation).  Olsenmark  Corpora- 
tion,  128  White  Street,  New  York,  N.  Y. 


MENU  COVERS 


Cosh  In  on  Menu  Cover  Profits 

Door  opener  for  restaurant  business.  Send  for 
NE^  descriptive  folder  and  price  list.  Large 
selection  of  binding,  materials  of  plastic  and 
simulated  materials.  Stock  and  special  designs. 
National  distribution.  Largest  exclusive  line  in 
country.  Priced  to  meet  all  competition. 

Buy  direct  from  manufacturer.  Act  today! 

SANITARY  MENU  COVER  CO. 

910  W.  Van  Buren  St.  Chicago,  III. 


SAVE  MO 

ON  ELECTRIC  M 

NEY 

OTORS 

Electric  motors  for  every 
printing  press  requirement- 
adjustable.  variable  and  con¬ 
stant  speed  types.  1/6  to  10 
H.P.  at  prices  that  save  you 
plenty.  All  Moreco  rebuilt 
motors  guaranteed  to  per¬ 
form  like  new.  Don’t  buy 
any  electrical  equipment  un-  ^ 
til  you  get  our  price. 

30% 

TO 

70% 

LESS 

THE  MOTOR  REPAIR  A  MFQ.  CO. 

1548  Hamilton  Ave.  Cleveland,  Ohio 


MIEHLE  VERTICAL  SUPPLIES 

GOOD  GRADE  SMALL  HOSE  for 
Miehle  Verticals.  7  Feet  for  $1.00  Postpaid. 
Full  set  of  hose  and  two  small  pin  wrenches 
$3.00  Postpaid.  Cash  with  order  only. 
Money  back  if  not  satisfactory. 

JACK  BEALL  VERTICAL  SERVICE 
705  S.  Dearborn  St. _ Chicago,  Illinois 


MILLER  FEEDER  PARTS  AND 
SERVICE 


PINNOW  &  CRAIG  Printing  Machinery 
Co.,  Printers’  Machinists.  Rebuilt  Presses, 
Cutter,  Miller,  Feeders  and  units.  C.  &  P. 
Miller  equipment  parts  in  stock.  298  Broad* 
way.  New  York  City. 


NUMBERING  MACHINES 


PRINTERS  NUMBERING  MACHINES  CO. 
655  Sixth  Ave.,  New  York,  N.  Y. 
Press  and  Hand  Machines 
Rented  -  Repaired  -  Parts  -  Bought  -  Sold 
_ Price  List  Upon  Request _ 

Old  broken  machines  bought,  repaired. 
New  machines,  $7,  Rebuilts  $4.50,  $5. 
NUMBERING  MACHINE  SERVICE  CO. 
618  South  Dearborn  St.,  Chicago,  III. 


_ OFFSET  PLATES _ 

OFFSET  Plates  exclusively.  Camera  work 
Plate  Making,  All  size  plates  regrained. 
General  Litho  Plate  Service,  Mansfield,  0. 


PAPER  SHREDDING  MACHINES 


BLOMFELDT  &  RAPP  CO. 

108  N.  Jefferson  St.  Chicago,  Ill. 


PERFORATOR  PINS 

to  fit  all  makes  of 
Round  Hole  Perforat¬ 
ing  Machines.  Prompt 
delivery  on  all  ordm 
— large  or  small  deliv¬ 
eries.  Perforators  re¬ 
paired  and  rebuilt. 
New  dies. 

A.  F.  FISCHER,  16  W.  22nd  St.,  New  York 
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PERFORATING  EQUIPMENT 


rotary  perforator— Many  types 
of  perforations.  Efficient,  low  cost.  Will 
also  slit,  crease,  score  or  crimp.  Investigate. 
Lester  &  Wasley  Co.,  Builders,  Frank  St., 
Norwich,  Conn. 


PHOTOMECHANICAL  EQUIPMENT 
AND  SUPPLIES 


CAMERAS.  Printing  Frames,  Whirlers, 
Arc  Lights,  cold  top  enamel,  negative  col¬ 
lodion,  etc.  Complete  plants  or  any  part. 
E.  H.  Walker  Supply  Co.,  1315  -  14th  St., 
N.W.,  Washington,  D.  C. 


PICTURE  SERVICE 


NEW  PICTURE  SERVICE— NO  CASH 
Monthly  picture  page  mats  in  exchange  for 
small  space  credit.  Write  for  free  sample 
release.  No  obligation.  No  salesmen. 
PIXPAGE,  London  Guarantee  Bldg.,Chgo. 


PRESS  AND  FOLDER  TAPE 


PLANOGRAPHY 


RedLinePRESSandFOLDERTAPE 

in  36  yard  rolls 

54''  per  roll....$1.00  1"  per  roll . $1.60 

5^"  per  roll....  1.15  15^"  per  roll..  1.75 
H"  per  roll....  1.30  154"  Per  roll..  1.90 
154"  per  roll....$2.20 

E.  H.  WALKER  SUPPLY  CO. 

1315  -  14th  St.,  N.W.,  Washington,  D.  C. 


PRESSROOM  EQUIPMENT 


PRESS  BLANKETS 

Tailored  to  fit  the  press  and  printing 
requirements.  Cork,  oil-proof  synthetic 
rubber  or  combination  for  newspaper, 
magazine  or  job  work,  any  press  .022 
to  .151  gauge.  Guaranteed  for  service; 
will  not  mat,  stretch  or  creep. 

ACME  PRESS  BLANKET  CO. 

1 58  North  Wells  Street  Chicago,  III. 


PLATEMAKING  EQUIPMENT 


WHIRLERS,  Vacuum  frames.  Layout  Ta¬ 
bles,  Photo-Composers,  Improved  features 
make  our  equipment  worth  investigating. 
Write  for  literature.  WEMCO,  2329  Troy 
Street,  Dayton,  Ohio. 


PRINTERS’  APRONS 


PRINTERS — Look  1  It  is  not  necessary  to 
pay  $1  or  more  for  aprons.  28-in.  60c,  2  for 
$1 ;  36-in.  75c,  2  for  $1.25.  Denim  or  khaki. 
Edw.  Reider,  Pleasant  Hill,  Mo. 


$13and$15 

Buy  several  at  these  lenv  prices  I 
Forward  or  backward  models. 
Export  orders  shipped  promptly. 
Order  from: 

NUMBERING  MACHINE  SERVICE  CO. 

618  S.  Dearborn  St.,  Chicago 
AMERICAN  WOOD  TYPE  MFG.  CO. 

270  Lafayette  St.,  New  York  City 
NATIONAL  NUMBERING  MACHINES 
1  Bookman  St.,  New  York  City 


PRINTERS 

Let  us  be  the  offset  department  ot 
your  business.  Our  arrangement  to  you 
includes  quali^  work,  2-3  day  service 
and  special  prices  to  printers. 

Sand  for  full  dataila  and  Priea  Sehadulr 
No.  74 

RAPID  COPY  SERVICE  CO. 

123  N.  Wacker  Drive  Chicago,  Illinois 


DONT  blame  the  PRESSI  irSSTATIC! 
Our  NEW  HIGH  POWERED 


ELECTRIC  NEUTRALIZER  BAR 


will  definitely  eliminate  this  static.  Let  us 
install  one  on  15  days  free  trial.  Advise 
make  and  size  of  press. 

STATIC  ELIMINATOR  AND  PRINTING 
PRESS  HEATER  CO. 

239  Centre  Street  New  York,  N.  Y. 


HALFTONE  SCREENS.  Vacuum 
n  ames,  lenses,  cameras,  cold-top  enamel, 
acid  proof  process  ink.  Write  for  bargain 
list,  stating  wants.  Can  save  you  up  to 
.'|>V  .  Largest  screen  stock  in  IL  S. 

MOORE  LABORATORIES 
-IS.LS  Woodward  Ave.  Detroit,  .Mich. 
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Use  wood  spacing  material. 

Metal  Is  scarce  and  expen¬ 
sive.  Wood  Is  the  cost. 

Buy  36"  strips  In  widths  from  6  pt. 
to  24  picas.  Or  order  any  amount  cut 
to  any  length,  furniture  cabinets  and 
standard  fonts.  Buy  by  mall! 

AMERICAN  WOOD  TYPE  MFO.  Oa 
610  8.  Dearborn,  Chgo.  270  Lafayette,  N.  Y.  O. 


RESTAURANT  AND  CAFE  CHECKS 


Restaurant  Checks — Punch  Checks,  Sales- 
books.  Roll  Tickets,  etc. 

Specially  priced  to  Printers 
AMERICAN  TICKET  COMPANY 
515  Greene  Ave.  Brooklyn,  N.  Y. 


RUBBER  PLATES 


WE  WORK  FROM  PENCIL  SKETCH 

HAND  ENGRAVED 

RUBBER  PLATESI 

ACCURATE  ENGRAVERS- 549  WASH1N6T0N-CHICAG0 


RUBBER  PLATE  EQUIPMENT 


NEW  —  RUBBER  PLATE  BASE 

Don’t  Mount  Plates  on  Wood  or  Metal 

USE  HAZ-EL-ITE 

Warp-Proof  —  Lerel  —  Permanent 
Cut  It  on  Your  Saw 
Sices:  12’'zl2'  or  12*'zl8'— .805  Thick 
Write  for  Sample  and  Prieea. 

LOCKWOOD-HAZEL  CO. 

Atchison,  Kansas 


PRECISION  RUBBER  AND  PLASTIC 
PRINTING  PLATE  HYDRAULIC 
PRESSES.  Electric  or  Steam.  Complete 
supplies.  Stereotype  Equipment  Co.,  2815 
Irving  Park  Road,  Chicago,  Illinois. 


SAWS 


"Multiform” 
"Electromatic” 
“Domore” 
"Clipper” 
Saws — Routers 
Steel  Rule  Dies 
J.  A.  Richards  Co. 
Kalamazoo,  Mioh. 


ATTENTION  PRINTERS! 


PRINTERS 

Meet  or  Beet  Competition 
With  Our  Line  of 
t  A  A  DUPLICATE  $  A 
I  U  U  SALE8BOOKS 
Imprinted  with  your  name  on  every  sheet. 
14  Day  Delivery  Service.  Write  Today. 

KELLNAI  SYSTEMS 

236  E.  LONG  ST..  COLUMBUS,  OHIO 


100  salasbooks  with  your  own  imprint  $3.40 

You  can  meet  any  ja  maa 
1 11|1  competition.  Com-  Q  ^  i| 

Harrison  Salesbook,  Inc. 

290  Broadway  Boston,  Mass. 


SAW  SHARPENING 


"Business  Is  Good  When  Things  Are  Dull" 

Saws  and  Knives  sharpened,  also  new  Saws, 
Knives  and  Cutting  Sticks.  Returned  same 
day  received. 

KNIVES  AND  SAWS,  INC. 

520  N.  Cicero  Ave.,  Chicago 


STAPLES 


GUARANTEED  to  work  perfect  in  all  ma¬ 
chines.  Standard  10  boxes  (50M) 

$4.80 ;  25  bxs.  (125M)  $8.75.  Cash  prepaid. 
Guthmann,  600  W.  Jackson  Blvd.,  Chicago. 


STANDARD  S  bx.  (2SM)  $2.00;  10— 
$3.90 ;  25 — $8.35.  Cash  prepaid.  Guar.  Bar¬ 
gains  on  Acme  and  Special  Staples.  Econ¬ 
omy  Supply,  15818  Bnngard,  Detroit,  Mich. 


Display  Type 

Out  of  stock  we  supply  the 
lines,  sorts,  or  fonts  you 
want.  And  that  service 
embraces  over  120 
different  type  faces  in 
a  complete  range  of  sizes. 

*A.T.F.,  Acme,  Baltimore, 
Monotype  and  all  late 
Ludlow  faces  available. 

Write  For  Our  New  Type  Chart 
Just  Off  The  Press 


Heme  TVPE  fourorv 

161  West  Harrison  St.,  Chicago,  lil. 


*  A.T.F.  type  available  by  line  or  sorts  only 
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m  Serve  your  customers;  increase  your  profits. 
m  Deal  direct  with  plant  established  50  years. 
W  We  help  you  with  wide  variety,  fine  quality, 
fast  service,  low  prices,  liberal  discounts. 
Ask  for  free  samples  and  local  agency  today. 

Adams  Bros.  Salesbook  Co.,  T^opeka,  Kans. 


STEEL  RULE  CUTTING  DIES 


WM.  PAPKE  &  SON.  Dies  for  printers, 
lithographers,  box  makers,  novelty  manu¬ 
facturers,  434  Elm  Street,  Cincinnati,  Ohio. 


STEEL  RULE  DIES 


TAGS 


TAGS — Plain  or  printed.  Buy  Direct  from 
the  Manufacturer  and  increase  your  profits. 
Write  ATLAS  TAG  CO.,  Neenah,  Wis. 


THERMOGRAPHY  SUPPLIES 


STOKES’  COMPOUND  produces  beauti¬ 
ful  Raised  Printing  with  regular  type.  Di¬ 
rections  and  Kit  of  Black,  Gold  and  Silver, 
$1.00.  Stokes  Co.,  Hudson,  Ohio. 


TICKETS  OF  EVERY  DESCRIPTION 


SPECIAL  PRINTING  you’re  not  equipped 
to  handle.  Tickets  in  Strips,  Rolls,  Coupon 
Books,  Reserved  Seats,  any  kind  of  Num¬ 
bering  jobs.  A  nice  profit  for  you.  The 
Toledo  Ticket  Co.,  Dept.  G,  Toledo,  Ohio. 


_ TYPE _ 

WE  USE  REQ.  FOUNDRY  TYPE  METAL 

4  FTS.  20A  Ea.  6  ot.  COPP.  PL..  1-2-3-4,  $2.00 
4  FTS.  10 A  Ea.  12  nt.  COPP.  PL.  GOTH..  $2.50 
SEPARATE  IDENTIFICATION  NICKS 
OVER  100  TYPE  FACES 
6  PT..  COMPLETE  FONT,  25A-5na.  $1.50 
8  PT..  COMPLETE  FONT.  25A-50a.  $2.00 
10  PT..  COMPLETE  FONT.  25A-50a.  $3.00 
12  PT..  COMPLETE  FONT.  25A-50a.  $4.00 
14  to  72  PT. — PRICES  ON  REQUEST 
TYPE  CATALOG  ON  REQUEST 
RULEX  TYPE  CO. 

549  S.  Wells  St.  Chicago,  III. 


A  FONT  I  NEW  Guaranteed 
Type!  Presses!  Catalog,  lists, 
6c  Stamps.  National  Type  Co., 
—  Dept.  J,  Jackson,  Michigan. 


You  may  have  created  the  best 
thing  in  the  world,  hut  it's  not 
worth  a  darn  unless  you  sell  it. 

So  advertise! 


Highest  Quality  New 
Foundry  Metal 

used  in  our  type.  Send  for  FREE  cata¬ 
log  of  over  90  series  of  specimens 
and  prices.  Up  to  30%  discount  given 
on  cash  purchases.  Manufacturers  of 
type,  rule,  borders  and  spacing 
materiaL  Dealers,  write  for  discount 

RAYCO  TYPE  FOUNDERS 

604  West  Lake  Street  Chicago 


TYPE 


Radiant  Bold  Extra  Condensed 

30  DAY  SPECIAL! 

1  Ft.  18  Pt.  10A-20a  $3,751  For  Only 
1  Ft.  24  Pt.  lOA  20a  $4.90)  $6. 10 

HAASE  TYPE  FOUNDRY. 

1 847  N.  Haitted  St.  Chicago,  Illinois 


WANTED— EQUIPMENT 


MIEHLE  Horizontal,  Miller  Simplex  or 
No.  1  Kelly.  10x15  Rice  or  Kluge.  Also 
Miehle  Vertical.  State  lowest  cash  price, 
condition.  Consolidated  Press,  2228  1st 
Ave.,  Seattle,  Wash. 


HARRIS  two-color  Press,  15x18,  No.  426- 
Sl,  without  motor.  Box  1194,  Graphic  Arts 
Monthly,  608  S.  Dearborn  St.,  Chicago. 


21x42  MILLER  two-color  press.  Must  be 
in^  excel,  cond.  State  age,  condition  and 
price.  Kenosha  News  Press,  Kenosha,  Wis. 


ROUTER — Hammond  preferred.  Give  full 
particulars.  R.  S.  Leonard  Company,  2420 
Broadway,  Kansas  City,  Mo. 


PAPER  SLITTER — 60"  Cameron,  may  be 
interested  in  other  make.  Arthur  J.  Gavrin 
Press,  46  Webster  Av.,  New  Rochelle,  N.Y. 


TRUCKS 

for  Pressroom  and  the 
Bindery  S4VE  Space, 
Time  and  Labor. 

Send  for  Circular 
C.  F.  ANDERSON  &  CO. 

Folding  Machines — Bundling  Presses 
3229  Calumet  Ave.,  Chicago,  III. 
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Buy  a  word,  torts  or  fonU,  any  size  or  style. 

AMERICAN  WOOD  TYPE  MFC.  CO. 

270  Lafayette,  N.  V.  C.  618  8.  Dearborn,  Chgo. 


WANTED— EQUIPMENT 


MACHINERY  for  a  complete  Job,  ad  and 
publication  printing  plant.  Seymour  Gendal, 
Attorney,  305  Broadway,  New  York  City. 


ETCHING  MACHINE,  Zinc,  Robertson 
preferred.  Give  full  particulars.  R.  S.  Leon¬ 
ard  Co.,  2420  Broadway,  Kansas  City,  Mo. 


WILL  PAY  top  cash  prices  for  Kluges, 
Webendorfers,  Miehle  Verticals.  Box  1195, 
G.A.M.,  608  S.  Dearborn  St.,  Chicago. 


WIRE 


SPECIFY 

PRENTISS 

STITCHING  WIRE 

Sold  by  Leading  Dealers  Everywhere 

Ask  for  Your 

Stitching  Wire 

Calculator 

WIRE  STITCHING  EQUIPMENT 


WIRE  STITCHING  EQUIPMENT  re¬ 
built  and  overhauled  in  our  well  equipped 
shop  is  your  guarantee  of  new  machine  per¬ 
formance.  A  complete  stock  of  parts  for 
Latham  Monitor  Stitchers.  W.  R.  PABICH 
MFC.  CO.,  2855  N.  Rockwell  St.,  Chicago. 


WOOD  TYPE 


BUY  WOOD  TYPE  direct  from  mfgr. 
Send  10c  postage  for  free  large  catalog. 
BIG  DISCOUNTS.  Globe  Wood  Type 
Co.,  2854 — 56  D  St.,  Philadelphia,  Pa. 


MISCELLANEOUS 


MONOTTPE 

Complete  overhauling  $24.50.  NORMAL 
WEDGES  REGROUND— $3.20.  Am  in¬ 
terested  in  MONOTYPE  EQUIPMENT. 
What  have  you?  P.  H.  KANE,  435  West 
Michigan  St.,  Milwaukee,  Wis. 

50  NEW  Letterhead  Ideas  $2.00.  Tucker 
Letterhead  Service,  New  Philadelphia,  Ohio. 


PROFITABLE 
PRINTING  PLANT 
FOR  SALE 

The  largest  and,  we  believe,  most  profit¬ 
able  commercial  printing  plant  in  its  area, 
with  fine  equipment,  good  management, 
excellent  personnel,  is  for  sale  as  a  going 
concern. 

Has  made  a  good  profit  every  year  in 
two-score  or  more,  including  the  depres¬ 
sion. 

Since  1926,  excepting  1933,  the  volume 
has  exceeded  $80,000  annually.  The  1939 
volume  was  $93,000.  The  1940  volume 
was  $116,000. 

Fine  reputation  for  quality  of  work, 
service,  promptness  and  sane  prices. 

Field  holds  ample  opportunity  for  good 
management  to  expand  service,  volume 
and  profit. 

Located  in  the  heart  of  a  western  inland 
empire  it  is  fairly  free  from  metropolitan 
competition.  Particularly  desirable  city  as  to 
business  opportunity,  homes  and  climate. 

For  sale  only  for  cash,  or  nearly  all  cash, 
as  owners,  engaged  in  other  businesses, 
prefer  to  continue  the  commercial  plant, 
which  is  separately  housed  in  its  own  loca¬ 
tion,  than  to  make  a  conditional  sale. 

This  is  a  real  opportunity  for  a  printing 
plant  executive,  operator  or  investor  who 
desires  to  invest  $75,000  to  buy  a  proht- 
able  going  concern. 

Plant  open  for  inspection  any  time. 
Books  and  inventory  available  for  study. 

If  vou  are  interested  write,  giving  most 
complete  information  in  reference  to  your¬ 
self,  your  financial  ability,  and  your  back¬ 
ground. 

Your  correspondence  will  be  treated  in 
the  fullest  confidence  and  we  will  ask 
similar  courtesy  from  you. 

Address  Bex  1196,  care 

THE  GRAPHIC  ARTS  MONTHLY 

608  S.  Dearborn  St.,  Chicago 


MISCELLANEOUS 


KEEP  YOUR  PLANT  BUSY!  We  fur¬ 
nish  40  Profit  Making  Tried  and  Tested 
Printing  Plans  prepared  for  $1.  Satisfac¬ 
tion  Guaranteed.  Also  50  Mail  Order  Plans 
for  $1.  Associated  Management,  916-918-R, 
Fanshawe  St.,  Philadelphia,  Pa.  Advertis¬ 
ing  Course  also  $1. 


GROCERY  STORE  Banners  with  or  with¬ 
out  imprint.  Witzgall  Press,  Lawrence,  Mass. 


It  pays  to  advertise  in 
THE  GRAPHIC  ARTS  MONTHLY 
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HELPFUL  BOOKS 

PHOTOLITHOGRAPHY 
and  OFFSET  PRINTING 

by  J,  S,  Mertle  and  Harry  Keusch 

The  Encyclopedia  of  Ideas _ Price  $20.00 

Modern  Typography  and  Layout _ Price  $  7.50 

by  Douglas  C,  McMurtrie 

Photography  and  Platemaking  for  Photo¬ 
lithography  _ Price  $  5.00 

by  /.  H.  Sayre 

The  Gutenberg  Document _ Price  $  5.00 

by  Douglas  C.  McMurtrie 

The  Practice  of  Presswork _  _ Price  $  4.00 

by  Craig  R,  Spicher 

Standard  Book  on  Estimating  for  Printers _ Price  $  3.75 

by  Fred  W,  Htfch 

The  Univ.  of  Chicago  Manual  of  Style _ Price  $  3.00 

Pressroom  Problems  and  Answers _ Price  $  3.00 

by  Fred  W,  Hoch 

Handbook  for  Pressmen _ 1 _ Price  $  3.00 

by  Fred  W,  Hoch 

Printing  Papers  _ Price  $  2.50 

by  William  Bond  Wheelwright 

A  Practical  Touch  System _ Price  $  2.27 

by  E,  B,  Harding 

The  Practice  of  Printing . . . Price  $  1.80 

by  Ralph  W,  Polk 

Arithmetic  for  Printers _ Price  $  1.72 

by  /.  Woodard  Auble 

Elementary  Platen  Presswork _ Price  $  1.50 

by  Ralph  W,  Polk 

Tips  on  Presswork _ Price  $  1.50 

by  G,  C,  Cooper 

Pressman's  Pocket  Manual _ Price  $  1.00 

by  /.  N,  Harrison 

Direct  Advertising  and  the  Printer _ Price  $  1.00 

by  Albert  Highton 

Paper  Trade  Terms _ Price  $  0.50 

by  William  Bond  Wheelwright 
PLEASE  SEND  MONEY  WITH  ORDER 
Orders  from  foreign  countries  must  include  10%  additional 


GRAPHIC  ARTS  PUBLISHING  CO. 

608  SOUTH  DEARBORN  STREET  CHICAGO,  ILLINOIS 


TO  DISPLAY  ADVERTISERS 


ABC  Printing  Machinery . 102 

Acme  Staple  Co .  91 

Acme  Type  Foundry . 108 

American  Grease  Stick  Co .  58 

American  Numbering  Machine  Co .  53 

American  Roller  Co . . .  82 

Anderson,  C.  F.,  &  Co . 109 

Autopoint  Co .  49 

Baltimore  Type . - .  70 

Baum,  Russell  Ernest . ^Back  Cover 

Baumgarth'Scheldrup  Co . 72 

Beckett  Paper  Co.,  The .  8 

Bingham’s,  Sam’l,  Son  Mfg.  Co . .  19 

Blatchford,  E.  W.,  Co .  55 

Bolton,  John  W.,  &  Sons,  Inc .  54 

Brackett  Stripping  Machine  Co.,  The....  36 

Challenge  Machinery  Co.,  The .  5 

Chalmers  Chemical  Co .  53 

Champion  Paper  and  Fibre  Co.,  The .  13 

Chandler  &  Price  Company,  The .  59 

Chicago  Roller  Co .  85 

Coes,  Loring,  Company .  58 

Commercial  Paste  Company,  The .  56 

Compo  Rule  Co .  48 

Craftsman  Line-Up  Table  Corp .  41 

Cromwell  Paper  Co . Inside  Back  Cover 

Dayton  Rubber  Mfg.  Co.,  The .  23 

Devere  Company  .  72 

Driscoll,  Martin,  &  Co .  72 

Ever  Ready  Label  Corp .  46 

Force,  Wm.  A.,  &  Co .  54 

Franklin  Company,  The .  82 

Goes  Lithographing  Company . 71,  89 

Gummed  Products  Company,  The .  64 

Hamilton  Manufacturing  Co .  88 

Hammermille  Paper  Co .  25 

Hammond  Machinery  Builders,  Inc .  47 

Harris-Seybold-Potter  Company  . 9,  31 

Hood-Falco  Corporation .  99 

Hood,  The  Vance  R.,  Co . 20,  21,  101 

Huber,  J.  M.,  Inc . 2,  3 

Industrial  Equipment  Co.,  Inc . 102 

Jacques,  John,  &  Son .  40 

Janes,  Rodney  B.,  &  Company .  27 

Kelly,  E.  J.,  Company .  65 

Kimble  Electric  Company .  29 

Lanigan  &  Cross,  Inc .  98 

Lassco  Products,  Inc .  64 

Levey,  Fred’k.  H.,  Co.,  Inc .  51 

Linotype  Maintenance  Co . 106 

Linotype  Supply  Co..... . 103 

Ludlow  Typograph  Co . 60,  61 

M  &  L  Type  Foundry .  67 


Matrix  Contrast  Corporation .  44 

Megill,  The  Edward  L.,  Co . 104 

Mid- States  Gummed  Paper  Co .  72 

Miehle  Printing  Press  &  Mfg.  Co . 6,  7 

Miller  Printing  Machinery  Co .  1 

Milwaukee  Saw  Trimmer  Corp .  75 

Minnesota  Mining  &  Manufacturing  Co.  17 

Monomelt  Co . . . 45 

Montgomery  &  Company .  44 

Morgan  Expansion  Roller  Truck  Co . 105 

Munising  Paper  Co.,  The . . .  84 

National  Numbering  Machine  Co . 107 

Nekoosa-Ed wards  Paper  Co.  . .  33 

Nelson,  C.  B.,  &  Co . .  83 

New'  Era  Manufacturing  Co .  37 

Nolan  Machinery  Corporation .  81 

Nygren-Dahly  Company  . .  57 

Ohio  Knife  Co.,  The _ _ _  78 

Ortleb  Machinery  Co.. . . .  75 

Payne  St  Walsh  Corporation _ 102 

Pitt  J.  W.,  Inc......... . .  70 

Plastic  Binding  Corporation .  -  80 

Porte  Publishing  Company... .  66 

Printing  Machinery  Company,  The _ 52,  64 

Production  Standards  Corporation _  64 

Rapid  Roller  Company . . .  39 

Redington,  F.  B.,  Company _ 42 

Riegel  Paper  Corporation.. .  68 

Roberts  Numbering  Machine  Co. _  73 

Rosback,  F.  P.,  Company . .  63 

Rouse,  H.  B.,  &  Company .  15 

Royal  Metal  Mfg.  Co . . .  62 

Sampson  St  Ollier  Electrotype  Co .  90 

Seybold  Division . 9 

Simonds-Worden-White  Company .  56 

Sleight  Metallic  Ink  Companies,  Inc .  69 

Southworth  Machine  Company .  73 

Stauder  Engraving  Company .  77 

Stripfounders .  50 

Tarrant,  Jack,  School  of  Estimating .  70 

Thompson,  Arthur,  &  Company .  35 

Transportation  Building  .  70 

Triangle  Ink  &  Color  Co.,  Inc .  74 

Type  &  Press  of  Illinois .  87 

United  American  Metals  Corp’n .  86 

Universal  Lithographing  Co .  38 

Universal  Mono-Tabular  Corp .  48 

Vandercook  &  Sons .  11 

Vavra-Frey  Ink  Co .  97 

Verner,  B.,  &  Company .  55 

Western  Printing  Machinery  Co.,  Inc...  77 

V/estern  States  Envelope  Co .  79 

Wilson  Printing  Company .  97 

Wood,  Nathan  &  Virlicus  Co.,  Inc .  43 
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American  engineering  skill 
gives  us  better  bombers 
in  bigger  numbers 


CROMWELL  TYMPAN 

gives  you  better  printing  at  bigger  profits! 


Advanced,  exclusive  processing 
methods  make  possible  the  depend¬ 
able  high  quality  oi  Cromwell  Spe¬ 
cial  Prepared  Tympan.  Absolute  cal¬ 
ipered  uniformity,  extra  high  tensile 
strength,  greater  resistance  to  oil, 
moisture  and  atmospheric  changes — 
these  unvarying  Cromwell  features 
eliminate  make-ready  troubles  due 
to  tympan  failure. 


Cromwell  Tympan  is  the  choice  of 
thousands  of  .successful  printers.  Try 
it  on  your  toughest  jobs.  See  the 
actual  dollars  and  cents  savings  on 
your  time  sheets  and  job  tickets. 
Cromwell  Tympan  is  unconditionally 
guaranteed.  It  comes  in  rolls  or 
sheets  accurately  cut  to  fit  any  high 
speed  press.  Order  today  from  your 
local  distributor. 


THE  CROMWELL  PAPER  CO. 


4801-39  S.  WHIPPLE  STREET 


CHICAGO,  ILL. 


Play  Safe’— 
Order  Now 


